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the best compliment to your fashion merch@ 
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STUDIO FASHION MANIKINS 


call or write your Korrect -Way distributor for 


illustrations of the complete series 


beau monde manikins are created by Korrect -Way Displays Division of American Fixture & Manufacturing Co. St. Louis, Missouri 
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FOR LIBBEY GLASS COMPANY 
“CIRCUS” LITHO DISPLAY 


FOR ELGIN NATIONAL WATCH COMPANY 
GRADUATION DISPLAY KIT 


FOR CLUETT PEABODY & COMPANY, INC. 
ARROW EASTER PARADE DISPLAY 


FOR RADIO CORPORATION OF AMERICA 
RCA VICTOR SPRING EASTER AND MOTHER'S DAY DISPLAY 


PLAY WORLD 


Sle Sal 


with these WLS Displays 


designed to 
help 

both the 
retailer 

and the 
manufacturer 


do the most 


FOR RADIO CORPORATION OF AMERICA 
RCA VICTOR PICTURE POWER LITHO DISPLAY 


seen important 


* 


ARROW % 


DART CLUB 


FOR CLUETT PEABODY & COMPANY, INC 
ARROW DART CLUB DISPLAY O 
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W. L. STENSGAARD AND ASSOCIATES, INC. YEAR 


346 N. JUSTINE ST., CHICAGO 7, ILLINOIS C we 
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A&S Nassau 








ABRAHAM & STRAUS 


BROOKLYN 1, N. ¥. GARDEN CITY, L. 1 


March 3, 1952 


Miss Dorothy Williams 
D. G. Williams Inc, 
498 Seventh Avenue 
Nev York 18, WN. Y. 


My dear Miss Williams: 


We want to tell you how very much we like the mannikins and fixtures 
which you produced for us to be used in our recently opened new store, 
A&S Nassau, The high excellence of their quality deserves high 
praise which we give you lavishly. 


I wish to express my own personal appreciation and thanks for the 
interest and attention which you and your staff gave to this job. 
Such a performance from you is not unusual but this time you outdid 
yourselves. 


Cordially yours, 
Ane v4 — 
Jobn A. Rosenberg f 2 


Display Director for 
ABRAHAM & STRAUS 


l 





WHEN it came to Displays, A&S came to Display Headquarters 
just as they've been doing for 50 years. Merchants seldom 


have seen such a perfect example of integrated selling; 





windows and interiors make shrewd use of our specially sct 
mannequins, forms and fixtures. See A&S Nassau—it's tk 
the trip—and you Il see what in do ft 


Mary Brosnan Mannequins « Pacific Promotions « Patina Pr 


Display’s Great Monthly Digest 


DISPLAY WORLD 


COMBINED WITH 
MERCHANTS RECORD AND SHOW WINDOW 


VOLUME 60 APRIL, 1952 NUMBER 4 
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Hudson's Makes Good Use Of Display Showmanship 
Display At Marshall Field's Store For Men By Marie Hosfield 
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The "Three C's" In Store Layout And Design By Kim Hoffmann and 
Stephen Heidrich 


By Shirley Ware 
By Michael Scott 


Spring Arrives On Schedule In State Street 
New Robinson Unit Stresses Interior Display 
Promotions Coming Up! By Louis Gehring 
Los Angeles Easter Parade 


Display Does Double Duty At Mayer & Schmidt 
By Carl Jackson 


Easy To Build, Low-Cost Units For The Smaller Store 


By Eleanor Taylor 


Animation Dramatizes Fur Storage 
Topical Display Is Great Success 
Display . . . On And Off The Record . 
Editorial ; : , * ; 
Educational Display Dramatizes Billfolds 
Good SDA Programs, Poor Attendance 


By Jim Tupper . 


Trade Personalities 
NADI News 
From Offices Into Displays 


By John Bowman 


Reminiscing 
The Display Parade 
March Medal To England 


By Jim Tupper 


Your Column 


PUBLISHED BY 


THE DISPLAY PUBLISHING COMPANY 


407 EAST EIGHTH STREET, GARFIELD 2050-2051, CINCINNATI |, 


OUR NEXT ISSUE 


Included among the numerous feature 
articles in the May issue is one on how 
fabrics were given most unusual display 
handling by the world’s biggest store .. . 
another on the beautiful new store of 
Abraham & Straus in Hempstead, L. |. 

. reports from display centers of the 
nation ... in the mail May 1|5. 


THE COVER 


The cover illustration this month 
shows the colorful "Snow and Sun" Shop 
of R. H. Macy & Co., New York City. 
. . « (Photograph by courtesy of Retail 
Reporting Bureau, New York City.) 


EASTERN OFFICE 


47 West 57th Street, New York City 19. 
Phone Plaza 3-5989. 


SUBSCRIPTION RATES 


Published monthly at $4.00 a year for theUnited 
States, Canada, Pan-American Countries, 
Philippine Islands and Spain; all other $5.00 
@ year. Canadian and foreign orders payable 
in U.S. funds by International money order 
or New York bank draft Single copies 40 
cents. Send all subscription orders direct to 
the publication office at Cincinnati. Changes 
cf address must be reported at least two 
weeks in advance of effective date; other- 
wise missed copies cannot be supplied 
Entered as second class matter September 20, 
1922, at postoffice at Cincinnati, Ohio, under 
act of March 3, 1879 


Member 


m@ 


Audit National 
Bureau of Association of 
Circulation Display Industries 


Pass This Issue Along 


You get the most value from DISPLAY 
WORLD when you share it with others. 
See that it reaches other executives of 
your organization and the members of 
your department. 
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COOL VALANCE 
12 in. x 50 ft. Corrugated Face 
V-685.0..... $3.40 per roll 


ANCHOR AND 
LIFEBUOY VALANCE 


10 in. x 50 ft. Three Colors Corrugated Face 
V-68 $3.80 per roll 


ith} wih 


\\\ i aaaeaumels 
NontteVe 
3 bYE-APPEALING 


DISPLAY IDEAS MAKE 
SUMMER-TIME A PROFIT-TIME! 


OCEAN WAVES PANO-MURAL 


4O in. x 20 ft. Corrugated Face. Three Colors $-710....$4.90 per roll 


LIGHTHOUSE PHOTO PANEL 
30 in. x 40 in. Four Colors P-773 $2.05 each 


fvailable at your 


local display jobber, 


Shem PAPER PRODUCTS CORPORATION 


NEWTON UPPER FALLS 64, MASS. 
CHICAGO NEW YORK LOS ANGELES 
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Bast for sports wear 
BYRD UTILITY 

flannel rip brung, 

matte 





MAKES THEM ALL 


ONE OR MORE, single informative signs for selling merchan- 
dise, and quantity signs for general promotions. 


TWO SIDED MERCHANDISE SIGNS, simply turn the card 
over and do the second side instantly, no extra effort. 
PAPER SCROLLS for your windows or cases, and you change 
from cardboard to paper by a turn of the pressure dial. 
SCRIPT AND PLAIN TYPE, sure, both at once, brush or any 
of the new joining scripts with the basic type of your choice. 


ANGLE LINES, curves, too, any layout, you control it. 
tich bittersweet 


heavy costing CUTS AND PLATES, half tones, zincs, linoleum blocks, line 
rule, etc., Line-O-Scribe takes them all. 


WORDS AND PHRASES, made to match and line with any 
type you use. 


EXTRA BOLD OR LIGHT, you can reproduce every type from 
1/16 inch fine line to 10 inch extra bold. 


PROOFS AND ORIGINALS, directly on the master sheet for 
offset duplicators, lines of type or cuts for advertising layouts. 





Want to create an impression? . .. Want 
to talk confidentially to your shoppers? 
. . . Want to shout about your values? 
. . . Want to run a bang-up sales event? 
. . . Want to step up your sales volume? 
«ee WS 


You Need ai 
LINE-O-SCRIBE ove mxiszzc 


Copocity 14 x 22 inches 


May we send you our complete Catalog M50 illustrating and 
pricing all models of the Line-O-Scribe Sign Machine? .. . 
WRITE TODAY. 





Veiled porectinn 


ipradecc THE MORGAN CO. 


(oon 


Tce 3984 Avondale, Chicago 41 Ill. 











OS PLAY WoOoR tO. 


APRIL, 1952 





ON THE PUTTING GREEN 
AS WELL AS 


IN YOUR DISPLAY WINDOW 


gts sre f My Hi en — 


Taw 


NATURE-LIKE 


MATS 


We promise these fresh, Nature-Like 
GRASS MATS 72 Row Grass Mats will enhance the 
ila ta inate ia ie attractiveness of your display set- 
same prices. tings. The turf is heavy and extra- 
thick. Perfectly uniform and even— 
no bare spots show through on these 
5 ft. width x 6 ft. length 6.75 Nature-Like Grass Mats. Turf is 
3 ft. width x 15 ft. length 10.50 securely stitched to a durable burlap 
5 ft. width x 10 ft. length 11.50 base. 


5 ft. width x 15 ft. length 17.50 
Sprinklings Covers approx. $2. 95 


Niki, ig 
a TET a 
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Standard 
3 ft. x 6 ft 











12 in. width x 15 ft. length $ 3.50 
17 in. width x 15 f+. length 4.95 


3 ft. width x 30 ft. length 21.75 40 sq. #t. 1" thick. 


Special Sizes to Order — Any Length 4 ib. carton 
or Width. 


“a, (ORT R. CONE CU./ 2. 


Member NAD! 


810 PENN AVE., PITTSBURGH 22, PA. 














SIGNS FOR EVERY NEED 
CHANGEABLE LETTER, NAME 
STRIP OR CORK! 


Write today for Acme’s FREE folder. 
“Selling Through Suggestion”, and the 
latest Acme catalog on directories and 
bulletin boards for department stores 
and menu boards for cafeterias. There 
is no obligation and no salesman wil: 


F; 37 EAST 12™ STREET 


NEW YORK 3, N. Y. 


ADVERTISED TODAY | 








NEW, ENLARGED 


Display World 


The newly enlarged, cloth bound binder 
for your copies of DISPLAY WORLD is 
now available. Maroon, with title in gold, 
the binder opens flat as illustrated for 
easy reference to the pages of any issue. 
Copies can easily be inserted and removed. 


MAKES YOUR COPIES OF 
DISPLAY WORLD MANY 
TIMES MORE VALUABLE 
@ Easily holds 12 copies 

@ Keeps copies clean 


@ Handy for reference 


$300 
—~ each postpaid 


Exchange regulations permit the acceptance 
of orders for the UNITED STATES ONLY 


DISPLAY WORLD 


CINCINNATI 1, OHIO 
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Most display men are aware of this fact — that sign 
printing machines are a ‘“‘must’’ in today’s 
merchandising picture. 

Our suggestion above has to do with getting the 
right machine for your needs. Before you buy, 
make it a point to get all the facts on all the differ- 
ent makes available. Compare them in terms of 
original cost, simplicity, speed and ease of opera- 
tion, flexibility, durability, lasting economy. 

Our motive in this is simple. When a complete 
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Before you invest... 
INVESTIGATE 


See the one and only 
Showcard Machine 
before you buy 
sign-making equipment 
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analysis is made, we're satisfied you'll want 
Showcard Machine. 

Here are just a few Showcard Machine advan- 
tages — low first cost; complete flexibility of type, 
layout and colors; performance assured by the 
only guarantee of its kind in the field. Let us give 
you the facts and we'll rest our case. 

A letter or a post card is all it takes. Why not 
write today — before you buy any sign printing 
machine. 


Showcard Machine Model A, 
one of several models which 


onswer all requirements. 

































FEMME FORM 


Clear Plastic 
Display Sensation 


Beautifully 

displays full 

length and two 
piece garments 

Fits any stand! 

Tilts and Swivels. 
Accommodates 
Pins. Replaces 
Mannequins and 
Action Forms. 
Complete with 
Plastic Hook to 
hang from moldings, 
latticework, etc. $475 
F500 3 to a carton. Less than 3 at $5.00 each 





WONDERFORM 


Clear Plastic 
“Bra” Form 
Perfectly 
Displays bras 

of every kind 
and style— 
especially 
wonderful for 
Nylon. Fits any 
stand. Tilts and 
Swivels. Even 
sits” by itself. $350 













SHELF AND 
SHOWCASE TRAYS 


lastic! Keeps 


you »rchandise 

neat. t|iminates 

narkdowns 

s#joo #800 


| Less t 12, $2.25 each. 





BEAUTY FORM 


The Ultimate for Blouses 
and Sweaters 

Crystal Clear Plastic. 

Comes equipped with 

its own plastic stand. 

Attaches to any stand, 

tilts and swivels. 

Accommodates pins. 

A More used than any 
NY form ever made. $425. 
s Less than 6 at $4.50 each. 


DISPLAY ALL 


Hondiest Clear Plastic Sales 
aid ever to come your 
way. Displays 8 gar- 
ments, fits any stand 


$325 


ea 






Less thon 6 
at $1.50 


each 


PLASTIC HOOK 


Attaches to all Red 


ng aamettaze =150 
irom 308 


FOR NARROW FOLDED ITEMS *229 
above, but equipped Less than 12, 


































GLAMOUR FORM 


= Clear Plastic Torso 


ed Was 
A = Form Divine ANG 


Dynamic Display for B-Nil-alt- Me eum lai ee 
Bathing Suits, Girdles 
and Bras, Halters and 

Shorts, Midriff 

Ensembles, all full- 

| length and two piece 

| apparel. Accommodates 

j Pins. Fits any Stand. 


of Plastic Display Equipment 


PRESENTS 


Crystal Clear Plastic Products of unparalleled 
merit, at rock bottom low cost, available direct or 
from any recognized display equipment dealer 


A copy of our complete Catalog will be mailed 
immediately upon request. 


$Q75 
ea 


Complete with Plastic Base. 
Red Wing Products, Bellerose, New York 
SERVING OVER 26,500 CUSTOMERS THROUGHOUT THE WORLD 


SKIRT N’ SLAK FORM 
Displays for 


DAINTY FORM 


Intimate Wear 


ee 
Impulse Sales Display Sensation 
Crystal Clear / Clear Plastic and 
Plastic—the 


long needed to 

display girdles, 

briefs, panties, 

garter belts, and 

such. Stands by 

itself, or attaches 

to any stand. 

Accommodates Pins. 

$450 SS 


ea. es 
Complete with Plastic Base. +300 


closest thing to 
showing skirts 
and slacks true 
to life this side of 
reality. Fits any stand 
Tilts and Swivels. 
Accommodates pins. 
$950 

ea 


Less than 6, $3.75 each 


MASTERFORM 


Clear Plastic 
Menswear Unit 
Comes equipped with its 
own heavy duty Plastic 
Stand. Displays Mens wear 
of every kind. 
Accommodates pins. Tilts 
and swivels when attached 
to a stand. $5 50 

omelet 


Less than 3 at $5.75. 





$925 


ea 


19 





less than 


$3.50 eact 
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DIVIDERS KIDDIE FORM 


Children’s Wear 


Ulalslactel delelis . 
White Plastic Display Unit 

Bold Black Comes equipped 
Numefals with its own plastic 
Can't fall off stand. Or attaches 

rack. All to any stand, tilts 

one thru sixty and swivels. For boys or 
role le ME ea Zclamelale Mmalelhi 


=CP2 girls one piece garments or J 
two. Accommodates pins. 


“7... Less than 6 at $4.00 each. 
tt MULTIVIEW MASS 
- DISPLAY UNITS 


sizes. Also blank 
[ets - Letters of the Alphabet 
: $2.75 per set 


Days of Week 
75S¢ per set. 
















a “f >- Dozens of styles for 

7 the Mass Display of 

- Ry every kind of apparel 
en anil Write for Catalog 


- Bs id Ilustration is #6900 


#415 Srguste for six blouses and 
- < sweaters. Complete with 
yar 


half-dozen Plastic Forms. 


Time and Money Saver. Rigid, Rugged. Dust- 
proof. 15x 11x4. $95 Less than 12, $3.20 ea. 
a. 


= “39% 
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TRACE maak 











Interchangeable hanging fixtures make it possible to 


change displays in MINUTES =} instead of HOURS 


Interior view of one of New York's smart antique shops. Notice how 
beautifully Peg-Board harmonizes with this elaborate decor 


More than 50 fixtures, plus the per- 
forated hardboard is what makes 
“PEG-BOARD” . . . used in 
combination they will solve your 
many suspension problems. % inch 
board available in smooth or 
leatherwood. %4 inch board available 
in smooth surface one side. 


WRITE NOW FOR 
COMPLETE INFORMATION 


utheo wzyed Dishitbulorw 


@ PEG-BOARD OF NEW YORK 
131 E. 64 Street, New York 21, New York Nbe BOARD 

@ PEG-BOARD OF CALIFORNIA _@ ____—siis the Reg. TM of, and is produced exclusively by: 
4833 Exposition Blud., Los Angeles 16, Calif 


oe eee B. B. Butler Manufacturing Co., Inc. 


12555 Berea Road, Cleveland 11, Ohio 


@ L.E. HIER DISPLAY EQUIPMENT 
COMPANY, INC. 
23 N. Sixth St., Minneapolis 3, Minn. 


3150 RANDOLPH STREET, BELLWOOD, ILLINOIS 
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O, Doctor, there is no scien- 

tific laboratory formula for 

media selection. But experi- 
enced space buyers do have an effec- 
tive and time-proven recipe for the 
profitable investment of advertising 
money—reasoning, judgement and 
experience PLUS THE USE OF 
FACTS. The basic advertising values 
of publications are reflected in the 
facts about their circulations. Also 
there are definite standards, mutually 
approved by buyers and sellers of ad- 
vertising, by which circulations may 
be uniformly measured. Hence circu- 
lation facts, when reported in accord- 
ance with these standards, provide a 
dependable guide to sound advertis- 
ing investments. 


The information that makes it pos- 
sible to measure advertising values 
based on circulation facts is given in 
the reports issued by the Audit Bureau 
of Circulations, a cooperative and 
nonprofit association of 3300 adver- 
tisers, advertising agencies and pub- 
The 
experienced, specially trained circula- 


lishers. 


\ 


Oe 


oS 


Bureau has a staff of 


DISPLAY WORLD 


2 


tion auditors who make annual in- 
spections and audits of the circulations 
of the publisher members. The factual 
data thus obtained is issued in the 
A.B.C. reports which are available to 
advertisers and agencies for use in 
comparing and selecting media. 

Guesswork and waste in advertis- 
ing are avoided when media is se- 
lected on the basis of the facts in 
A.B.C. reports. This business paper 
is a member of the Audit Bureau of 
Circulations. Ask for a copy of our 
A.B.C. report. 


SEND THE RIGHT MESSAGE 
TO THE RIGHT PEOPLE 


Paid subscriptions and renewals, 
as defined by A.B.C. standards, 
indicate a reader audience that 
has responded to a publication's 
editorial appeal. With the interests 
of readers thus identified, it be- 
comes possible to reach specialized 
groups effectively with specialized 
advertising appeals. 


ee 
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The audited information in A.B.C. 
reports for business papers includes 
the following: 


How much paid circulation. 

How much unpaid circulation. 

Prices paid by subscribers. 

How the circulation was obtained. 

Whether or not premiums were used as 
circulation inducements. 

Where the circulation goes. 

A breakdown of subscribers by 
occupation or business. 

How many subscribers renewed. 

How many are in arrears. 





DISPLAY WORLD 


REPORTS — 


FACTS 


CINCINNATI, OHIO 


AS THE BASIC 


MEASURE 


OF ADVERTISING VALUE 


1952 
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Exclusively Yours “en 


in your cily 


The new Zem Ribbon Frames, the 
most talked about display 
item at the recent NADI 
and SDA Shows, now 
exclusively yours in your city. 
Lightweight . . . dimensional . . . 
functional . . . unchallenged 
for creativeness and indi- 
viduality . . . Zem Ribbon 
Frames, as used at A. Harris 
and Company, Dallas, now 
yours to build smart, distinctive 
displays. Available in three sizes. 
See your G-W salesman or 
write for full details today. 


eros tlie: 
aVvrtison - agner 0. 
2018 «u ashinglon sb. louis 3, mo. 





Your G-W salesman will be 


happy to show you the com- 
plete line of Zem items for 
Fall. Or. if you prefer. see 
them at the NADI Show. 
June 28th to July 2nd, 1952. 
at the Hotel New Yorker. 
New York City. 
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NEW... Don't Miss 


mannequins * papers « fabrics 


novelties « fixtures « accessories Fa | = C h r i S t m d S 


flowers « decoratives * set pieces 


post, ledge and case units « plaster M k 
plastic * papier-maché « wood « metal d r ef ee 


floorings « backgrounds * window 


interior ¢ outdoor. JUNE 28 th ru 
JULY 2,1952 


HOTEL NEW YORKER. N.Y.C. 


. this Market Week is for you! Don’t miss the to observe, compare and have a good time, too. You 
hundreds of exciting NEW promotion ideas which _ will find the answers to many of yourdisplay problems 
our members have prepared for you to see. They're in the exhibits of the finest display manufacturers. 
bound to make this Fall-Christmas season a wonder- Their designers, artists and production men will be 
ful, PLUS-profit experience for everyone in retailing. there, too, to answer your questions. Plan to be there 
Our NADI members want you to come to New York ... make a note on your calendar now! 


NATIONAL ASSOCIATION of DISPLAY INDUSTRIES 


203 N.Wabash Avenue e« Chicago, Illinois 
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On the Way! 


Loads of refreshingly new Fall and Christmas 
creations, the kind you naturally expect from 


Decorative. 


Plan now to visit us in June. 


CORPORATION 
136 WEST 24th STREET, NEW YORK 
WAtkins 4-4405 


Mul Tl VI EW and sun protection, too! 


3 with «Chom TRANSPARENT SHADES 





TRADE MARK 


Amazing INFRA-CHEM! The durable 
chemicalized material made with our 
exclusive formula @ Repels direct 

and reflected sunrays that cause fading 
damage ® Provides clear, colorful 
view of all merchandise in your 
windows ® No maintenance...no 
cleaning ® Learn the many other 
advantages. Mail coupon now! 





FULL VISIBILITY HELPS YOU SELL WHEN THE SUN SHINES 
a1 ey ee LOMO) -1 517 WELO]) 


\ 
\ Rush free samples and information on Infra-Chem Transparent Shades 


RANSPARENT SHADE CoO. NAME 


501 N No. Figueroa Street, Los Angeles 12 STORE NAME 
ADDRESS 





L Years of Quality Service to More than 100,000 Retailers. ee pce agp 
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GROWING BIGGER EACH YEAR! 


You'll want to participate in the 


THIRD ANNUAL 
DISPLAY WORLD INTERNATIONAL 


DISPLAY CONTEST 


The success of the 1951 contest is best indicated by the 3,262 
entries which were received from all over the world. We are 
confident that the recognition of the world’s finest display skill 
afforded by this contest will have a definite influence in obtaining 
more attention to the importance of display in retail merchandising. 
This Third International Display Contest — with 309 awards — 
will continue to prove an incentive to still better display throughout 
the world and to reward outstanding displaymen with tangible 
evidence of their ability. It is our belief that this recognition of 
meritorious work will benefit the entire profession, and we view it 
as one of our obligations to the field we serve. All displaymen are 
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invited to participate. There are no restrictions. ¢) 
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Top awards will be beautiful gold, silver and bronze plaques, and 
there will be gold, silver and bronze medals presented in each of 98 
classifications covering every type of merchandise. In addition, a 
gold medal will be awarded each month for the best display entered 
in the contest during that month. Thus there will be a total of 
309 awards. 

Every displayman, no matter where, is invited to participate in this 
contest. There are no strings attached, no entry blanks, no slogan- 
writing; nothing is required but good displays. Read the rules care- 
fully and get your entries started today .. . and keep them coming. 
The more entries submitted, the better your chances for interna- 
tional recognition. 


CLASSIFICATIONS 


Yard goods 68. 
Notions. 69. 
Linens, bedding. 70. 
Furniture. 71. 
House furnishings. 72. 
Paints. 73. 
Bridal display 41. China, glassware. 74. Civic display. 
. Lingerie. 42. Silverware. 75. Christmas interior. 
. Millinery. 43. Toys. 76. Christmas facade and 
Women's footwear. 44. Luggage. marquee. 
Women's hosiery. 45. Sporting Goods 77. Christmas window display. 
: Handbags, umbrellas. 46. Musical instruments 78. Floats. 
Miciaak’s mlaies 47. Radios, television sets 79. Showcards, pen-lettered. 
e ' g 7 48. Gift novelties. 80. Showcards, machine-lettered. 
Wars ry. icsatiecatbete 49. Books 81. Showcards, hand-lettered. 
- Womens handkerchiets. 50. Stationery. 82. Banks and other service 
- Corsets, surgical garments. 51. Greeting cards institution display. 
. Women's bathing suits 52. Drugs. 83. Travel display. 
. Cosmetics, perfumes, etc. 53. Tobacco, smoking 84. Animated display, interior. 
. Children’s apparel. equipment. 85. Animated display, window 
. Children's footwear 54. Groceries 86. Anniversary display. 
. Children's hosiery. 55. Candy. 87. Valentine Day display. 
. Infant's wear. 56. Liquor, other bottled goods 88. Easter display. 
. Men's clothing. 57. Refrigerators. 89. Mother's day display. 
. Men's shirts. 58. Ranges. 90. Cotton Week display. 
. Men's neckwear. 59. Laundry equipment 91. Father's Day display. 
. Men's hats. 60. Lamps. 92. Independence Day display. 
. Men's shoes. 61. Electric and gas appliances 93. Thanksgiving Day display 
. Men's socks. 62. Vacuum cleaners. 94. Style show setting 
. Men's underwear. 63. Kitchen equipment 95. Interior “shops”, such as 


Florist display 
Photographic equipment. 
Optical goods. 

Exhibit booth. 

Exhibit display. 
Institutional display 


. Women's and Misses eve- 35 
ning wear. 36. 
. Women's dresses. 37. 
. Women's sportswear. 38. 
Women's coats, suits 39. 
. Furs. 40 


Any displayman in the world may enter this contest. It is 
not necessary to be a subscriber to DISPLAY WORLD. 


. _ must be of displays installed during the year 


. Entry is by means of one or more unmounted black-and- 

white glossy photographs, preferably 8 x 10 inches in size. 
As many entries may be made as desired. No entries will 
be returned. 
Each photograph must be clearly marked on the back with 
the name of the entrant, store, city, and contest classifi- 
cation. Example: “John Jones, Dexter & Sons, Kansas 
City, Mo. Classification No. 74”. 

. All entries become the property of DISPLAY WORLD. 

. All entries must be sent to Contest Editor, DISPLAY 

WORLD, Cincinnati 1. 
Entries may be submitted at any time. All entries re- 
ceived during a given month will be judged for the 
monthly gold medal award for the ‘Display of the Month”. 
The contest ends December 15th, 1952. 

. The entry judged best in its classification will receive 3 
points and a gold medal; second st, 2 points and a 
silver medal; third best, 1 point and a bronze medal. The 
entrant who receives the greatest total number of points 
will be awarded a gold plaque, suitably engraved; the 
one receiving the second greatest total number of points 
will receive a silver plaque; the third greatest total num- 
ber of points will be awarded a bronze plaque. 

. Each photograph entered will be eligible for only one 





Men's swim suits 
. Men's sportswear. 
. Men's toiletries. 
. Men's robes. 
. Men's evening wear. 
34. Men's gloves. 


“. 


65. 
66. 


67 


Garden tools and 
equipment. 

Hardware. 

Automobile showrooms 
Automobile accessories 
and equipment. 


8. 


"Town & Country", ''Bud- 
get", etc 


National advertiser's display. 


National advertiser's display 


Miscellaneous. 


Mail Your Entries to Contest Editor 


DISPLAY WORLD, cincinnati, on1o 


classification. 


. Judging for the annual awards will be done by an out- 


standing board of well-known display authorities. Their 
decisions will be final. 

. Judging for the monthly “Display of the Month” gold 
medal award will be done by the editorial staff of DIS 
PLAY WORLD. Their decisions will be final. 

. In case of a tie, duplicate awards will be made. 
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ow Vistas 
lor your imagination! 


Create Columns, Curves and Abstract 
Shapes of almost any size or radius 
with UPSON Easy-Curve Board 


Here is a light—and yet, excep- 
tionally durable fibre board—that 
offers you almost unlimited opportunity 
for fresh and original designs! Here is 

a wonderfully flexible and adaptable material that 
fairly bends itself to your creative imagination! 








You'll find, what’s more, that Upson Easy-Curve 
Board has the same ‘“‘thirstless’’ painting qualities 
that distinguishes Upson Strong-Bilt Panels: one coat 
of oil, tempra or lacquer covers beautifully! Better 
still, Upson Easy-Curve Board is more reasonable in 
cost than ordinary pre-formed shapes. Panels 4 ft. 
wide x 8 ft. high, approximately 1%" thick. Other 
Upson Panels are available in *%”, approximately *s” 
and '4” thicknesses. The coupon below will bring you 
more detailed information. 





THE UPSON COMPANY 

8204 Upson Point, Lockport, New York 
Send me detailed information on Upson Easy-C urve Board. 
NAME 


bs: 
NAME OF FIRM 


EA S Y- Cc UR VE STREET 
BOARD on 
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PLAN A WINDOW 
WITH A FUTURE... 


Windows "THEY" 
remember Help Build Sales 


RCS 


Background Murals 
Help Build Those Windows 


4 


60"x100" unmounted Sepia Photo- 
graphic Background Mural 
Express collect 


WRITE, WIRE OR PHONE DEPT. JD 
THE PHOTOMURAL CENTER OF AMERICA 


RCS STUDIOS 


123 NORTH WACKER DRIVE 


(Div. of Rapid Copy Service, Inc.) 
STate 2-5977 CHICAGO 6 


APRIL, 1952 




















EATON ‘“Velvety’* GRASS MATS 


Green as Grass and Just as Natural 


See Your | Display Jobber or Write: ‘T. M. _ 


EATON BROTHERS CORP. 


HAMBURG, NEW YOR 





THREE SMART WAYS TO 
MAKE oy SALES.../ 


SS 
smart, interchangeable SS > 

solid chrome price markers 

or! your merchandise “look the price!” 


”-5/16"-%2"-1" high. 160 pcs. per set 
leh Bag box. 


SY, 

: > 
specially » 
prepared solid 
chrome sales promotion words.. 


can be used in combination with numerals. 


rich, ebony-background, 
bevelled edge glass signs 
for extra smart sales appeal. 


ALL THREE manufactured by 


COMBINATION PRODUCTS CO. 
64-74 West 23rd St. New York 10, N. Y. 
ORegon 5-3240 
ORDER TODAY...OR CALL OR 
WRITE FOR PRICE LIST! 























READY IN APRIL 
Gasthoff's Giant New Parade Catalog! 


Containing over 100 photographs of prize-winning floats, and 
sizzling with dozens of new and novel decorating ideas and 
supplies, artificial flowers, foliage, papier mache. 


WRITE FOR YOUR FREE COPY TODAY! 
GASTHOFF’S MFG. CO., INC. 


316 SOUTH ROME AVE. TAMPA |, FLORIDA 
“YOUR COMPLETE SOURCE OF PARADE FLOAT SUPPLIES” 





GDM FLEXI-TURN 


World's Most Flexible 
Turntable for TV 


LOOK AT THESE FEATURES! 


@ Runs at any speed from | to 20 RPM. 

@ Clockwise or counterclockwise. 

@ Instantly reversible 

@ By remote control can start, accelerate, 
reverse, oscillate, slow down, stop on 
dime. 

@ Speed can be doubled or halved .. . 
with flick of a switch 

@ Carries up to 200 pounds, centered, on 
18" disc 

@ Cost—$250. Delivery 4 to 6 weeks 


GALE DOROTHEA 
Elmhurst, Long Island, N. Y. 
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Edwin Tanner 


@ Display Director, Webb's City Inc., St. Petersburg, Florida 


Edwin Tanner started his retail display career in 1939 after graduating from 
school in Detroit. Spent 3 years as a window helper ... and in “42 joined the 
Navy as an underwater sound technician in Submarine Warfare Division. Out 
of the Navy in “44 and back in display with Crowley Milner of Detroit, as 
displayman. In “46 he moved to St. Petersburg, Florida, where he accepted 
position as Display Manager with the Bell Jewelry & Luggage Co. Left Bell's 
in “47 to become Window Display Manager for Webb’s City and in 9 short months 
was promoted to Display Director of the store, which position he proudly holds 
today. He has won many National Awards since his association with Webb's . . . 
one of which was Ist Prize for 3 years in succession in the “National Letter 
Writing Week” contest. His hobby is flying—-and why not... with a Commercial 
Pilot License tucked in his pocket since 1947. 








A twenty million dollar a year institution under the guiding 
hand of J. E. “Doc” Webb stands today as one of the most 
outstanding examples of what one man can accomplish in the 
span of a few short years. Just 26 years ago “Doe” Webb opened 
a small drug store at his present location and grossed $38.000.00 
his first year. This year the gross was in excess of $20.000,000.00. 
Founded upon the principle that it never will be undersold. 
Webb's has prospered because it has consistently maintained 
the lowest prices and most courteous service. Merchandise show- 
manship is the only thing in which Webb’s City has been over 
abundant and the public loves it. This flair for showmanship . . . 
free shows on the main floor, imported Cuban orchestras from 
Cuba. Fashion shows on the store marquee. and three ring 
circuses on the parking lots ... has resulted in the tremendous 
vrowth of the store to its present status, With parking facilities 


Printasign Installation at for 1500 cars, at present covers 75.000 square feet of retail floor 
Webb’s City, St. Petersburg, Florida space and covers four city blocks, and continues to grow. 


TMA UM Le] Be Ui BEFORE vou 


INVEST... 
608 SO. DEARBORN ST. * CHICAGO 5, ILL. INVESTIGATE 
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“wor users of PHOTO MURAL 
FABRIC 


YOUR OWN PHOTO 
NOW REPRODUCED with 
THRILLING ACCURACY 


For an interesting, unusual display back- 
ground, have any photograph you wish en- 
larged on photo mural fabric. This is a dura- 
ble rayon fabric that can be cleaned and 
washed for use, season after season. Make 
your seasonal or promotional backgrounds 
really exciting .. . 


GET DETAILS TODAY 


STOCK No. 13—NAUTICAL SUMMER SCENE 
In shades of green or blue 
$55 complete 


14 DIFFERENT MURALS IN STOCK 
for every season. Write for catalog. 


Order Direct or From Your Jobber 


DECORATIVE DISPLAYS sry sxe mecm ct ne 














DEAR Twis Your Spring Displays Need 
vino! “NATURALIKE” GRASS MATS 


“NATURALIKE" 

are the finest 

GRASS MATS 
you can buy. Ask 
for “NATURALIKE" 

when ordering. 
Whatever your display may be—it will look better made in the following sizes: 3'x6', 3'x15', 3'x30', 
and “sell” better with “NATURALIKE” Grass Mats. 5'x6', 5'x10', 5'x15'. 
Newly improved, with lines of stitching 1” apart— TUFF TURF SPRINKLINGS 
closely trimmed, and dyed a verdant green, these The new economical “fill-in” material for odd shaped 
ultra high quality mats will enhance your every spots difficult to fit with regular mats. Easy to reuse. 
display. Available in 3 lb. cartons. Grass green to match 
Fireproofed and mildewproofed—made of the finest your “Naturalike” grass mats. Fireproofed and 
raflia—multistitched to a durable burlap base, and mildewproofed too. 


Order your “NATURALIKE" grass mats and TUFF TURF SPRINKLINGS from your display jobber now — today. 


MEMORIAL GRASS CO. 


UHRICHSVILLE OHIO 
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COLLOID TREATED FABRIC 


the 
FANTASTIC 
PLASTIC 


Remember when we were kids, how we used to make 
copies of nickles and dimes with a piece of tinfoil? With 
this fantastically simple method, go one step further and 
apply a single layer of "Celastic over the tinfoil and 
you can make exact duplications of anything you wish. 
Want to duplicate a tree, rock, statue or that pumpkin 
in your backyard? Just cover it with tinfoil (tinfoil acts 
as a separator and a dab of "Celastic"’ parting agent 
holds the tinfoil in place), then apply a single layer of 
medium weight No. 45 "'Celastic" torn in pieces, or one 
piece whenever possible. When "Celastic" is thoroughly 
dry, lift off “Celastic" shell. If object is full round, slit 
one side to remove shell. Temporarily join seam with 
masking tape. Tear a half inch ribbon of 'Celastic™ 
and cover seam, removing masking tape as you progress. 


uce Stone Masonry, 
Rocks 


Reprod 


archway, fountain, column 


WORLD 


Duplicate all or part of the above scene with the 
new "Celastic" and tinfoil copy method. 


ROCKS 
TERRAIN 


STONE MASONRY 
TREES 


- 


e 
bark texture 


Reproduce rock Reproduc 


formation 


@ "'Celastic" Cuts Production Time and Cost 
@ It's Lightweight Beyond Belief 
@ It's Unbreakable and Weatherproof, Too 


WRITE TODAY FOR DETAILED LITERATURE... PACKED IN 25 AND 50 YD. ROLLS. 


alters inc. 125 west 


NATIONAL DISTRIBUTORS—U.S.A. AND CANADA 
DISPLAY AND ALLIED INDUSTRIES 


26TH STREET, NEW YORK CITY 1 


*Trade mark of The Celastic Corp. 
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Hudson's Makes 


} 


} 


plus to full show 


owmanship in manship 


t display ¢ 
Here 
promotions 
Week” is a 


Hudson's, 


ramatization, or 
the of 


value use O 


are details two re 


ry CK Phat cent 


‘Bride's 


mitinanal 
motional 


vast coordinated 


event at filling 


with extensive and intensive { 
array oft 


the 


e store’s uniqt complete 


bride 
to 


and merchandise for 


groom trom engagement ring 


advice 
xs off 


planning 


irting this vear was 
fashion 
floor 


Bride's 


major 
twelfth 
lay, February 16 
di he Marcel I the 
). Let’s I 


presentation 


store’s auditorium ot 


week was 


week 


was slanted sl 


following 
take stage 


iv think udson’s, permitting each 
Phe 
Jetroit, 


in the 


example is 
usually : ah a . 
in major interior spot 
displays . in men's wear... in accessories 
display . in minor spots . . . in style show 
settings the promotion theme is driven 
home at Hudson's by display showmanship— 


‘ —In the windows 
world 
id second only 


The 


and 


me store 


led 


makes 
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Good Use 


audience a complete view of each model 
The stage floor was painted in diamonds of 
alterating pink and gray. 
Week a 

familiar theme, 
Perfect Wedding 


This thought 


Hud 
the 

Per 
was 


tradition at 
with 


“Bride's 
s the 
Sa for a 
‘ secondary 
every possible way 
of love-birds 


full play in 
the 
expressing it 
floor 12 pairs 
ibout in pink wire cages con 
ucted in the shape of wedding bells. On 
floors and in 41 of 51 windows imi- 
love-birds appeared in their wedding 
In the windows 
took a that 


Liven 


stemming from choice as 


um tor 
of live love 


first 


birds flitted 


wear 
torm 


men’s 
different of 
mirror - edged 
floor ledges 
green plants 


planting 
held a 


and 


Twelve antique 
the 


beautiful 


boxes on main 
Variety ot 
azaleas 


Pink 


the color chosen for the 1952 promo 
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Of Display Showmanship 


furnish 


tion, appeared in every display and on ever) 
piece of printed material and was also seen 
itself in many depart 
setting 


furnishings and 


in the merchandise 


(One living room used the 


ments 


theme color in its major 


accessories, showing the extent to which 


this idea was carried throughout the store.) 
than 20 Hudson departments 


services tor the 


Since more 


have special bride and /or 


groom (irom the Carolyn Chase wedding 
right through to assistance 
selection) the display 
Kenney had_ the 


into the 


consultant office 
in silver and 
department under 


assignment ol tying 


china 
Robert 
each of these 


general theme in its own individual way, 


vet still maintaining the harmony of the 
pattern 

Every Hudson window had 
say about Bride’s Week. On Farmer street, 
at the back of the there I 
windows which told the bride-to-be 
Hudson's was ready to help in her home- 
making tasks. This included publicity for 


entire 
something to 
store, were eight 


how 


services to help select fabrics and 
rooms of the 

kitchen planning department 
The “Ask Mr travel 
included, too, that 
to help plan the wedding trip 


Norman 


ings for all house, including 
the aid of the 
Foster” service was 
the store was 


Hud 


Lord, 


showing 
ready 
groom's consultant, 


son's 
had a window of his own 

Ten table settings 
china and glassware 
Week 
“The 


Guests,” 


were presented in the 
departments on special 
Table ideas were 


“Out ot 


Bride's themes 
Dinner,” 


Tea.” 


Bachelor 
“Reception 


shown for 
Town and the 


like 
The 


found 


blush pink theme color could be 


everywhere for example, an ap 


—Still further evidence of the thoroughness 
with which Hudson's carries out a promotion: 
Spot displays on cases, in tie-in window dis- 
plays of merchandise such as furniture, in the 
Bridal Salon, and in dozens of other strategic 
spot displays throughout the store— 


featured 
living 


with an 
blush pink sheets in the 


pliance window ironer 
machine, a 
room setting used pink candles, and so on 
Pink azaleas with pink ribbon ties on the 
vere pleasant spots of color t 
floor. In the windows, 
white 
were hung on white chenille ropes which in 
turn from the 

rhroughout, the display department car 
ried out its assignment not just to decorate 
the store but to tell in an interesting, con 
story of Hudson's 
merchandise 
of interest to the bride and groom. 

And now for a description of another 
how dramatization is 
back up 


bird-cages 


be seen on every 


flower circlets of starched cotton 


were suspended ceiling 


vincing way the man\ 


great services and selections 


promotion to show 


used by the store to seasonal or 
special events 

“Put Your was the theme 
this 


describes 


Heart In It” 
of Hudson’s Valentine promotion 
and that’s a phrase that also 
[Continued on page 66) 
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S Marshall Field & Co., Chicago, cele- 
brates its anniversary marking 100 
years of successful merchandising, it 

is fitting to review the phenomenal growth 
of one of the departments within that vast 
retailing institution 

In the 38 years since the founding of 
Field’s Store for Men, it become a 
Mecca for male shoppers and is the only 
department that has warranted a building 
in its own right. The modern structure, 
housing a store entirely for men and for 
who shop for men, was built in 
1914. It is located at the corner of Wash- 
ington street and Wabash avenue, just 
across from the main store and is connected 
with the latter by a passageway under 
Washington street. A distinct atmosphere 
of refinement prevails throughout the five 
floors that comprise the Store for Men, 
and although the floor area is not so vast 
as the parent store it stocks enough mer- 
chandise to equip any man, at any season, 
for any sport or occasion. It has 13 display 


has 


women 


Disp 


windows and while masculinity is the key- 
note of the display, women mannequins take 
their place alongside men’s fashions, for the 
store does stock some feminine apparel. 
On the top floor one whole wall is lined 
with cabinets of guns, including everything 
from the neat Italian Beretta pistol to 
finely balanced, hand-filled Belgian and 
English sporting pieces, not to mention 
sturdy American Remingtons and Winchest- 
On the same side, near the elevators, 
flies of description and 
origin from the humble red, black, and 
yellow Logan to exotic feathered lures of 
foreign make 
\fter passing 
clothes, 


canoes, 
boats, 


ers. 


are fishing every 


racks of 
sulkies and 
devoted to 


sporting 
motor 


through 
racing 
there 1s a sme cornet! 
what a man’s feminine companion will wear 


to keep her warm and dr when she 


on field trips with hin 

\ recent remodeling job on the 
floor brought the 
on the 


goes 


third 
men’s suit and coat sec 


tions (formerly fourth floor) together 
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in one bright spot. Innovations include 
door paneling at the end of racks, wood- 
stud paneling on the walls, deep, soft car- 
peting, and the use of indirect lighting. 
Design experts rate the new location as 
one of the most efficiently arranged men’s 
apparel sections in the country. 

The second floor is in the form of a 
spacious mezzanine so that the main floor 
has all the appearance of a lofty hall. This 
impression is heightened by the fluted 
columns and by the lighting method, which 
includes a semi-flood light system near the 
ceiling and around the capitals of the 
columns. 

Men’s hats and share the second 
floor and are situated so that traffic is in- 
terchangeable. On alighting from the eleva- 
tors customers are confronted with 617 hats 
grouped according to size, in specially de- 
signed cases with open fronts and in wall 
fixtures. This arrangement has been found 


shoes 


to have tremendous psychological and pro- 
motional advantages. 


lay At Marshall Field's 


APRIL, 1952 


where 
and 


Beyond lies the shoe department 
style stocked is displayed 
type. This visual 


every 
grouped according to 
presentation allows a man to select what 
he wants, but salesmen are reminded that 
fit is essential, style is desired, and price 
is important to a satisfied shoe customer. 
Nor has the Store for Men neglected a 
thoughtful touch — an assist to the man 
who must select gifts for lady friends. The 
Stag Line Shop operates during the Christ- 
mas shopping season, presenting a varied 
assortment of things 


and comprehensive 


—One of the 13 display windows in the Store 
for Men is seen above . . . Guns and other 
sporting equipment are displayed on the top 
floor of the five-story building Men 
alighting from the elevators on the second 
floor are confronted with a display of 617 
hats arranged according to sizes— 
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—At the right is Field's men and boys’ section 
in 1904 . . . Every style shoe stocked is dis- 
played, grouped according to type . . . Below 
is part of the section devoted to custom 
tailoring for suits and shirts— 


“she” likes, on counters set aside for men 
only. The Stag Line is the only section 
in the Store for Men from which ladies are 
excluded; everywhere else they are wel- 
come. 

The Twenty-Seven Room, the masculine 
counterpart of Field’s Twenty-Eight Shop 
for women, is pictured on the day it opened 
its doors to the public. Taking its name 
from its address — 27 East Washington 
street — this new unit offers custom tail- 
oring, custom shirt service, and also serves 
as headquarters for men’s 
available in the store. 

Since the days when men exchanged their 
velvet breeches for tight clothing with bulg 
ing pockets they have gradually become 


accessories 


DIS PEAY 


For Men 


more fashion-conscious. Men like to preen, 
too, but they put comfort first and our 
present day designers are catering to that 
preference. It is doubtful, however, if men 
can ever be persuaded to follow the whims 
of fashion with the fervor found among 
women. 

In 1894, when the main store had a State 
street frontage of less than 800 feet, the 
men and boys’ section occupied a_ few 
counters on the first floor at the north end 
of the building. As stock increased it was 
put into this section until the department 
spread to the first and second floors of the 
north State street building. Many nota 
bles of the period bought their Sunday best 
in gas-lighted quarters where coats and 
suits were stacked high on counters and 
covered at night to keep out the dust 

What the best dressed salesmen of the 
day were wearing is shown in the photo 
graph of Field’s men and boys’ section at 
the end of the nineteenth century. The 
change that the masculine silhouette has 


WORLD 


By MARIE HOSFIELD 


undergone in the past half century is a 
sharp contrast to the casual styles of today 
Field’s at that time was selling fine over- 
coats of cheviots and Scotch tweeds from 
$16 to $60, and stiff bosom shirts from 
95 cents to $1.50. 

Display in the early history of State 
street was not a matter of glamorizing 
merchandise, for there were few show win- 
dows as we know them today and many 
merchants brought their wares out onto the 
sidewalks to attract customers. Lesser 
stores hung calico dresses, carpets, and 
yard goods from upper floor windows to 
lure shoppers. Today this would be an 
undreamed of procedure, but in the days 
when there were no organized display de- 
partments it was a means of catching the 
customer's eye with the best medium the 
era had to offer 

Marshall Field employed a more personal 

[Continued on page 59] 
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N informal setting for a conversational 
grouping of mannequins made a rather 
pointed picture in Lord & Taylor's 

window, when the two copy themes read, 
“Your background becomes you — in the now 
and then look — in furniture and accessories 
from the eighth and ninth floor” and for the 
beige and white fashions, “The chalk mark 
print a frosty finish.” The latter card 
was tied with a lavish bow of beige ribbon. 

The color theme of beige and white was 
developed by Henry Callahan throughout 
every detail of the setting. Nedr the dark 
backwall stood an antique chest with a large 
urn of white spring flowers; another bouquet 
of flowers was thrust into the open drawer. 
To the left, on the white pebble covered 
floor, lay the gardening equipment — a water- 
ing can, a wicker basket, a pair of shears, and 
a pitcher of fresh white tulips. 

Four old cane-seated chairs were grouped 
around a small marble-topped table on which 


haracterize 


dominoes were scattered. White was again 
interestingly brought out through the use of 
eggs which were placed in the three tiers 
of a metal stand. The three mannequins 
wore shantung taffeta, in the beige chalk 
prints, with bronze sandals. The seated fig 
ure wore a white picture hat, the other two 
wore small hats one brown, the other 
white. All wore white gloves. A panel 
screen in beige made background for this 
grouping and a chandelier of white candles 
was suspended over the table. 

A new white valance, decorated with white 
silk tassels, proclaimed the message 
“McCreery Head over Heels into Spring’ 
at that store. Skillfully developing this 
in a black and white color theme, Display 
Director Walter Hageltine set a two-step 
platform before a white backwall, against 
which white cafe curtains were hung. Twe 
full rows of white, abstract millinery heads 
were spaced the length of the upper tier of 
the platform, while numerous pairs of black 
shoes were shown on the lower tier and the 
white floor of the window. A narrow white 
satin ribbon tied in a bow around the throat 
of each millinery form showed the price of the 
specific hat this painted on in black. 

Flower petals, hyacinths, violets and other 
spring flowers in white or yellow’ were 
sprinkled over the settings. “Shining Black 

one of the big new points in shoe and hat 
fashion white hats make smart counter- 
point” read the copy on two window cards 
placed in the foreground 

Blouses, the featured subject of three win 
dows at Henri Bendel’s, were posed by Dis- 
play Director John Robert Cobb as specta- 
tors looking out from a series of four small 
windows inset in the suggested facade of a 


—Top, by Henry Callahan, Lord & Taylor... 

Center, by Walter Hazeltine, McCreery's . . . 

Left, by John Robert Cobb, Henri Bendel .. . 

(All photographs by courtesy of Virginia 
Roehl Studio, New York City) — 
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—Right, by Henry Callahan . . . Center, by 
Tom Lee, Bergdorf Goodman . . . Below, by 
Gene Moore, Bonwit Teller— 


building. The framework was covered in 
white brick paper and each of the cutouts 
depicting the little windows was equipped with 
a pink silk-covered shade edged with white 
ball fringe, plus a pink window-box planted 
with blooming pink hyacinths. 

The mood of a welcome spring day was 
furthered in the pose of the mannequin pic- 
tured as in an open doorway with the view 
of a seascape as receding background. Her 
costume was in shades of pink to raspberry 
A fifth papier mache blouse form was placed 
in the foreground of the white pebble-covered 
floor, which also received a share of pink 
hyacinths —the color of the flower tying in 
with that of the blouses. 

A fresh approach for featuring fashions for 
the matron was established by Henry Callahan 


Manhattan 


in a bank of four windows at Lord & Tay 
lor’s. With four mannequins to each display, 
the series of 16 figures represented distinct 
personalities who had attained a rightful posi- 
tion in a chosen field, each posed on a cube 
at graduated levels and spaced in a garden 
like bank of potted spring flowers and ferns 
A blow-up of a faked newspaper column, 
coupled with a descriptive card text, explained 
each personality. The white cards, lettered 
in red, briefly summed up the individual story 
reading such as “We dress mothers of 
graduates” “We dress clubwomen” — “We 
dress brides” “We might dress the next 
president’s wife” “We dress you for your 
son’s wedding.” 

The front area of the lowered floor of the 
windows was covered in pebbles. One of the 
four pairs of gloved hands spaced along the 
ledge of the window held a card with the 
message, “We see a woman's hand in these 
our eight-button Landel glace kids.” 

Flower seed packages, always an engaging 
subject, were handled by Display Director 
Tom Lee in a highly imaginative manner 
for a series of Bergdorf Goodman windows 

Navy felt panels of a three-fold screen 
were decorated with a montage of bright pink 
flowers composed of the seed package cut out 
and pasted into the design, with an artificial 
red flower serving as the center of eavsl 
floral outline. All of the colorful packages 
thus used were in the pink-red family such 
as cosmos, hollyhocks, petunias and asters 

“Navy checks into Spring with our city 
country separates” read the message for the 
costume of navy blouse worn with checked 
skirt and matching stole of navy and white 
Shoes, hat and gloves were all in navy. Red 
flowers lay on the floor with a blue scarf, 
perfume, and costume jewelry in pearls, this 
accessory grouping complemented with an old, 
blue patterned soup tureen 

A Bonwit Teller millinery window was 
distinguished by the use of corrugated card 


[Continued on page 65] 
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a showing plain evidence of amateur or ultra- 
thrifty handling. 

For good design is readily available 
to anyone who consults a professional de- 
signer, and fortunately retailers, manufac- 
turers and others concerned with the final 
appearance of their product or establish- 
ments are getting more design-conscious 
every day. They learn that by starting with 
an expert plan they can actually save 
money through the avoidance of costly 
mistakes. The small fee of the designer, 
based on the total cost of the job, is 
quickly repaid manifold by the results ob- 
tained by the trained approach. 

In a store remodeling or layout job, the 
design is good if it produces an interior 
and store front easy to manage, attractive 
to the eye, and conducive to shopping and 
buying. 

Such a design can be carried out in what 
we might term “The Three C’s”, standing 
for carpenter (or home-made) execution ; 


h AA H y 6UfF 
The Three Cs In Store 
( saeteling te. ccetinn- aioe. sete e 


ture, the retailer particularly the 
mall store owner is torn between the 
desire for a modern treatment in layout 
and design and the need for doing the job 
is economically as possible The danger 
ere lies in the fact that some inevitably 

on the side of economy and in doing 











they sacrifice much of the good they 





vould otherwise have obtained from the 
set-up. Particularly is this true when 
they do not turn for help to the profes 





sional designer, preterring to rely on the 





advice of untrained persons in the hope ot 
saving the designer's fee 





This is economy, perhaps, but it is a false 
economy. The professional designer's fee 


is relatively small and in many cases 





is able to suggest methods of handling 





remodeling problem which will save 

tee many times over 

any event, the finished job will look 
store owner wants it to rather than 





ARAM O-FEF"F*=7T@z@X” Z for cases (good or standard mass-produced 
KLEE sos units), and for custom-made fixtures. 

SSS SZ Our three drawings on this page show 
the differences which might be found in the 
different methods as applied to camera or 
record shop. As will be noticed at once, 
the layout is almost identical in all three 
solutions. The sketch at the top of the 
page shows the design as it might be car- 
ried out by the owner or by some neigh- 
borhood contractor. It will serve, of course, 
but is completely without imagination or 





























—Top, the remodeled interior of a small shop 
as it might have been laid out by someone 
untrained in design . . . Directly above, the 
same with well made, mass-produced standard 
units .. . Left, the same with fixtures produced 
by a custom cabinet maker. Note the vary- 
ing types of light, ranging from the cheapest 
in the first sketch to the fluorescent system 
masked by the egg-crate ceiling at the left— 
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—Three treatments of the same store front, 

ranging from the unimaginative design at the 

right to the eye-catching fronts seen in the 
other two sketches— 


anything to distinguish it from the run of 
the mill shop handling similar merchandise. 

The second drawing shows the shop as 
it might be done through the use of well 
made, mass-produced standard units. It is 
a distinct improvement on the first treat- 
ment. 

Third is a sketch showing the interior 
as done from special designing and with 
fixtures from a custom cabinet maker. 

The same general treatment will be no- 
ticed in the lighting fixtures in the three 
sketches. The cheap solution calls for sur- 
face-mounted fluorescent fixtures without 
louvres or egg-crate shields. 

For the medium range layout, recessed 
direct lighting is used in the rear section 


Layout And Design eine 





of the store and individual reflector units 
in the front area 

The custom design shows the more ex- 
pensive egg-crate ceiling, with fluorescent 
lighting above. 

Similarly, the cheapest flooring would 
be asphalt tiling, the next better is linoleum, 
and the best is rubber tiling 

In the same way, the three sketches of 
the store front show progressively better 
handling. First is the unimaginative type 
—the usual entrance door or doors and the 
simple display window. The second design 
is a great improvement, whereas the third 
is best in eye-catching treatment and at- 
traction power. 

It is understood that our plans discussed 
here call for a certain type of store and 
are not necessarily suited for all kinds of 
layouts. 

Our particular design is planned for the 
store who either Owns the building or has 
the use of the basement or an extra stock 
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By KIM HOFFMANN and STEPHEN HEIDRICH 


room. It is not meant for those stores 
which must hold all of the merchandise, in- 
cluding the complete stock, within the four 
walls of one room 

That type of store requires a different 
treatment altogether. All the walls would 
be covered with storage space. In order 
to obtain a certain illusion of spaciousness, 
this area would be closed by sliding doors 
painted in a light shade which would be the 
adjoining background wall. A pale aqua 
color is the best to create the feeling of 
spaciousness and depth for such a store. 

Into these closed storage walls we might 
insert glass doors at the same spots where 
our first three drawings show the wall 
cases. These glass doors would interrupt 
the plain wall spaces pleasantly and ac- 
centuate a selected amount of merchandise. 
It would be wrong to overwhelm the cus- 
tomer with a crowded display of merchan- 
dise set up along all available wall space 
Particularly in the case of cameras and 


[Continued on page 53] 
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Spring Arrives 


PRING is traditionally a late-comer to 
Chicago but the weather never deters 
well in advance to 


displays scheduled 


sales suits, coats, shoes 


treated 
recent 


inspire Spring 


with varying degrees of 
displays, but the 
chapeaux and big, 
burst forth in 
irresistible timed to salute Chi 
cagoland’s Spring Millinery Fashion Week 
This fashion week that puts emphasis on 
ats is an annual event in Chicago. It re 
ceived added impetus this 
personal appearance ot Mr 
Marshall Field & Co. where 
collection of matching hats, 
and gloves for spring, and summer 
attested his skill as a designer 
men of all definitely hat 
conscious this spring and with the selection 
Scott & Co. it would 
their heads. The 
flowers, worked 


vere all 

glamor in new 
spring straws tiny 
dramatic cartwheels 


profusion, 


year by the 
Fred of “John 


Frederics” at 


his dramatic 


ages are 


offered by Carson Pirie 
not be difficult to turn 


creations in ribbons and 
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on exotic straws, shown in a series of six 
splashed windows were pert little 
models or flattering wide brimmed affairs 
ot exquisite workmanship 


color 


Display Director Clement Bradley staged 
a spring symphony in park settings where 
little girls of papier mache were engaged 
in flying kites and balloons. Fanciful kites 
decked out with ribbon bows and _ the 
balloons were cut in half to form shadow- 
box units. Park was produced by 
green grass and fencing enclosing budding 
shrubbery made of young green leaves and 
sprayed with the dominant 
and all props of tur 


were 


scenery 


tarlatan fans 


color. Backgrounds 


—Upper left, by Clement Bradley, Carson 
Pirie Scott & Co, . . . Upper right, by J. 
Boghosse, Goldblatt Brothers . . . Lower left, 
the first floor interior of Marshall Field & Co. 

Lower right, Reed Schlademan, The 


Fair— 
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On Schedule 


quoise, pale green, yellow, pink or laven 
der were intensely lighted with their re- 
spective color and the copy was printed on 
the decorative motif 

3radley reports that four double windows 
he presented for a promotion of spring 
prints drew excellent customer response, 
no doubt due to the fact that customers 
were impressed with the artistic quality 
of the fabric by a comparison with the 
talent of a famous painter. The promotion 
tie-in with the current Cezanne 
exhibition at the Art Institute and the set- 
tings were in “studios” where his paintings 
were displayed on easels. The prints re- 
flected all the colors of the paintings. Still 
life subjects were reproduced on props that 
reflected the prints’ backgrounds and the 
oils the artist used for his landscapes were 
squeezed from tubes to further the color 
story. Studio skylights were made of black 
wood strips over which netting correspond- 
ing with the Cezanne colors was stretched 


Was a 
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In State Street By SHIRLEY WARE 


Walls of dead white were blended into the To mark the momentous occasion Field’s, ranging from designer originals to modestly 
color scheme with overhead lighting. Wood in cooperation with a famous fabric mill, priced apparel. Vignettes of Chicago's 
grained palettes announced the art exhibit. created a pageantry in print for fashions [Continued on page 54] 

Under the caption of “Pretty lady, Easter 
straws” written on giant, floral wallpapered 
hat boxes, J. Boghosse, display manager of 
Goldblatt Brothers, timed a promotion of 
millinery from $18.95 to $37.95 for the 
spring millinery fashion week Developed 
in chartreuse, rose red, medium blue, lettuce 
green, or cocoa brown, the windows were 
color drenched and flower-laden in the 
spring manner (not illustrated). Millinery 
heads sprang from the boxes and the Easter 
implication came from a grouping of tiger 
lilies and a long-eared bunny. Completing 
the display was a mannequin wearing a 
suit or a dress, depending on the window, 
and a featured hat, posed against a panel of 
ribbons of one of the six colors 

In five neat scenes Boghosse brought out 
the details of navy blue suits. A white 
papier mache chain and white pilings striped 
with navy blue roping against sea-green 
walls were apropos of the title, “Navy rules 
the Fashion Waves.” For an appropriate 
finishing touch, white roping was draped 
back of the proscenium as a frame for the 
marine settings without obscuring any of 
the display. 

The first floor main aisle at Marshall 
Field & Co. is an impressive display that 
reminds customers, old and new, of the 
store’s 100 years in Chicago. At the Wash- 
ington and Randolph street entrances there 
are 100 electrically lighted candles held by 
four gold and mirrored candlelabra which 
stand for courtesy, service, quality and lead- 
ership. These illuminated symbols of the 
store’s many birthdays were devised to glow 
throughout the year-long centennial cele- 
bration. 





—Upper left, by Reed Schlademan . . . Upper 
right, by J. Boghosse . . . Right, by John 
Moss, Marshall Field & Co.— 
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New Robinson Un 


HIS month we're going to take a 
hop, figuratively speaking, out to the 
West 


down for a 
Hills where 
remarkably 
store Time i pre 
from making a 
store, but 


and settle 
Beverly 


coast 
little 
Robinson's 
beautiful 
vented us 
visit to the 
spread out a vast amount of material, photo- 
graphs, descriptive literature and press re- 
leases about the new This Cook’s 
tour, then, is based on the many reports 
we've had and on the many pictures we've 
seen of the smart new look in 
Beverly Hills. We write this piece with a 
special nod of appreciation to the Beverly 
Hills Citizen which produced 
tribute in print to Robinson's 
Robinson’s-Beverly Hills is an example of 
thorough planning 3ack in 1947 Raymond 
Loewy Associates was called upon by Rob 
inson’s to conduct a study and to 
make a recommendation for the company’s 
proposed unit in Beverly Hills—its 


session in 
recently 
suburban 


opened a 


personal 
us is 


before 
store 


Robinson’s- 


a magnificent 


caretul 


size, 


shape and type. Out of that study the new 
store was born. 

It was found that a complete department 
store was needed, but also that a department 
store in its conventional interpretation 
would not suffice. Beverly Hills customers 
are accustomed to a type of specialty 
service and merchandise presentation, so an 
“inverted” store was designed to suit local 
buying habits. Thus the first floor carries 
the higher priced lines, budget and medium- 
priced lines are found on the second floor, 
the top floor is reserved for employee 
facilities and “The Pink Tent” restaurant, 
while the Garden Level is a complete home 
furnishing store. 

Throughout the store departments are so 
laid out that they offer correlated merchan- 
dise in adjacent positions. The result is 
a version of “arcade” shopping in sophisti- 
cated surroundings. Through imaginative 
use of color, lighting, decoration, and the 
elimination of interior barriers, the free 
flow of traffic from department to depart- 
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it Stresses 


ment and floor to floor is positively assured. 

The building was constructed so that the 
first floor would be entirely unencumbered 
by obstructions — no columns or supports 
of any kind. Like the rest of the store, the 
floor is carpeted throughout. Three very 
modern chandeliers punctuate the broad 
ceiling span containing flush-type recessed 
fixtures of fluorescent and incandescent 
light. Each chandelier is an 18-inch sphere 
studded with transparent crystal through 
which the light shines. 

Vertical transportation of two elevators 
and two escalators makes a decorative focal 
point in the center. This area is faced 
at right and left by two huge sections of 
polished marble with two more parallel 
wall sections of marble forming the two 
side aisles leading back of the elevators. 
These marble sections are enriched by ap- 
plied bronze and just beside the marble 
walls are two gold leaf columns. There is 
planting to soften their bases, delineated by 
satin-bronze curbing. 
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—Display treatment of the interior of Robin- 
son's Beverly Hills unit is seen in these photo- 
graphs of various departments— 


quiet square in a fashionable shopping dis- 
trict. A corridor leads off this section to 
the lounge and to 11 large fitting rooms 
Each of these has an outside window, car- 
peting, adjustable walls and luxurious ap- 
pointments including private telephones. 
Over 30 additional fitting rooms are pro- 
vided along another wall 

Among the other departments on this 
floor is one with an ice-blue felt decoration 
for silverware, and one for luggage with 
a mural suggesting travel 

Almost one quarter of the first floor 
irea is devoted to the men’s store with 
its separate entrance. The decor is thor 
oughly masculine, with wall treatments 
varying from rich red rosewood to glazed 
chestnut, with touches of billiard green felt, 
leather and modern cane. Here, as through- 
out the store, units are out from the wall 
to give an interesting three-dimensional ef- 
fect. The designers have preferred these 
free-standing decorative units to flat ap- 
plied decoration to give the greatest feel- 
ing of texture and lightness. 

Following the over-all plan for the store, 
merchandise on the second floor is presented 
in shops ranging around an oval central 
area. This oval core is designed with a 
series of panels joined by a continuous 
valance which begins and ends around the 
area in the intimate apparel sections facing 
the elevators. 

Most of the sections are laid out with a 
complementary curving back wall, in many 
instances formed of wall cases and other 
types of stock units. Architectural divisions 
are kept to a minimum to give the entire 
floor an atmosphere of airiness and in- 
formality. 

The panels are composed of a trellis de- 


[Continued on page 62] 
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Interior Display ae 





The two elevator doors are satin-bronze, 
and the wall between them is an extended 
mural with an architectural subject. Actu- 
ally the entire mural jis a clear photo 
graphic negative, the reverse of which has 
been gold-leafed and applied to the wall. 
This unique, glowing backdrop has a limpid, 
almost aqueous effect. The mural device 
is repeated in similarly treated panels 
flanking shop entrances around the area. 

In the center of the first floor are all the 
accessories and small wares. Center fix- 
tures are done in rosewood; counters are 
made of two parts—a platform covered in 
plastic impregnated glass cloth on bronze 
legs supporting boxes of glass in bronze 
frames. 

An unusual kidney-shaped section of the 
first floor, with a ceiling span of 120 feet, 
accommodates the “Beverly Shops” featur- 
ing famous designer merchandise. Shops 
lead off this area, each with its own glass 
display window so that it appears that 
one is looking at curving walls as if from a 
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by ieiits ehring 


Display Designer and Consultant 
New York 


Arrangement: In June come Father's Day, gradua 


tion and the all-important June weddings. The 
Jepicted in the first window which 
finite units in pleasing arrange 
ment. 
Properties: The stained glass circular window make 
an appropriate and colortul etting for the manne 
quin in her bridal costume. An extended hand 
displaying some precious gift, is shown at the right 
along with copy card. Pearls are displayed on a 
satin pillow. Velvet or satin covers the floor of 
the window. 





Arrangement: This women's | Bridal Whites’ shoe 
display is made up of two units in interesting ar- 


rangement. Merchandise is limited. 


Properties: The ‘Bridal Whites'’ are suspended at 





various levels by white ribbon streamers. A cloud 
of white netting is banked on the floor of the win 
dow. Against it is arranged the bridal bouquet. 
A copy card is shown in foreground. 





Arrangement: Graduation affords one an oppor 
tunity to promote a wide assortment of merchan 


dise. This display consists of two units. 


Properties: The background unit shows cap and 
gown draped over a plaque. The foreground unit 
consists of suggested gifts. Copy card is placed in 


center against back unit. 
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MING UP 


Arrangement: ‘King for a Day’ — that's Dad on 
Father's Day. This display for the event consists 


of one center unit surrounded by merchandise. 


Properties: The center unit shows Father under a 
canopy with a crown suspended over his head. Gift 
shirts with ties are displayed about the mannequin. 





Arrangement: Another display with Father in mind 





gives men's hose a promotion. The merchandise is 


neatly arranged. 


Properties: ''A Hit with Father" is the caption sug 
gested for this display. Baseball player is in the 
act of swinging a bat. An attractive array of 
socks is lined up across window. Copy card is 


shown in center foreground. 





Arrangement: This display of men’s slacks is pre 
sented in an interesting manner. The elements are 


combined in a single unit. 


Properties: A wood-grain panel allows the four 
lack legs to be shown as far as the knees. Copy 
card is shown at left of window. This display 


could also be used for Father's Day. 








gowns was 

The tendency 
intensely dramati 
fened by many 
dominated many 
various stores 


peared in all 


typ 
dresses to suits 
gowns. Denim in 
was prominent 

traditional wedding 


Angeles disp 


of Easter 
he fc re 


an 


n period 
individual 
I stores 
embraced 


ores, and 


lowed 
Everything 


im suit to 


us evening 


toward the 
often stif- 


appear to have 


displays in 
lines ap 


from play 


ous evening 


clothes 


ipating the 


June, some 
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stores displayed bridal costumes The 
palest pink was used for the bridal cos- 
tumes in one striking window, even includ 
the veil 

stores devoted to women’s apparel 
were shown in several versions, with 
isis on modified pyramids and the very 

w short Spencer coats 
Femininity and prettiness would appear 
be the popular theme of the season. This 
aided by the array of colorful flowers 
which so many display windows and 
innequins were decorated. Every im- 


aginable type was used, from foot-long ar- 


tificial roses pinned against back walls, to 
a profusion of simple daisies and violets, 


sprays of blossoms, and in some cases, 


simple greenery. This expanded use of flow- 


—Upper left and right, by T. W. Floers, 

W. & J. Sloane Company, Beverly Hills 

Lower left and right, by Vid Rosner, Lucy's, 
Hollywood— 
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Angeles Easter Parade 


By ELEANOR TAYLOR 


er decoration which got off to a flying start 
last month really reached its peak at this 
season, with the addition of the chaste lily 
indicative of Easter. 

Carrying out the traditional and religious 
significance of Easter was a display by W. 
& J. Sloane of Beverly Hills. Here Dis- 
play Director T. W. Floers portrayed in a 
prominent front window a beautiful little 
chapel scene. This was complete with an 
altar centrally placed against the rear wall, 
directly in front of an imitation stained 
glass window. On the altar was placed a 
large cut-out cross, decorated with tiny 
flowers and standing between four metal 
candlesticks, each bearing a white candle 
with an artificial flame. Two panels on each 
side of the beautiful and simple altar were 
imitation stained glass windows 

But it was probably the exquisite floral 
decorations that caused much of the ad- 
miration that this window evoked. On each 
side in front of the altar there were placed 
two small circular stands, each supporting 
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a flaring vase about a foot high and spill- 
ing a luxuriance of real Easter flowers 
\t each side of the window and toward 
the front were placed two more of the 
vases. The eye was caught and held by the 
artistic floral arrangements in which the 
lily was the most notable of the blooms 

In the exact center of the window, 
against the neutral carpet, there was 
propped an open book of pure white which 
bore the words on two pages, “Is it nothing 
to you all ye that pass by?” Four plain 
columns carried out the church atmosphere, 
and the whole impression was one of rever- 
ence and beauty. 

In the same store, which is devoted to 
interior decoration, Floers used a gay win- 

w with the cheery caption, “Our Hello 


to Spring.” This advertised the “Chintz 
Carnival” of Sloane’s. The most marked 


feature of this window was the chintz 
of different color schemes and combinations 
that was used almost entirely for the 
decor A large open screen, tastefully 
decorated with chintz, was placed fairly 
close to the backwall Colorful drapes were 
hung at the ends of the oblong window. 
And suspended from the ceiling in artistic 
folds was still another color combination 
of chintz. Two potted plants, about a yard 
high, were in this window, one in the 
foreground, and one placed in front of the 
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Upper right and lower left, by 
Stanley E. Thompson, The May Company 
Lower right, by Jim Solis, J. 


chairs were displayed in this scene, 
ot chintz, placed on the 


In the field of fashion, Vid Rosner, display 


mannequin stood out in sharp relief 


evening gown and stood atop a pink stool 


hats were veiled, and this was emphasized 
by several yards of gauzy 
pale pink, which 


the tiny hats had Easter flowers 








hair, another at her waist, and yet a third 
was pinned against the back wall. Pale 
pink kerchiefs were tied around the stands. 
fastened with scintillating costume jewelry 
pins. The use of pink, particularly in the 
paler shades, for many items of feminine 
apparel has been noted elsewhere This 
shade appears to be one of the most im 
portant colors of the season 

rhe theme of a striking “futuristic” lin 
gerie window by Rosner used “2,000-plus” 
is its theme rhe slogan was done on glass 
in fluorescent paint \gainst a midnight 
blue back-drop, speckled with stars and 
planets, several items created a dramatic 
effect such as the two globes suspended 
rom the ceiling, the lat one of which 
ore a dainty slip Des on the floor at 


} 


1e left of the window was a figure in a 
distinctive cream and black robs She 
taced a small, slim-legged table on which 


2 1 
was placed a lacy brassiere. Other feminine 


items of lingerie were on the floor. The 
black lighting effect of this display was 
most distinctive, and carried out the slight 
weird effect of the futuristic them 
William C. Lambert, display director of 
Barker Brothers. presented 


I a distinctive 
and beautiful living room treatment In 
h , 

this display the walls were treated in deep 
gray, the same shade as the background 
[Continued on page 72} 
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—The distinct separation of these sidewalk 
display elements from the mass of the main 
structure does much to give them a dramatic 
appeal that slows down vehicular traffic. Dis- 
plays in the main building are similarly night- 
lighted and attract much attention— 


YLER, Texas, is a small city—some 
30,000 population—and yet in the new 
unit of Maver & Schmidt the com 
munity has one of retailing’s most unusual 
developments. Of primary interest to dis- 
playmen, among the other innovations, 1s 
the fact that display actually does double 
duty at the store; this is accomplished by) 
the usual window and interior set-up at the 
main building, plus free-standing display 
rooms” along the sidewalk leading to the 
store proper 
Prior to the building program, which was 
handled by the architectural firm of Victor 
Gruen, Hollywood, the company operated 
the dominant soft goods store in the area, 
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Display Does Double Duty At 


obsolete and wholly 
without space for a mobile parking a 
serious facto ler, wl parking is a 
problen Iso much trad 1 the field was 
being lost to s ller town 30 miles away 
and to l ver miles distant. The 
primary S¢ i tl program was to 
provide ar rove omens shopping en 
vironme 
The stor ecupies a sf] of 132 


feet on bot sroadway and Spring avenue 


> 
Broadway extension 
“downtowt n hr ock awa\ 
locatio1 


Ing area 


—Above the composition of travertine 
Norman brick and glass, with the especially 
executed awning, provides a very interesting 
main building entrance . . . Right, these de- 
partments meet the eye upon entering the 
store. The complete ceiling lighting grid 
thoroughly dominates the sprinklers and air 
conditioning outlets— 


providing space for the tree-standing dis- 
play units mentioned above and pictured 
here. These are augmented by displays in 
the main building. At first considered as 
a store for autoists, the displays have been 
largely responsible for building pedestrian 
traffic as well 

Foundations and structure have been en- 
gineered to support an additional three 
stories in the future, if the existing older 
store is closed and its facilities incorpor- 
ated in the new unit. All selling, except- 
ing teen-age shop and the beauty salon, is 
on the Broadway level, providing close 
integration of all elements 

\ suspended plaster ceiling is used to 
conceal air conditioning ducts, with plaster 
curtain walls as back-drops to free-standing 
wall fixtures. High intensity lighting is 
provided in the selling areas, with extreme 
accenting where displays are concerned 
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—The sidewalk displays are linked into con- 
tinuity with sufficient openings so that the store 
beyond is readily visible. This is an interest- 
ing use of double display space — at the 
sidewalk and in the main building— 


background color one which blends with 
practically any color merchandise dis- 
played. To make a good contrast with the 
free-standing show windows and the sur 
rounding vegetation, a red-brown color was 
suggested, deeper than any of the other 
colors on the windows, for the grillage 
between the units. 

The plaster soffit under the overhang 
and the exposed beams above the display 
windows are a _ rose-white for maximum 
light reflection. A soft green on the con 
crete base of the show windows and the 
grillage completes the color scheme for 
this section 

Within the store, on the right side of the 
main entrance there is a vertical strip of 
deep red-brown. At this point the millinery 
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Of particular interest to displaymen 1s 
the color scheme used in the new store 
Starting with burnt-orange bricks in the 
front, the building has a pale buff upper 
portion which forms a good background 
for the blue-green lettering of the store 
sign. On the south elevation, after the 
face brick portion stops, a deep red-brown 
starts and forms the majority of the build 
ing color. Under this portion the exterior 
is a dull yellowish color in good contrast 
to the red-brown 

In order to make the display windows 
very flexible color-wise, the architect 
recommended a warm, light gray for the 


department starts; at its end the curtain 
wall picks up with a rose-tan color which 
follows around the store unchanged. The 
ceiling 1s a soft yellow and the columns 
covered in a figured paper. A light rose 
brown is used for the staircase connecting 
the two floors; this color goes clear out 
the lower entrance and folds around the 
lower portion of the building on the south 
side 

[he ceiling in the teen-age department is 
a warm white, continuing in the light 
troughs of the foyer; above these troughs 
is the main foyer ceiling, which is done 
In a sott rose 

\ pale buff was selected for the stock 
room so that its neutral shade will not in 
terfere with color judging by the sales 
people. For the same reason, pale buff is 


used for the alteration room 


—Above, o view from the southwest entrance 
of the parking lot showing the depth contrast 
between the sidewalk display elements and 
the set-back main mass of the building 
Variations in color, panels, and dramatically 
lighted display give a positive character to the 
shoe department. It is clearly set apart from 
the main traffic flow by the carpet margin as 
seen in the central foreground— 
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Easily Built, Low-Cost Units... 
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_.. For The Small Store 


N the past few years, more of the display 

dollar has been allocated for interior 

point-of-sale displays and promotions 
than ever before. The chains long ago 
proved the value of attractive displays in 
the store itself, all designed to attract at- 
tention to the various lines stocked in each 
department. 

With this in mind displaymen are con- 
tinually on the look-out for new display 
materials which will make it possible to do 
a better interior and display job. 
Some time ago a new principle of suspen 
sion and support was introduced, and with 
the present emphasis on interior item dis- 
play we are devoting the greater part of 
this article to the use and application of 
this fine product. 

The extremely material is 
cision punched hardboard, and it is availa- 
ble in various size 

The product is excellent for the smaller 
and average retail merchant as it 
enables them to set up and install a wide 
variety of attractive window and interior 
displays in fast time and, what is more 
important, for little money. The initial ex- 
pense will be found a worthwhile one, as 
this display material can be used on present 
equipment such as table or counters inside 
the store and in connection with present 
on-hand window props. 

With the proper assortment of tie-in 
hardware, a wide range of displays can be 
installed to hold and display shirts, hats, 
lingerie, tools, tires, shoes — in 
fact almost anything that can conceivably 
be hung or suspended. 

These punched board panels and _ their 
fittings are now stocked by most display 
materials jobbers, most of whom have 
available illustrated catalogues which not 
only show details of the product itself but 
clever applications of its use in actual 
displays. 

A, B, C and D are all small 
top units which the writer recently designed 
and built for special point-of-sale displays 
in both soft and hard line departments. 

The frames used in the “A” type 
were bought from a local jobber, and a cut- 
to-size piece of punched board was nailed 
on the front as shown. Various type fittings 
make it possible to feature display a wide 
variety of items on these units. 

B, C and D units could not be framed 
with stock frames, so we cut them out of 
Sg-inch plywood with the “Cutawl” machine 
Without this machine the frames would 
have to be cut out on a large band 
and then glued together to form a one 
piece frame. 


window 


versatile pre- 
sheets. 


size 


towels, 


counter 


wood 


saw 


A piece of wallboard then nailed 
on the backs and the units painted in soft 
pastel shades with flat paint. The 
of these units were made out of 
lengths of pine board as shown. 


was 


bases 
scrap 


(F) This easy-to-build unit can be used 
in the center of an island selling unit 
or in the center of a bank of counters 
The frame is built out of pine board with 
the two or more punched hardboard panels 
set in position as shown with short lengths 


OS PEAVY Weep 


of dowel sticks. These sticks are also used 
in the center of the 
medium. In a men’s wear department, shirts 
and ties could be feature displayed on the 
punched held in 
hittings 
over-counter 
drilled in the top 
The entire unit, in- 
board panels, should 
colors or finished to 


unit as a decorative 


board panels position by 
means of the necessary 

Note how an 
installed in 
pine 
cluding the 


be painted in 


sign can be 
small holes 
board section 
punched 
pastel 
match adjacent fixtures 
(E) This spot or 
can be constructed out of one suitably 
sheet of punched hardboard 
a 1-by-2-inch wood frame attached to 
Pine 
also used for the shadow-box 
is attached to the punched 
as shown 

A men’s suit form can be set on the plat 
bracket and tie-in accessories 
on the punched board section. One of the 
most important functions of these units is 
the displaying of related items together 
and if this sound policy is adopted through 
out your wherever possible much 
valuable additional will be 
obtained 

(G) This 
example of 


interior center window 
prece 
sized nailed 
onto 
board lumber is 
frame which 


section 


a pine board base 


board 


form men’s 


store 
business 


sketch demonstrates a good 
profitable related-selling a 
mass counter top display of popular priced 
men’s ties with a feature end display of 
shirts displayed on one of the “A” 
type punched board 
The frame on which the ties are 
can easily be made out of lengths of 1-by 
2-inch lumber attached to the counter top 
with small metal angle irons. The dimen 
sions of the unit are governed by the length 
of the folded, suspended neckties; when two 
back-to-back counters are space 
around the four sides will be available for 
folded ties as suggested in this sketch 
[his type of mass tie display will materially 
increase especially if the unit is 
located in a good traffic area in your store 
Many smaller stores which must operate 
on a limited display budget can plan and 
install attractive low-cost displays and now 
we are going into the late spring selling 
season the following inexpensive props can 
be used 
Natural 
painted pale 
paint and 
window 


men’s 
units 
hung 


used, 


sales, 


which can be 
with 
many 


tree branches 


green or yellow 
part of 
displays In 
branches can be 


casein 
used as 
some cases 
attractive 
low cost props by wiring a few dozen dog 
wood flowers onto them. 

Other good year-’round props are old 
wagon wheels and sections of old rail 
and these can usually be obtained 
Another good idea is to check the 
catalogues of manufacturers of decorative 
seasonal posters and paper panels as these 
make good center pieces for all 
manner of window and store interior 
Most of the smaller stores usually 
have some member of the staff with a 
natural inclination for display and they 
should be encouraged to work up settings 
using such props; a little ingenuity, a few 
tools and paint go a long way 


made into very 


lences 


easily. 


low-cost 
dis- 
plays 


VUE-MORE 


DISPLAY TURNTABLES 


. v4 
ANIMATION MOTORS & 
SPECIAL MECHANISMS 


Quiet ©@ Wide Speed Ranges 
Dependable 


The 
largest 
variety 

of 
electric 
turn-tables 


A model 
for every 
use and 
budget — 


CEILING TURNERS 
for hanging displays 


3 STANDARD SIZES 


25 Ibs. - 75 Ibs. - 250 Ibs. 


Convertible Tier 


Structures Versatile 


acces- 
sories 
for 
hundreds 
of 
display 
purposes 


Rotary electric outlets available 


e Guaranteed for | year 


BREVE 


MFO. BY 


PRODUCTS CORP. 


$08 BROOME ST NY ; 











Animation Dramatizes Fur Storage 


ERE is a single window display which 
Ort genes the sales story of safe 
storage for fine furs in a dramatic 
way that had shoppers three-deep before 
the glass. The animated display had two 
major scenes and a third transition scene 
It was used successfully by Harold 
McLaren, display director for The Bon 
Marche, Seattle, and this is the effect as 
viewed by shoppers 
As pictured at the upper left, a manne 
quin was seen seated on a large cushion 
beside an open ‘storage chest of the home 
variety. The chest lid was raised to expos« 
a moth-eaten fur coat within, while moths 
danced and fluttered about the opening 
In the background was the reproduction 
of a steel vault door, closed. In the transi 
tion scene, upper right, the lid of the chest 
closed slowly while the vault door began 
to fade away. In the final scene the chest 
lid was completely shut, while within the 


-Fur Srorace Animation - 














TO TRUNK 








vault could be seen a fur-coat clad manne 
quin. Then the sequence was _ repeated. 

The sketch shows the animation details 
as worked out by Bob James, of The Bon 
Marche’s display staff. 

A %-hp., 1,725 rpm motor operating 
through a 600-to-1 reduction gear box 
turned a crank arm at approximately 3 rpm 
This arm, fastened to an extension of the 
door at the bottom, swung the door through 
its arc. The vault door rode on a thrust 
bearing at the bottom and was held upright 
by a roller skate bearing at the top. 

\ wire fastened to another arm at the 
bottom of the door pulled the spring 
counter-balanced lid of the trunk open as 
the vault door was moved to the closed 
position 

\s the trunk lid was opened, a micro 
switch on the door extension started a 
blower located in the false bottom of the 
trunk rhis, blowing through directing 
vanes, caused the moths made of chicken 
feathers to dance above the tattered fur 
coat within the chest. The moths were held 
in place by fine thread which matched the 
fur coat in color 


—In sequence, this display showed a home 
storage chest filled with a moth-eaten coat 
while moths danced in the air above it . 
the closing lid of the chest... and the fur 

coat safe within the vault— 
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Display Contest Scheduled 
By Union Underwear 
Harvey Goldreyer, 
Company, Inc., has announced a_ national 
display contest for “Fruit of the Loom” 
men’s underwear with a total of $1,500 in 
Savings Bonds as prizes. 
Father's Day window 
merchandise must be installed between May 
15 and June 15, with entries in the form 
of photographs to be sent to the sponsor at 
the Empire State building, New York City 
1, by July 15. The divided into 
three classifications depending on the an 
nual volume of participating 
Group A, $500,000 to $1,000,000 
Group B, $50,000 to $500,00, 
under $50,000. Identical 
awarded in classification. First prize 
is $250, $100, third and fourth 
through seventh $25. Entries will be judged 
on the originality and effectiveness of their 
Father’s Day treatment 
Contest judges will be 
men’s wear editor of 
Harry Riemer, and R. ( 
DISPLAY WORLD. 
Southern Vacation 
For Joe Maharam 
Joseph Maharam, 


Union Underwear 


displays on the 


contest is 
sales stores: 
and over; 
and Group C, 
prizes will be 
each 


second $50, 


Bert Bacharach, 
Collier's magazine; 


Kash, editor, 


president of Maharam 
Fabric Corporation, New York City, has 
returned from a _ vacation spent in St. 
Thomas, Virgin islands, and at Palm Beach, 
Fla. While in Florida he landed two sail 
fish, feet and the other 7 feet 4 
inches in length 


one 7 


Frank Vermilye Joins 
United Shoe Stores 

Frank Vermilye 
Stores 


Shoe 


will 


has joined United 
Shreveport, La., and 
have charge of all display, advertising, 
radio, and general duties in connection with 
sales promotion. Several 
with United, since then having been display 
director for Maison Blanche, New Orleans, 
and Foley’s, Houston. More recently he 
was an account executive for W. L. Stens 
gaard & Associates 


Company, 


years ago he was 


Norwood Introduces 
New "“Itemizers" 
Designed for use as easily changed point- 
displayers for many lines of 
handled in retail stores are “Item 
new line of display fixtures made 
combined with either perforated 
perforated hardboard. They can 
be used for either window dis- 
play and can be supplied with or without 
special attachments to hold different types of 
Several combinations of 
finish are available. Litera- 
items will be sent on request 
1548 Stillwell 


otf-sale mer 
chandise 
izers, a 
of wood 
metal or 
interior or 


merchandise. 
spatter-dash 
ture 
by Norwood Displays, 
New York City. 


on these 
avenue, 


Stevens Takes Over 
At Seattle Store 

Following the resignation of Howard 
Schneider, who is now in charge of display 
for The Crescent, Spokane, Edmund Stevens 
is acting window display manager of 
Frederick & Nelson, Seattle. He had been 
first assistant. 
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ground. 
you wish — any arrangement, 
Peg-Board is simple and easy to use 


merchandise at less cost than with any other panel or background display fixture 
Peg-Board can be used with any merchandise you sell. 
advantages of Peg-Board. 


Now New Low Prices” 


MEGS pONKD: | 


Investigate the many other 











Look for This Trademark. 
It Identifies Genuine Peg- 
Board. 


PACKING: 
18" x 96” 4 


PRICES: 


Merchandise, especially small accessories, 


All sheets are packed 6 per carton with the ‘eae of the 48” 
* sheets which are packed 4 per carton. 
added to orders for less than full cartons. 

All prices are F. O. B. St. Louis, Chicago, New York and Los Angeles Plants. 


41 


Kline's, St. Louis, Uses 
Versatile Peg-Board 
to Display Accessories 


One solution to the problem of where and 
how to display shoes in the same window with 
fashion merchandise is illustrated in this win- 
dow display by Otto Lasehe, display director, 
Kline’s, St. Louis. Covering two sides of a 
post with Peg-Board, and using the specially- 
designed Peg-Board fixtures, Mr. Lasehe dis- 
plays a wide selection of shoes, many of which 
compliment the featured spring coats. For 
additional display area, Peg-Board is pyramided 
from the floor to the post, and shoe displayers 
are mounted on three poles. 

The result? A coordinated window display 
with an air of elegance and sophistication. 
Both the featured merchandise and the acces- 
sories are displayed to advantage without dis- 
tracting from each other. 

Peg-Board is the answer to the displayman’s 
need for an economical, versatile displayer-back- 
can be mounted on the “board” any way 


any combination of items. 
and it can be changed quickly. 
Nothing to go out of order or require replacement. 


No tools required, 
With Peg-Board you can show more 
Best of all, 


Write for full details today. 


PEG-BOARD Sheets 


UNFRAMED AND UNPeNSHED 
\%” Smooth ',” Leather- ” Smooth 

SIZE Two Sides** wood dus Side*™* 
x 36” $2.20 $2.60 $3.40 
18” 2.90 3.40 4.50 
72” 4.40 5.20 6.80 
96” 5.80 6.80 9.00 
48” 4.40 5.20 6.80 
18” 5.80 6.80 9.00 
72" 8.80 10.20 13.60 
% F 11.60 13.60 18.00 

ctive April 1, 195 

Peg-Boar« rd has 3/16” holes on 1” straight centers 

Peg Bos ih as 9/32” holes on 1” straight centers 


~ rr rrr 





by 72” and the 
A packing charge of $2.00 will be 


Authorized Peg-Board Distributor 


—Garrison-Wagner Company 


2018 Washington Avenue 


St. Louis 3, Missouri 








EXQUISITE SMALL FLOWERS 
For Show Case and Interior Trims 
Produce display effects impossible with pe iohang 
lines of display flowers. Unsurpassed beauty 


Tremendous Varieties in Stock 
MILTON S. AHRENS, ING. 


Importers — Mfgs. — Exporter: 
56 W. 4th STREET NEW YORK 18, N. Y. 








WINDOW DISPLAY 
MATERIAL 


BECKER SIGN SUPPLY CO. 
319-321 N. Paca St. Baltimore 1, Md. 








STUDY 


Gos = \ 
AT HOME 


Easy Home Study course showing 

how to do every phase of window 

display work. Merchants, display 

men, women and beginners will 

find this course the finest of its 

kind. School founded in 1905. 
Employers: Free to you— 
Names of our Graduates. 

Write for literature. 


THE KOESTER SCHOOL 


3710-12 N.Cicero Ave., Chicago 41, Ill. 


\ 
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Topical Display Is Great Success 


fr 9:30 on a recent morning in New Garden, scheduled for the Monday and “best obedience dog in show” over 102 
A York City the crowds going to work, Tuesday of the following week entries, which included many larger breeds 
or just window shopping along 57th rhe dog was so well trained that he sat, In his short life “Masterpiece” has been 
street, were stopped in their tracks by an almost immovable, for hours on end. This a success not only in this country but 
almost unbelievable sight In Milgrim’s dog is aptly named “Masterpiece”. Signs abroad as well. He has been shown in 
window, sitting on a green velvet cushion, in the window informed the public that France, Belgium, Holland, Cuba and Haiti. 
was a poodle. Shoppers debated whether “Masterpiece” is an international champion It was during one of his demonstrations 
he was real or not, for he seemed to be a and “The World's Most Valuable Dog.” of obedience at Deauville that Ali Kahn 
statue or a painting, framed in his gold This silver-gray toy poodle has more made his now famous offer of $20,000 for 
rococo shadow-box. But as he blinked a1 than earned the right to such a title. He “Masterpiece” which was, of course, re- 
eye and moved his head slightly, the sur is a C. D. (companion dog); C. D. X. (com- fused. The main reason for this refusal was 
prised onlookers realized he was alive panion dog excellent), and U. D. (utility the fact that he is the only dog in existence 
This was Milgrim’s answer to how a dog.) He is the first and only toy dog to that has the earning capacity of $14,000 
window display can be both topical and achieve both championship of breed and a year. His stud fee is $500 and he has 
fascinating. This was the unofficial wel the coveted utility dog degree, the highest sired over 250 puppies which sell from $300 
come to the 76th annual Westminster Ken honor obtainable in obedience trials. / to $2,500 apiece. He has his own bank ac- 

nel Club Dog Show at Madison Square the Old Westbury Stow in 1950 he we count at the Chase National bank. 
He makes his home at Poodles, Inc., 51 
West 52nd street, New York City, with 
Count Alexis Pulaski, and is known by dog 
lovers and poodle owners all over the 

world. 





So it is easy to see why he attracted so 
much attention when he appeared in Mil- 
grim’s window each day from 9:30 a.m. to 
5:30 p.m. for a week under the surveillance 
of John R. Sims, director of display, and 
Miss Nadine Bertin, of the Milgrim staff. 

The background of the window in which 
“Masterpiece” was shown was covered in a 
gray poodle cloth and the floor with green 
grass mats. A gold baroque framed shadow- 
box was his home for the week; it was lined 
with red velvet, and “Masterpiece” posed 
faithfully on a green velvet pillow for hours 
at a time. The frame of the small shadow- 
box was reproduced on a larger scale by a 


} large pink and gold baroque frame placed 


—"'Masterpiece,"’ poodle for which $20,000 
was refused, lies comfortably within his 
shadow-box in Milgrim's window during the 
store's promotion of poodle cloth coats. Five 
of his puppies occupied the pen in the window 
at the upper left. John Sims, helping walk 
the dogs in the photograph, is display director 
for the store— 
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close to the glass. The merchandise fea 
tured was Seymour Fox’s poodle cloth coats 
in both long and short versions These 
coats were lined with taffeta embroidered 
with French poodles. 

The opposite window contained two man- 
nequins dressed in pink cloth coats, looking 
into a dog pen filled with pale pink shredded 
paper, in which romped five of “Master 
piece’s” puppies 

The sales response to actual merchandise 
shown in the windows was excellent and 
numerous sales of similar merchandise were 
reported. In addition to store merchandise, 
three of the puppies shown in the window 
were sold. 

Miss Bertin and Sims walked “Master 
piece” and the puppies twice each day on 
57th street and on Fifth avenue. While 
the dogs were being walked, large placards 
in the window informed the public: “The 
Dogs Are Being Walked Won't You 
Wait?” At night papier mache French 
poodles replaced the live dogs. 

On Sunday, the only day during the week 
that he did not appear in Milgrim’s win- 
dows, “Masterpiece” was host at a cocktail 
party at his home. Life magazine covered 
the party and took 700 pictures 

As Milgrim’s windows were attracting so 
much attention, Life decided to carry on 
further with its story on “Masterpiece” 
and came to the store on two different 
occasions to take more pictures. The dogs 
were photographed in the window and also 
being walked 

Excellent newspaper coverage of the win 
dow display was gained with mentions in 
Cholly Knickerbocker’s “The Smart Set,” 


Ed Sullivan’s “Little Old New York,” | 


Alice Hughes’ King Features column, and 
several out-of-town newspapers as far west 
as Colorado. Associated Press sent out a 
wire dispatch with photographs. Miss Ber- 
tin and John Sims made an appearance on 
sports columnist Jimmy Power's television 
show of the Westminster Kennel Club from 
Madison Square Garden in. conjunction 
with the Dog Show. During this television 
appearence, Sims outlined the idea behind 
the windows and the tie-up between them 
and the dog show, as well as the poodle 
cloth promotion. Miss Bertin, wearing a 
Seymour Fox full length poodle cloth coat 
from Milgrim’s, then went on to describe 
“Masterpiece’s” obedience ratings, and put 
him through his paces in a series of tricks 
once taught him by a circus trainer 

“Masterpiece” and his official escorts 
were also heard on Bill Williams’ disk 
jockev program carried over WJZ. Doro- 
thy Kilgallen and Dick Kollmar reported 
the unusual display at length one morning 
on their breakfast show over WOR, as did 
the Fitzgeralds on WJZ. It was reported 
that people came from as far as Boston 
with the express purpose of viewing the 
Milgrim windows 


Australian Displayman 
Visiting States 

K. Smith, display manager of The Myer 
Emporium, Melbourne, Australia, is spend- 
ing March and April in the United States. 
He is including San Francisco, Los 
Angeles, Detroit, Dayton, Cincinnati, Chi- 





cago, Cleveland and New York City in | 


his itinerary 
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Neu Seauty... 


NEW SALES APPEAL 


Decorative Panel 
(Zi Cedar-Ridge 


a = 
— Y . 4 ; *¢ 2 % g ; iv - 
= = your best merchandise . . . because Cedar-Ridge gives 


i . Cedar-Ridge wood panels are ideal for setting off 
i 


=— 
— displays new life .. . new appeal! 


— 
ih Cedar-Ridge is versatile. The beautiful vertical line 
—=1.8 pattern is adaptable to many designs. It can be used 
=P in vertical line or in horizontal line, checkerboard, 
diamond, herringbone and many other patterns. 


Cedar-Ridge is low in cost. The panels are durable, 
easy to work, and take drilling and sawing. Cedar- 
Ridge can be used in natural warm red-brown color, 
stained, varnished, painted or waxed. Available for 
immediate delivery in size 16” x 16”. 

There’s nothing like Cedar-Ridge for adding inter- 
est to your displays. 


AETNA PLYWOOD & VENEER CO. 
1723 N. Elston Avenue, Chicago 22, Illinois 


Please send me special Cedar-Ridge Literature, with- 
out obligation. 


Firm Name 
Street 


City 








Add Real Life to Your 


Summer Displays 
WITH 


NATURAL SEA FANS, STAR FISH, 
AND SHELLS 


Direct from the Florida ocean beds. 
Also flocked in all colors. 


FLOCKED TROPICAL FOLIAGE, : Aye 
PALM TREES, etc. Send for catalogues 


JACK DE WEESE iiss Aonox” 














DISPLAY 


_..on and off the record 





—Alfred Willis plans to take life 
leisurely now that he has retired 
from the display department of 
Fowler, Dick & Walker, Binghamton, 
N. Y., after 28 years of faithful 
service to the profession. He came 
to America from Southport, England, 
in 1924 and joined the store the 
same year— 


—Members of the display staff of 
the Scottish Cooperative Wholesale 
Society, Ltd., of Glasgow, Scotland, 
take time out to admire the medals 
won in DISPLAY WORLD's Interna- 
tional Display Contest for 1951. Dis- 
play Manager Stephen A. Green is 
at the right center— 


—Trowbridge H. Stanley, 
president of L. A. Darling 
Company, Bronson, Mich., 
and Mrs. Stanley just prior 


—Russell Shaw, dis- 
play director of 
Dickson & Ives, Or- 
lando, Fla., beams 
happily as he and 
his bride cut the 
wedding cake after 


to leaving for a two-month 
trip to Europe. "Tobe" 
expects to combine business 
with pleasure during the 
visit to Italy, Switzerland, 
France, England, Greece, 


icily, Turk in— 
their marriage Feb- Sicily, Turkey and Spain 


ruary 8. Mrs. Shaw 
is the former Miriam 


Cofield, of Orlando. 





—L. J. Carriveau, head of Larry's Drugs, 
Milwaukee, believes in giving a lot of 
attention to display in his store — and 
in entering display contests for this mer- 
chandise. During the past 17 years he 
has won more than 40 major prizes— 
including the shiny new Cadillac pre- 
sented him this year by Colgate-Palm- 
olive-Peet Company. Two representatives 
of the company, on the left, are shown 
congratulating him, while at the right is 
Jennings Murphy, secretary of the Wis- 
consin Pharmaceutical Association— 





—Richard LeFrancis, president 
of the Southern California 
Freelance Display Guild, 
thanks Nat Sontag, sales man- 
ager for Moldkraft Products, 
Inc., Van Nuys, Calif., at the 
conclusion of Sontag's speech 
to the Guild members at a 
recent meeting— 
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Display Course Included 
By University Of Georgia 

Additions to courses offered by the Uni- 
versity of Georgia, Athens, include 
an advertising and display program “which 
will eventually branch out into two separate 
courses due to the equal importance of each 
at the retail level,” according to Robert 
D. Entenberg, chairman of the retailing 
department of the university. He 
tinues: “Further, we are 
display courses for distributive education 
majors, but also offering them through our 
extension schools throughout the state. 


Ga., 


con- 
not only 


stressed not only 
an artistic standpoint, but especially 
the selling job that it has to do. After 
personal selling and advertising in 
promotion are leads and the impor- 
tance of display for that extra volume 
should never be under-rated. And from the 
type of practical angle that we going 
to stress, it won't be.” 


“Display will be 


all, 
sales 


good 


are 


Saks' Front Goes Floral 
For Easter Parade 
Saks-Fifth 
noted for its 
tions on the store's 
marks the first time a 
treatment has been given 
Easter. 
Installed by 
tion, also of 
front is 


New York 
elaborate Christmas decora- 
facade, but this year 
similarly inspiring 
the front for 


Avenue, City, is 


Plant 
City, 
ruscus, 


Decorative 
New York 
covered with 
arched frame in the upper center 
window to dramatize the single mannequin 
shown in each display. Half-round iron 
canopies gave further depth to the units. 
Fresh hyacinths were used on the floors of 
the windows, coupled flowering dog- 
wood on the ’ 


Corpora- 
the entire 
leaving an 
of each 


with 
sides. 


Godfrey Turns Juggler 
In Food Display 


Versatile Arthur 
to a bit of deft juggling in 
cut-out display for Kingan’s 
Products. The entertainer is shown hold- 
ing a toppling column of canned goods, 
“Quick! Grab some!” 
cardboard display, which 
measures almost 7% feet from the floor to 
the topmost can of beef stew, is a store 
tie-in with Kingan’s television show called 
“King Arthur Godfrey’s Round Table.” 
display is now being distributed nationally 
to Kingan's retailers. It was created in 
cooperation with Warwick & Legler, the 
advertising agency, and produced 
Einson-Freeman, Long 


turns his hand 
a new life-size 
Reliable Food 


Godfrey 


while card copy says 
The colorful 


sponsor's 
in full 
Island City, 


color by 


ee 


Brooklyn Jobber 
Asks Relief 


An arrangement for the benefit of credi- 


tors has been proposed by the jobbing firm | 
Flatbush | 


50 per cent of | 


Company, 87 
whereby 
would be paid off over a ten- 
month period. A total of $9,983 is 
as liabilities; assets are given 
including $4,000 stock in trade 
unliquidated claims. 


Display 
Brooklyn, 


of Fine 
avenue, 
obligations 


as 


Dt SP AY 


WORLD 








offering | 


from | 
irom | 


The Magical Lure of 


. adds so much 


. costs so little 


2 


Here are Turn Tables that are time-tested dependable 
performers, ruggedly constructed, heat-treated steel gearing 


resists wear indefinitely under continuous operation. 


Use of 


spiral gear drive affords smooth, effortless transmission of 


power from motor to revolving turn table. 


sealed in oil for quietness and efficiency. 


Friction drive allows display to be stopped pur- 
posely or accidently without damage to gearing 


or motor. 


Precision built throughout. 


ball bearing. 


MODEL No. 500 — lb. Capacity) 
COMPLETE 


Available in 75 and 500 Lb. Balanced Load Capacity. 


Finest 


3 396" 


Prices on request. 


With A.C. 18-watt current consumption motor of 
balanced load capacity of 200 Ibs.; 12" diameter 
aluminum enclosure and 8 foot heavy duty UL 


approved cord and plug. 


pounds. 


Shipping weight I5 


Speed 3 R.P.M. Overall height 514". 
Electrical contacts for illumination $16.50 additional. 





~~ awe 
A... 


LOR R. CONE CO.) 





Member NADI 
810 PENN AVE., PITTSBURGH 22, PA. 


Reduction gears 


Modern 
Display 
Equipment 





The | 








listed | 
$8,542, | 
and $4,000 | 


OUR CATALOG IS READY 


WRITE FOR YOUR FREE COPY TODAY 
AND SEE OUR COMPLETE LINE OF — 


Fishnet 
Sea Fans 
Sea Plumes 
Star Fish 
Shells 


Colored Sand 
Pearl Chips 
Wood Flakes 


Palmetto Leaves 


Grass Mats 
and other 


Palm Feher 
Date Palm Leaves 


Seatter Grass 


scatter 


and other foliages 


items 


ANKERUM MFG. COMPANY 


19TH AND ARCH STREET 


PHILADELPHIA 3, PA. 
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Pwo things ¢ ei is first display by Emile Alline, 
Maison-B I ‘ to make it an especially 
striki ‘ ay t t expanded balls of dif- e re Nn e re 
fer zes as proper ] ller ones used toward the 
rear of the window adding to the depth of the display 
Second is the theatrical lighting which throws dramatic 
shadows on the background 
At the upper right is a beachwear display by Tom 
Watkins, Ellis-Stone Company, Durham, N. ¢ Note the 
two semi-structures at the sides of the display for dimen 
sional effect, the | rocks in the left background, and _ the 
painted scene in the reat The floor was covered with sand 
and pebbles 
\n interesting setting for formal gowns is this one b 
Heinz Hoffmann terhaus, Hamburg, Germany, with its 
elaborate crystal ndelier as the princip prop. The 
feminine figure le foreground is seen fixing a boutor 
mere in the lapel of the nov 
While men’s wear is thoug 


“gentleman” before her 


t of by some as not having 
the dramatization possibilities of its feminine counterpart 
here Dan Kaplan, of Rothschild’s, Kansas City, shows that 
there is no reason why it can not be given settings equally 
as interesting. He used the cut-out skyline of a city for 
background with the men’s figures picked out by spotlighting 
Straw hat season is approaching, with Southern cities as 
usual ushering in the official day a bit earlier than those of 
the North. Leonard Pons, D. H. Holmes Company, New 
Orleans, used this window with three branches as displayers 
for the merchandise . 
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Stensgaard Elected 
By POPAI Group 

W. L. Stensgaard, head of the Chicago 
and New York firm of that name, was 
elected president of the Point of Purchase 
Advertising Institute at that group’s annual 
exhibit and symposium held in New York 
March 31-April 1. 

An estimated 10,000 attended the show to 
see 60 major exhibits of point-of-sale 
material 

Panel sessions were conducted under the 
direction of Ralph Head, Batten, Barton, 
Durstine & Osborn, and Parlin Lillard, 
sales promotion director of General Foods 
Corporation. The following told of the use 
by their companies of store displays to in 
crease sales volume: Parlin Lillard; Robert 
Swan, director of field sales promotion 
Personal Products Corporation; J M 
Williams, advertising and sales promotion 
manager of the home instruments division 
of Radio Corporation of America; Jom 
Namesh, advertising manager, F. & M 
Schaefer Brewing Company; ¢ A. Wes 
lager, assistant manager of specialty sales, 
EK I. du Pont de Nemours & Co., and 
Charles Englebardt, national sales promo 
tion manager, Schenley Distillers 

Prior to the annual meeting, announce- 
ment was made by Kingsley Gould, execu- 
tive director of POPAI, that the associa 
tion’s most recent survey shows a total ot 
$560,000,000 was spent in 1951 by national 
advertisers for point-of-sale advertising 

“There has been a marked increase in 
the use of point-of-purchase advertising 
during the past two years,” according to 
Gould. “In 1949, the last time the Institute 
made a national survey, the finding was 
that national advertisers were spending 
about $438,000 000 tor point-ot purchase 
material. Our current survey shows it is 
$560,000,000. If the money spent by local 
stores, chains and syndicates for point-of 
purchase material were added to the total 
spent by national advertisers the figure 
probably would be double 

“Another thing that is helping to step up 
point-of-sale promotion is the increasing 
trend toward store-wide promotions. More 
and more retailers, especially in the grocery 
and drug fields, are putting on special 
promotions at several places in their stores 
at the same time This includes window 
displays, banners, and special multiple dis 
play units. Formerly merchants used to 
put on a one-unit display Now they put 
on a number of displays in different parts 
of the store a store-wide promotion of 
a particular item. They have found that 
this pays off better than ever 

“People fail to realize that an average ot 
16 per cent of all advertising appropria 
tions is spent for point-of-purchase pro 
motion Although the figures have been 
published before, it doesn’t seem to have 
sunk in that checks made among national 
advertisers show that in soit drinks 40 to 
55 per cent of the advertising budget is 
spent for point-of-purchase promotion. In 
osmetics it is 30 to 50 per cent. In food 
specialties it is 26 to 45 per cent. In liquor 
it ranges from 20 to 40 per cent. For beer 
it is 25 to 30 per cent; for drugs, 15 to 25 
per cent; tor food staples, 10 to 20 per cent 
Even in meat the percentage is impressive, 


ranging from 10 to 16 per cent.” 
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A Complete Mannequin Service 


WIGS 


Vari-Shape Mannequin Wigs 


» NO MEASUREMENTS NEEDED! 
$ They're superior in quality and style. AND they're 


designed with a special rubber base which secures 
snugly on any head. Order today, and watch sales 
go up, with these fresh appealing wigs. 


1952 STYLE ) New 1952 hair style cireular 
CURCULAR i aan 
AVAILABLE a poodle cut 


Use coupon below 


NEW MANNEQUINS 


(TRADE IN PLAN) 


Get money value for your old dated man- Don't lose customers by displaying your 
nequins. No matter how bad their condi- best garments on faded broken mannequins. 
tion is, Herzberg-Robbins will give cash Have them repaired to NEW by Herzberg- 
value on the purchase of their beautiful Robbins at low cost. Anything fixed from 
lightweight mannequins. Write for trade a broken arm to complete repair of the 
mannequin. Write for circular. 


HERZBERG-ROBBINS, INC. 
157 WEST BROADWAY, NEW YORK 2, N.Y. 








Gentlemen: 
Please send me your latest wig-style mannequin repair and trade-in circular. 


Store Name 
Address 
City 


Attention 


Fo to ot oe oe oe Oe oe oe oe oe oe oe 





Put SPARKLE 
in your Displays with 


NOEL 
BLINKER-LITES 


Each lite blinks on and off inde- 
pendently @ Creates twinkling star 
effect @ Low cost and maintenance. 


4 NOEL 4 


Manufacturing Co, Int. 
1675-A 3rd Avenue 
MINIATURE BLINKER-LITES ‘atent Per x New York 28, N. Y. 
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DISPLAY 
WORLD 


litle Registered U. S. Patent Office 
Combined with 
MERCHANTS RECORD & SHOW WINDOW 
Issued on the Fifteenth of Every Month by 


THE DISPLAY PUBLISHING COMPANY 
Cincinnati, Ohio 





H. C. MENEFEE, President, 
NATHAN SILVERBLATT, Manager, 
R. C. KASH, Editor. 


OUR PLATFORM 

. The Promotion of Display. 

. More Display Cooperation by Manufac- 
turer and Merchant. 

. Advancement of the Display Business. 

. Practical Service to the Display Profession 
and Industry. 
Greater Appreciation of Display's Power in 
Merchandising. 
Absolute Independence of Our Editorial 
Columns, 
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Why No Organization 
For Displaymen? 


For some ars now the 


displaymen of 


been without a_ national 


rt} display manutacturers 
ive the National Association of Display 
I while it definitely has the 


which 


aymen at heart and has 
tangible ways 


NADIs ex 


interest In many 


organization 
1 
l 


display 


st 
The people inter 
ial advertiser 
Purchase 
nothing 


retail 


overt 
and inexorable 
Interestingly enoug! 
the IADM 
manifested interest i ocal d 
At the [IADM’s 


literally dozens of su 


exactl ‘ eled the nationally 
lisplay clubs 
time of the there 
were 
were 


display publications of 


crowded with accounts of their activities 
A graph of the IADM’s waxing an 
graph 


from display 


1 waning 


fortunes and a picturing the trend 


toward and away from 
1900 to a few undoubtedly 


same crests and depressions 


clubs 
vears ago would 


show the 


Dis PRAY: “W-O2 1D 


The 
national 
to the 
the “joiners” 


interest. in local and 
display may be due 
fact that Americans are simply not 
they 


decline in 
associations 


used to be, as 
But regardless of this, 
a national displayman’s association is still 
needed and it is up to the individual 
displayman to do something about it. 

That some effort to do something about 
the need for a national association may be 
forthcoming in the near future was indi- 
cated at the recent meeting of the Southern 
Display Association in St. Louis. In order 
to get at the reasons for the desire 
on the part of SDA members to 
forego the sectional nature of that organi- 
zation and try to make it national in scope 
to trace briefly the history 


some 
sociologists believe. 


basic 
some 


Is necessary 
SDA 
association had _ its 

just as did the International Association of 
First “Down in Dixie” 
memory is correct, which 
Southern Display 
hold its 
during conventions of the larger 
group. After its demise the South 
was without an organization tor 
until the formation of the Southern Display 
\ssociation 

The SDA has 
hibits in Southern 
relatively birth 
that it has grown progressively weaker . 
so much so that at the St. Louis meeting 
April it frankly stated that 
the organization is at the point where it 
immediate revitalization 
lo formulate a program for the SDA an 
established, con- 
and two 
belief 
SDA 
rather 


predec essors, 
Display was the 

was 
Men’s 


own 


group, if 
followed by the 
\ssociation which used to 
meetings 
national 
some years 


held conventions and ex- 


cities since its 
Indications are 


several 


recent 


early in was 


needs 


committee 
sisting of two display 
factors It is the 
recommend 
national 


executive was 
directors 
general 
that the 
body 


display 
that they 
attempt to 
than a 
If this is true, then once more displaymen 
establish a 


will 
become a 
sectional one 


will have an opportunity to 
nation-wide group devoted to their interests 
It should not be too difficult to do from 
1 financial standpoint, since some $5,000 
which remained in the treasury of the old 
IAD is still intact and presumably would be 
made available to a new national associa- 
tion 

The main difficulty will be to get display 
men to work for the new goal. And it will 
displaymen themselves. They 
national organiza- 


be up to the 
must see the need for a 
tion and they must want it badly enough to 
be willing to work hard for it. No one else 
roing to do the job for them, and a few 
ing wheelhorses won't be enough 
DISPLAY WORLD has always been in 
favor of any movement at any level which 
would elevate display and is particularly 
desirous to see a strong national association 
displaymen. It will welcome a 
bring such a group into 
The men we now regard 
American display were 
Let's hope that 


1s 


Wi 


of and for 
effort to 


being once more 


serious 
is the pioneers in 
of doing the job 
equally 


capable 


their successors can be successful. 


Don't Send A Boy 
To Do A Man's Job! 

At a time when many retailers are trying 
to cut expenses to the there is a 
tendency to look at display costs with a dim 


bone 
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view. Many stores 


“make do” 


adopt a policy of 
with refurbished display props 
and decorations, and some swing to austere 
display windows with little or no attempt 
at dramatizing them, depending on the mer- 
chandise itself to do the job, 

It is those in the latter classification who 
need education in the relative pulling power 
and selling ability of displays with show- 
manship as contrasted with without 
it. Let’s make a simple comparison of the 
two 


those 


First, just what does display attempt to 
do? Everyone knows that it has a four- 
fold job; one, to attract attention; two, to 
create interest; three, to arouse desire; four, 
to stimulate action 

Now a display without dramatization in 
the form of props and decoration can attract 
attention, but only in the that 
anything else visible attracts attention in 
a street filled with distracting elements. 
It registers on the retina as 
something seen, but that is all. 

How different is the skillfully 
play with its setting that 
chandise as it will be used, that has an 
element of drama about it, that appeals 
to the shopper's heart instead of her head! 
It is something to be seen and appreciated, 
rather than simply seen, and its very nature 
causes it to catch the eye and hold it the 
first vital function of display 

In the austere display 
can not hope to create shopper interest in 
the merchandise as compared to the interest- 
compelling window which has a theme, a 
setting, and which shows the goods invested 
with the romance that appeals to all of us. 

While 
itself 
simply 


same sense 


shopper’s 


dis- 
shows the mer- 


done 


and 


same way, the 


merchandise 
and 
through its 


may be charming in 
desire for 
appearance, it 
that the same desire is multiplied 
when desirable merchandise is 
shown with the glamour that can only be 
supplied by the flowers and the fixtures and 
and the props 
truly 


possession 
stands to 


arouse 


reason 


many times 


and the 
good display 
applies to the fourth and 
that of stimu- 
action in the 


the mannequins 
other necessities for 
And = the 
final step in 
lating the 

form of the 


same 
display’s job, 
toward 
actual purchase 


shopper 


Surely all this is self-evident. Plain 
display, display stripped to its essentials, 
does a job of sorts but dramatized display 
does it far better. Handicapping display 
by robbing it of the elements which enable 
it to do its best job is false economy. It 
illustrations from the 
store’s newspaper advertising on the grounds 
that to do so will work 
and engravings 

The sad part of it is that many store 
managements would have no difficulty in 
appreciating the example of the newspaper 
ad robbed of the things which give it 
added power, but would be totally unable 
to see that the thinking applies to 
their window and interior display. Here is 
where the duty, the obligation, of enlighten- 
ing them falls on the displayman himself. 
And fortunately it is within his power to 
show management graphically and quickly 
just what display means to the store and 
why it should be the last advertising 
medium to be held down, rather than the 
first. This education job can be done by 


is like eliminating 


save money on art 


same 
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acquainting management with the results 
ot the research done by the School of 
Retailing, New York university, as spon- 
sored by the National Association of Display 
Industries. The NADI has the results of 
this impressive research available in book 
form, and any store assimi- 
late these proven facts concerning display 
in a short period of reading. Every display- 
man faced with the problem of trying to do 
a good job without the necessary equip- 
ment and material owes it to his store and 
to himself to data to the 
attention of management. 


executive can 


bring these 


There is no sense in sending a boy to do 


a man’s work, and it is equally unsound to 
handicap display by refusing it the tools 
which enable it to do its best. 


Sew And Save Display Contest 
Winners Are Announced 

National Sew 
February 


Display tie-ins with 
Save Week, held during 23- 
March 1, hit a new high this year according 
to the National Needlecraft Bureau, Inc., 
385 Fifth avenue, New York City 16. In 
reporting the results of the display contest 
sponsored by the organization, comment 
made that 12,280 requests for display 
ad mats, leaflets and other pro- 
aids were received from retail 
A total of $2,000 in prizes has been 


was 
material, 
motional 
stores 
awarded winners in the contest, listed below ; 
identical prizes were given in each classi- 
fication. 

Large department store group, first, $250, 
George Allen, Castner-Knott Company, 
Nashville; second, $100, George H. Wagner, 
J. L. Brandeis & Co., Omaha; third, $50, 
Emile F. Alline, Maison Blanche Company, 
New Orleans; honorable mentions, $10 
each, H. G. Allgaier, Gold's, Lincoln, 
Neb.; F. A. Rhoads, H. P. Wasson Com- 
pany, Indianapolis; C. D. McClaughry, H 
C. Capwell Company, Oakland; Hans 
Carstens, (two), Younker-Davidson Com- 
pany, Sioux City; Eric Wucherer, Snellen- 
burg’s, Philadelphia; George Heidt, Crow- 
ley-Milner Company, Detroit; Stanley E. 
Thompson, The May Company, Los An- 
George Allen; and John House- 
wood, Adam, Meldrum & Anderson Com- 
pany, Buffalo. 

Small department group, first, 
Stephen J. Brown, Swern & Co., Trenton, 
N. J.; second, A. W. McMahon, Golde’s, 
Maplewood, Mo.; | third, Kennedy, 
Higginbotham Brothers, Dublin, Texas. 
Honorable mention, Ernest Smith, Zeisel 
Brothers, Elkhart, Ind.; Charles W. McCall, 
Jr... Hogan’s, Savannah, Carl W. 
Rinnus, Herndon’s, Springfield, Ill.; Bearl 
L. Burley, Sears, Roebuck & Co., 
Angeles; Pat O'Meara, Goldenberg’s, 
Washington, D. C.; Evelyn Stone, Millner- 
Berkey Company, Miami, Okla.; Harold 
W. Gerou, Store, Oshkosh, Wis.; 
Mrs. Nettie Simpson and Mrs. Geneva 
Stout, Gluckman’s, Ada, Okla.; Lou Weis- 
brook, S. W. Anderson Company, Owens- 
Ky., and W. J. Ano, Peoria Dry 
Company, Peoria, Ill 

Chain store group, first, Wendell Holms, 
F. W. Woolworth Company No. 96, Seattle; 
second, S. H. Kress Company No. 479, 
New Orleans; third, E. J. Watkins, F. W. 
Woolworth No. 16, Houston Honorable 


geles ‘ 


store 


Joe 


Ga.; 


Los 


3oston 


boro, 


Goods 


and | 
| 
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WOODPANEL 


YOUR FREE 
SAMALE 


the amazingly easy-to-fabricate material 
in 7 fully-finished authentic wood grains 


Beautiful Marlite Woodpanel is pre- 
finished for you in Blond Mahogany, 
Striped Mahogany, Silver Walnut, 
Natural Walnut, Light Oak, Gray 
Prima Vera, and Natural Prima Vera. 
The exclusive high-heat-baked finish is 
impervious to alcohol, ordinary acids 


and alkalies . . . resistant to cigarette 
burns, scratching and scuffing. 


Marlite Woodpanel is easy to fabricate 
and use. And the cost? Considerably 
less than many unfinished materials. 
Mail coupon today for free sample. 


MARSH WALL PRODUCTS, INC. © Dept. 450 Dover, Ohio * Subsidiary of Masonite Corporation 


WOODPANEL 
Y) 


PREFINISHED PANELING 


Yes, I'd like a sample of new Marlite Woodpanel. 


NAME. 





COMPANY___ 


PO aectercnceinnntcininn 


CITY. 





TO MAKE IT BETTER —~ MAKE IT WITH WOODPANEL 


eee 





Kress Com 


mention, 


pany No 


Sam S. Hyun, S. H 
827, Los Angeles; P. W. Waelcer, 
S. H. Kress Company No. 951, Seattle; 
Betty Jane Willis, F. W. Woolworth Com- 
pany No. 237, Greenville, S. ( Raymond 
Girard and Ellen Fate, J. J. Newberry 
Company No. 136, Portsmouth, N. H.; 
Alfred C. Henning, F. W. Woolworth 
Company No. 2, Kansas City; Ida Diener 
Zizda, J. J. Newberry Company No. 119, 
Angeles; Berthold Menkel, McCrory 
No. 200, Brooklyn; M. J. Stafford, 
S. H. Kress Company, Salina, Kan.; John 
E. Hallett, Meé rory Store No. 14, York, 
Pa., and Alan Nason, J. J. Newberry Com- 
pany No Stockton, Calif 


Los 


Store 


— 
Ms, 





BASE-METAL, PUFFING FOIL 
AND FOIL PAPERS 


50 Ft. and 100 Ft. rolls. Also in Reams 
for immediate delivery 


R. A. OHLHORST 


454 Broome Street New York City 13 


2 Ft.. 








LIBERAL ALLOWANCE 
For Your Old Mannequins 


Write us for complete details. 
REINERMANN FIXTURE CO. 
343-345 W. 4th St. Cincinnati 2, Ohio 
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Prince 
Gardner 


Educational Display 


Dramatizes Billfolds 


Both sets of displays, 
are made up ot five 


window and 
separate 
mitting selectivity to meet the 


individual stores Retailers can 


set in its entirety as a display | 


on or if limited by space can use 
This multi-unit idea also per 
to 
) support inventory in emphasiz 
styles or leathers 
ed shadow-boxes, lined with 


use elements from both 


—Here is a window display at Martin's, 

Louisville, using Prince Gardner's new itinerant 

exhibit material; below, a representative of 

the billfold firm in an interior set-up at 
The Hub, Norfolk— 





CHICAGO 


DISPLAY 
GUIDE 


ADLER-JONES COMPANY 
Display Manufacturers 
Ask for Free Display Guide 
521 S. Wabash Ave. HArrison 7-9624 





BELL INDUSTRIES, INC. 
Styrofoam Novelties 
1809 N. Ashland Ave. ARmitage 6-318! 





BOTANICAL DECORATIVE SUPPLY 
Artificial Flowers and 
Foliage 


222 W. Monroe St. RAndolph 6-3144 





COOK & MEIER, INC. 


Artificial Flowers and 
Set Pieces 


159 N. Michigan Ave. ANdover 3-2662 





THE FIXTURE MART, INC. 
Mannequins, Display Fixtures, 
Show Cases 
314 W. Jackson Blvd. DEarborn 2-6779 








HARLAN FABRICS CORP. 


Window and Interior Display Fabrics, Arti- 
ficial Flowers, Novelties and Wire Units. 


30 N. Wells St. CEntral 6-0092 


THE HECHT FIXTURE COMPANY 
BEAU MONDE Mannequins, Korrect-Way 
Display Fixtures, Racks, Showcases, 

Plastic Displays. 
315 W. Quincy St. 


THE MORGAN CO. 
Sign Printing Machines 
3984 Avondale Ave. SPring 7-881) 





FRanklin 2-7885 








NESBIT INDUSTRIES, INC. 
Styrofoam Novelties 
1823 Milwaukee Ave. ARmitage 6-3626 





SHOWCARD MACHINE CO. 
Sign Machines 
1196 Merchandise Mart WHitehall 4-3829 


SILVESTRI ART MFG. CO. 


Display Promotions and 
Decorations 
1147 W. Ohio St. 





MOnroe 6-1906 





SPANJER BROS. 
Display Letters 
1160 N. Howe St. MOhawk 4-2900 





W. L. STENSGAARD & ASSOC.., INC. 
Display Promotions and 


Decorations 
346 N. Justine St. 


CHICAGO 


The Country's Great 


DISPLAY MARKET 


MOnroe 6-0418 





¢ 
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Display must take notice 
bf seasonal trends and with 
the approach of summer and fall 
he Chicago display industry finds itself 
well prepared to meet your special 
requirements. The diversity of display needs, 
from showcards to complete displays, 
including the numerous accessories needed 
to complete your window and interior 
display presentations, all can be supplied 
from this one-stop buying center. 
Transportation economy and convenience 
makes this centrally located display 
center the preferred source for your 


every display need. 


DISPLAY See eel” 
Showmanship orig | tes in CHIC AGO 


——— 

















MOTORIZED 
DISPLAY 
MARIONETTES 


Put eye-catching action 
into your window and 
interior displays. Maro- 
netical marionettes are 
fool - proof, electrically 
operated, quickly and 


easily installed. 


CUSTOM 
MADE 
FIGURES 


Practically any desired 
action duplicated in fig- 
ures made to YOUR re- 
quirements. Complete 
units for sale or rent. 
Write today for broch- 


ure, 


MARONETICAL DISPLAYS 


1622 Owen St., Saginaw, Mich. 




















Compliment Your Summer Windows with these 


ORNAMENTAL PIECES 


Choose the 
FOUNTAIN 
Or the Graceful 

WHEELBARROW 


Both can also be 
utilized os merchan- 
dise displayers. 


F-22 Fountain—pedestal and tray height, 33 
inches; diameter, 19'/2 inches; water spout effect, 
33 inches Total overall height, 66 inches 
Price (without flowers) $16.50 
WB-1 Wheelbarrow — al! meta! with rolling 
wheels. Overall length, 36 inches: widest point, 
17'/. inches; height, 18 inches. Price (without 
flowers) $19.50 


See Your Jobber or Contact 


hi OC Sib 


Top Stylists in Wire 
5219 Centre Avenue Pittsburgh 32, Pa. 
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gray fabric and mounted on “Deca poles” 
(adjustable for different window heights) 
are the basis of the window display, which 
features billfolds for men. Each contain 
an irregular swatch of a specific leather on 
which has been superimposed a caricature 
of the corresponding animal together with 
descriptive copy as well as a sketch of a co- 
ordinated fashion figure. For example, one 
shadow-box which has a_ sealskin swatch 
as the focal point also features a carica- 
ture of a seal and a smart drawing of a 
man in evening clothes to suggest the more 
formal use of sealskin billfolds, and actual 
of sealskin merchandise. Other 
shadow-boxes feature goatskin, cowhide, 
alligator and pigskin themes. It is up to 
retailers to carry out the coordination idea 


pieces 
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accessorization at 
Beneath the shadow- 


through ready-to-wear 
the base of each pole. 
box featuring pigskin as a theme, for 
example, a retailer might strengthen the 
style idea by selecting a round-collared 
shirt, Argyle socks and a selection of pig- 
skin billfolds from his own stock to co- 
ordinate pigskin billfolds and 
squire type of clothing. 

A series of hand-lettered, easel-backed 
cards which illustrate the service and 
fashion features of specific billfolds in the 
men’s line comprise a versatile display for 
interior use. Colored ribbons leading to 
descriptive copy blocks give emphasis to in- 
dividual functional features of leading bill- 
fold styles in the men’s line. The photo- 
graphs show the material in use. 


country- 


Good SDA Progra ms, 
Poor Attendance 


WO characteristics stood out at the 
igo Conference of the Southern 
Display Association, held this year 
April 6-9 at the Hotel Jefferson, St. Louis. 
First was the splendid way in which the 
St. Louis Display Guild and display houses 
of that city had organized the 
that it went off with clockwork precision. 
Second was the very disappointing lack of 
attendance, as indicated by the fact that at 
the annual business meeting and election of 
officers only 33 paid-up members of the 
association were present. 
Leaders of the SDA commented frankly 
that the 
roads and badly in need of some revitaliz- 


affair so 


organization is now at a cross- 


ing influence 
Joseph Apolinsky, director of 
Loveman, Joseph & Birmingham, 
was elected president of the SDA, and the 
officers are Charles Jarrell, Pizitz, 
Tuscaloosa, <Ala., and John Hammond, 
Innes Company, Wichita, first and second 
respectively. The 


display 
Loeb, 


other 


vice-presidents election 
was held only after a 


advisability of postponing it because of the 


discussion on the 


few members present. 

At the business meeting a resolution was 
adopted giving the president and board of 
directors carte blanche to adopt any policy 
which they believe will be for the benefit of 
SDA members and displaymen in general 
It was felt by some present that this is an 
indication that the association may attempt 
to become national in scope in the near 
future 

At a 
committee was 
new program for the SDA. 
of Howard Backer, Stix, Baer & Fuller, 
St. Louis; Charles Farrell, Lowenstein’s, 
Memphis; I. T. Vierheller, Garrison-Wag- 
ner Company, St. Louis, and Earl W. 
Gasthoff, head of the Danville, IL, firm of 
that name. This committee then appointed 
John Doran, Advertisers Displays and Ex- 
hibits, St. Louis, as executive secretary. It 
a board of directors 


subsequent meeting an executive 
appointed to formulate a 


It is composed 


was also decided that 
would not be appointed by the elected 
originally planned, until the 
executive committee has made its report to 


officers, as 


the association. This is expected 
Considered outstanding was the work of 
the various SDA Conference committees. 
Heading the general committee was Howard 
Backer, retiring SDA president, and Edward 
H. Lamprich, co-chairman; the latter is 
display director of the Laclede Gas Com- 
pany and president of the St. Louis Display 
Guild. Assistants on this general commit- 
tee were Walter J. Wood, Joe P. Mercurio, 
and John Doran 

All arrangements 
schedule so that the 
Sunday exactly as planned, and the same 
meticulous preparations were apparent at 
each session. A cocktail party and buffet 
Louis display factors took 
place Sunday evening. On Monday morning 
a round-table discussion of “Display Inter- 
idrs” was held under the direction of 
Howard Backer, followed by a luncheon 
meeting, and similar took place 
throughout the period of the Conference. 
Speakers included Carl V. Haecker, dis- 
play director, RCA-Victor Corporation; an 
Motors, and Robert 
Brown Shoe 


soon 


were completed on 
program opened on 


given by St 


meetings 


executive of General 
Stolz, advertising 
Company 


director, 


Highlight of the event was the annual 
dinner dance held the evening of April 8. 

The various committee chairmen and 
their staffs follow: 

Program, Henry L. 
Pierotti; finance, Arthur W. 
Rosemary McMahon, A. W._ Johnson, 
Joseph <Apolinsky; transportation, Paul 
Kloeris, Curt Wehmuller, Tom  Kallial; 
ladies’ entertainment, Mrs. I. T. Vierheller, 
Mrs. Armand Raining, Mrs. Adrian Dels- 
man, Mrs. Allen Pollard, Mrs. Raymond 
Whitnah, Mrs. Guy Malloy, Mrs. Ted Solo- 
mon, Mrs. John Dial, Mrs. Ed Lamprich; 
publicity, Milton Larson, Leonard 
James Thompson, Jess Reeves; hospitality, 
Adrian Delsman, Clarence Geiger, James 
Cook, Art Iseli; election, Charles Farrell, 
R. E. Collier; entertainment, Armand Rain- 
ing, Otto Lasche; golf tournament, Ted 
Heiman, Emile Alline, Hugh McWilliams; 
registration, P. J. Bloecher, Doris Kruz, 
Marilyn Malette, Mrs. Charles Ferrell. 


Braun, John Dial, Al 
McMahon, 


Pons, 
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LAYOUT AND DESIGN 
[Continued from page 27] 


‘ ; ; P } 
their accessories, which are costly precision | 
instruments, they should not be presented | 


in “flea market” fashion, unless a great 
turnover in second hand material is in 
volved. 

In each of the three interior designs we 


have reserved a counter at the rear for a | 


merchandise side-line to augment sales. 
For the sake of simplicity we have indi- 
cated records which, in their long-play 
version, take up little space. For such 
merchandise there might be a_ playing 


device built into the counter itself, and the | 
loudspeaker could be at the rear of the | 


partition wall. However, records are shown 
here only as the symbol of almost any 


side-line. Gifts, greeting cards, ceramics, | 


watches, or magazines and newspapers 
might be suitable types of merchandise to 
draw the customer to the rear of the store 
—and so gently introduce him to all the 
other items on display throughout the shop. 

Thus the opportunities for impulse pur 
chasing are multiplied many times over 
and no good retailer or displayman can 
ignore the importance of this type of buying. 
Hickok Plans Contest 
For Summer Promotion 

\ national promotion on men’s gift items 
is planned by the Hickok Mfg. Company, 
Rochester, N. Y., during June, July and 
August. An extensive advertising program 
will be conducted, including full-color 
spreads in Collier's, Life, Look, and Vogue. 

Prizes amounting to $20,000 will go to 
store managers, display managers, and buy- 


ers for the best coordinated jobs in win- | 
dows, interior displays, and newspaper ad- | 
vertising. Full details of the display con- | 


test will beannounced soon 


Displayman Visits Europe 
En Route To Africa 

Heinz Edel, display director of Greater 
mans and the Belfast Warehouse, Ltd., and 


Mrs. Edel left New York City by plane on 


April 15 for Holland, Switzerland, France, 
England, and Italy. They will study dis- 


play in those countries before returning to | 


their home in Johannesburg, South Africa. 
The Edels spent several weeks inspecting 


display and merchandising methods in the | 


United States. 


Display Contest Planned 
For Fur Cleaning 

The Master Furriers Guild of New York, 
Inc., and the New York Fur Cleaners 
Association are cooperating with various 
wholesale fur cleaning firms in the sponsor 
ship of a display contest designed to 
impress the public with the need for proper 
fur cleaning at the end of the season. 
Contest details have not yet been revealed 


Added ae 
For Jack Coan 


Jack Coan, head of Natural Creations, | 
Inc., 233 Fifth avenue, New York City, 


makes known that the firm has added 
interior decoration to its services. The 
company is well known in the display field, 
specializing in decoratives and properties. 


OS FEAT WOR. DB 











An Antomstic “Tack Jp 


“swallows” 140 Staples per Gujp- 


M41 


SS smash \ 
ANS EN in a catload with ys 23 
Locker Staples gy 


Never A TACK SWALLOWED! 
Tackspitting — tacks-in-mouth — is out-of-date. Besides, it's 
DANGEROUS! Mechanical ‘‘tack-spitting’ with the Hansen 
Tacker is up-to-date. Besides, it's SAFE! 

Never A THUMB SMASHED! 

No thumb-smashing with Hansen Tackers. They do pre- 
cision driving — insuring accuracy and neatness. Hammer 
blade hits squarely on Tackpoint. NO DENTS. NO 
MARRING 

Never A TACK STEPPED ON! 

No Tackpoint wasted and none to step on! Ali of them 
are held securely inside the Hansen Tacker. All are dis- 
pensed one-at-a-time. All work without waste — SAFELY. 


A.L.HANSEN MFG. CO. 


5041 RAVENSWOOD AvE. CHICAGO 4O.ILL 

















Manikins are... 


the finest fashion figures ever MR. MICHAEL DROCK 


DISPLAY DIRECTOR 


sales prove this.” BUFFALO, N, Y. 


“Our new Beau monde f , 


Call or write for complete Beau monde manikin Brochure 


SAMUEL C. DUTCH & SON 


(IRVING GOLDSTEIN and ASSOCIATES) 
487 WASHINGTON ST. * BUFFALO 3, N. Y. 








Tour New York BUYING GUIDE 

































































54 Allied Display Materials, Inc. A. Lutz 
NOVELTIES, ARTIFICIAL FLOWERS & |) ”°",°% S* gas 
J 
SPRING IN CHICAGO DISPLAY MATERIALS REED AND RATTAN DISPLAYS 
[Continued from page 29] For Windows Gnd Interior Stesu Dusloy Display Units, Frames, Screens, Novelties, Fixtures 
i arks are motifs tor “Maste “e i 
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She s” “Store nterior and Store ell” 
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ey CMomns and Stas in rayon Display Novelties and Accessories Los Angeles 1113 S. Los Angeles 
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mer . color com- | “#? ™ 24% &* BR 9-5750 | 1461 Park Ave. TR 6-3530 
inatio ve in tea room DISPLAY PROMOTIONS MECHANICAL DISPLAYS 
io wi i ments, and in Display Settings, Novelties, Animated Displays Papier Mache, Industrial Exhibits and Dioramas 
stages oe ee : é "Fi oy Be Bois Smith Studios Metropolitan Mechanical Display Co. 
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vdvertising media. Coordination of displays | WINDOW & INTERIOR DISPLAYS, MECHANICAL BOOKS 
ind their dramatic presentation under the 
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aking display hist tl tore and - 
Chicago as a display center Bonafide Display and Decorative Co. a ee Creations, was sae 
Se eres a Pink Tot West 37th St. WI 7-7965 FOLIAGE NOVELTIES 
eeCces ( spring Veatr ) seed Schiade " 
lisplay manager at The Fair, played | ARTIFICIAL FLOWERS and FOLIAGE DISPLAY DECORATIONS 
abit t Ae rgaga = gor ‘i sail e Original Creations for Better Displays Creative Displays — “It's a Natur!” 
ink witl es ve bags 
| ' oe b, “ — . . Cheek Ge, Thomas Pace Co., Inc. 
: debe ae w! 7.1087 | ARTIFICIAL FLOWERS & XMAS TREES 
was an immense cluster 
ived pink which hung ARTIFICIAL FLOWERS Decorative Display Novelties 
ceiling just back of the pro Display Units, Novelties and Decorations Sell to Jobbers Only 
1 I t nasking 4 the black 
page etalon erie waggle the —_ Colonial Decorative Display Co., Inc. Result Displays, Inc. 
ce TUNG age oan iene ca = 70 West 40th St. WI 7-0230 | 350 West 3st St. LO 4.8440 
the Pink Pale but potent, the rave ARTIFICIAL FLOWERS PLASTIC TRAYS AND HANGERS 
ade a Decorative Display Units, Novelties and Decorations A quality product priced right 
I an entirely different trame ot mine 
Schlademan turned attention to shantung D * * 
a ecorative Creation & or s 
= is he colors of «inane en oui " 
ter n “All colors of spring.” se Art Flower Co., Inc. uis Schneider Corp 
Se et on Cee et on MU 6.1798 | 6 East Second St. OR 4-3723 
so gintinee on batho ccrecne aul with | ARTIFICIAL FLOWERS, DISPLAY | arTIFICIAL FLOWERS & FOLIAGES 
aL AR ie as a ase 5 pir lanai esa DECORATIONS : : : 
atura vaamboo poles ornamented with : . Display Decorations and Novelties 
beet teaves./ Elie deen ereen backersunnl Imported Novelties, Settings 
is washed with pink, green, and blue ligh . . 
steamer 93 ape yeas sie ag i tae Decorative Plant Corp. __ Nat Siegel, Inc. 
— palais te WA 4440s | °° “IANNEQUINS AND DISPLAY 
Rtn gorge She esol Beton Sr 3, ARTIFICIAL FLOWERS EQUIPMENT 
cuenid ive d tie ~Ohs wed Rae cae Display Settings, Novelties, Units Distinctive Display Fixtures and Novelties 
easons wih they were a best buy. The 
vhite shirts were grouped in rows of four The Display Equipment Corp. Walter E. Spaeth Displays 
mn three black velvet panels around an over- || 147 West 37th St. BR 9-8450 | o> West 30th St MU 3.2749 
sized papier mache model with the nine Manufacturers and Distributors of Exclusive ‘ 
reasons set forth on strips of flame-red CORONET & WINDSOR NATURAL FOLIAGE DISPLAYS 
<i ) 1 \dditiona irts were —_ MANNEQUINS Factory — Corona, N. Y. 
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g brilliantly Atwhied with, aeq.cee Frankel Associates, Inc. D. G. Williams, Inc. 
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is Ny & ACCESSORIES 
f catching the eye. The merchandise was | SISPLAY PASRIGS , MANNEQUINS & DISPLAY FIXTURES 
eres ts ree at a re ed. price 127 N. Dearborn St., Chicago; f : £ 
 Nensited sions 424 Book Bldg., Detroit; 819 Santee St., Los Angeles Display Novelties and Equipment 
I. Bogl se, display manager at Goldblatt 
Brothers, created excitement for the young Victor Haida Displays, Inc. 24 Ben Walters, Inc. 
fry by portraying t could | 149 West 24th St. CH 3-3540 125 West 26th St. AL 5-2308 
See alee wus ot opens: Fastoos 1 DESIGNERS & MANUFACTURERS DIP IT! DRAPE IT! 
edicidiliaiies a es i ) Ss toed OF CREATIVE DISPLAYS *Trade mark of SHAPE IT! CAST IT! 
circus ili t Sas be ‘Abched in: caliet- oan Largest Showroom in the Country Celastic Corp See it demonstrated 
confined in ivy covered cages. Signs such David Hamberger, Inc. 
as agin hen ‘ol the grass,” “Peanuts to | 145 West 31st St. PE 6.0404 SAVE TIME — DO YOUR 
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ee ee te ee MANUFACTURERS OF DISPLAYS DISPLAY BUYING IN 
cig Artificial Flowers, Functional Units, 
Backgrounds, Novelties NEW YORK 
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The creative genius of 
New York display houses 
vies with the art centers of 


requisites that make your point-of- 
sale presentations do a superior 
sales promotion job. Although 
display inspiration may 
come from the Folies-Bergere to 
Louis XIV Point de France, 
it results in the production of 
original and practical display units to 
match the American tempo. 
Make New York your 
buying center for all of your 
display needs. 
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BUTLER SUNFAST SEAMLESS 
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BUTLER SUNFAST SEAMLESS— 


BUTLER SUNFAST SEAMLESS 


SUNEAST 


FADE PROOF 
DISPLAY PAPERS 


Full Yardage Guaranteed! 


No Charge for Drop 
No Minimum Qua 


(8 yards long) 
4 Rubner Quality 


Vertical Grain 
532" w 10 


modern three-dimensional effect 


windows, columns, 


655 Madison Avenue 
New York 21, N.Y. 


Please send me 


Horizontal 


Rich wood-grain surface provides distinctively 


‘decorator touch" to the creation of dramatic 
floorings and backgrounds 


“PRIMITIVE WOODGRAINS" 


Shipments! 
ntity! 


"“GROOVED GRAINS" 


Product 


Grain 


7"' wide 


Imparts the 


() FREE 1952 BUTLER CATALOG 


FREE SAMPLE (1 sq. yd.) of 


[] "“GROOVED GRAINS" (Color: 
C] “PRIMITIVE WOODGRAINS" 


7 (Color: ) 
NAME 
FIRM 
ADDRESS. 
CITY ZONE 
MY DISPLAY JOBBER |S 


TITLE 


STATE 


SS2IWV3S LSV4NNS ¥314NE 


SSJINVIS LSVANNS B31LNG 


wating 


| J., lamp 


| market 


ting 


adaptable 
| layout in a long, narrow 


SSJINV3S LSVINNS 


DISPLAY WORLD 


| Industrial Plywood Used 
| For New Showroom 


When Westwood Industries, Paterson, N. 
manufacturer, called in Estelle 
Kiwad to design its Manhattan showroom, 


| she was presented with several problems: 


1. Foremost was the fact that the show- 
room had to be “something different.” The 
strong competition of the New York City 
demands not only an_ excellent 
product but an attractive and unusual set- 
for such product 
2. The expense, including cost of main- 
tenance, had to be kept within reasonable 


| limits 


3. The had to be flexible 
to quick and radical changes in 


room. 


showroom 


4. The display 
outside the avoid 
disruption of business and to allow carpet- 
ing to be laid and the room painted 
Miss Kiwad, familiar with the use 
“GPX” in industrial construction (paneling, 


fabri 
any 


fixtures had to be 


cated showroom to 


of 
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cabinets, catwalks, etc.) decided to experi- 
ment with the plastic-faced plywood, made 
by Georgia-Pacific Plywood Company, 
a decorative wood. 


as 


She knew that “GPX” has many features 
not found in ordinary wood, and, important 
from a cost standpoint, it has a permanent 
tough plastic surface which resembles the 
finest light furniture and thus requires 
painting or varnishing The plastic 
overlay not mask the grain of the 
Douglas fir beneath it. 


no 


does 


The grain of the Douglas fir (not ordi- 
narily considered a decorative wood) com- 
bined with the smooth plastic finish looked 
as costly as more expensive woods and yet 
“something different.” The soft 
a compatible and neutral background 
the lamps. It blended well with the 
cocoa-colored walls and carpet. 

By using this material, which was easy 
to fabricate and which required no varnish- 
ing, Westwood saved 10 percent on the 
original the fixtures. There is no 
maintenance 


was color 
was 


for 


cost of 


cost. 





TRADE PERSONALITIES No. 108 Sg ee 
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FAWNFIELD DECORATIONS , INC., GEORGETOWN , CONN. 


esi 


Warren ano nis wire, eve 
FOUNDED FAWNFIELD INI 
PRIOR TO THAT TIME 
HE HAD SEEN AN 
ENGINEERING EXECUTIVE 
AND PLANT MANAGER FOR 
SYLVANIA ELECTRIC PRODUCTS 
FOR 14 YEARS, BUT ALWAYS 
HAD A STRONG DESIRE TO: 
GO INTO BUSINESS’ FOR 
HIMSELF. 


A 
gam HOBBY Is 
DEVELOPING NEW PRODUCTS, 
SO HE 1S HAVING A 
WONDERFUL TIME 
ENJOVING 
HIS WORK IN 
DISPLAY. 
WIS OTHER HOBBY 
IS GOLF,.. BUT 
SELDOM HAS TIME 
FOR iT. 
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} “SIGNPRESS” 


SHOW CARD AND POSTER MACHINE 


state? | SPEED...-SIMPLICITY 
ONG LIFE 


Used for over eighteen years by leading national chains. 


MORE PROFIT Many have from 50 to 500 or more in use. 
TO YOU! 


"“SIGNPRESS” en- 

ables store managers to 

| do a better job of mer- 

Flexibility was achieved by making the | chandising. It provides 

display fixtures of individual rectangular | @ simple, convenient 

mits which were 32 inches high, 28 ches | means for producing 

arranged in triple the red ects entanial | GOOD LOOKING Cards 

fashion against the two long sides of the & Posters QUICKLY and 
room. To break the long lines of the room, | at SMALL COST. 


two rows of the units, double-tiered, were 


arranged to form an S-shape down the | MADE IN THREE SIZES . . . WRITE TODAY FOR SAMPLES, CIRCULARS AND PRICES 


center of the room, leaving two wide aisles. 


The units can be knocked-down and re- D j S p LA y 
arranged to form different displays in a ‘a 
matter of minutes BOX D-144 ADRIAN MICH 
; Pree ‘; 


An added advantage of using individual 
units is that each lamp in the showroom is | 
framed in a separate setting, allowing the 
customer to view it apart from the others 

Since the units were small, they were 
fabricated outside the showroom, enabling 
Westwood to paint the room and lay the 
carpet without interference 

The units can be removed quickly when 

















the room is repainted 


Display Clinic Scheduled 
For University Of Illinois 

Merchants from throughout Illinois will 
see demonstrations of the latest techniques 


The GoldE Rotochrome creates in- 
terest, attracts attention, gives every 
display colorful life. Remember, 
moving color moves merchandise! 


for displaying their merchandise at a one 
day clinic to be held on the campus of the 
University of Illinois on May 20 
Sponsored by the l of I. Business 
Management Service of the College of 


Commerce and Business Administration tn 6 continuous color changes--totally 


cooperation with the National Association : ae — ae = ee 

of Display Industries, the day-long program Con = 500 te beilltonce — 

is expected to attract an attendance of sev 4 sturdy base—adjustable beam size. 

eral hundred merchants ’ 500 watt—500 hour long life lamps 
Highlighting the program will be a ; ‘ , available. Pipe clamps, wall and 

demonstration and discussion of window Ye i ; : ceiling hanging brackets also sup- 

and interior display installations and a ses ; plied at nominal cost. 

sion in which the retailers attending will ‘ 

have an opportunity to try their own skill : A : =_— —— pe ag 

in display techniques hotel tethien toenten, as 
Two panel discussions will conclude the 


OnE decmiinen detmicteles, oak feted ld Rotochrome 


apparel, domestics, accessories, and related 

specialties, and the second for merchants $I Pt 0 T L | 6G A T 

dealing in hardware, housewares, major and g semaine tan 

trafic appliances, sporting goods, auto 

supplies, and related types of merchandise. | @aicutt ST NAME po 
Registration for the clinic may be made 


wits R. K. Newton, Division of University | GoldE Manufacturing Co., Dept. DW-1220 W. Madison St., Chicago 7, Ill. 


Extension, University of Ilinois, Urbana 


Ligut pa orection 
M 
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| First Public Showing 
Of "Videx" Displays 
The first public showing of the new 
“Videx” displays was held for national ad 
ell vertisers and their advertising agencies at 
the Point of Purchase Advertising Insti 


tute’s annual exhibit in New York City. 
FA & T & R “Videx” units are produced by the Videx 
. Corporation, 150 East 46th street, New 
York, and show the product advertised as 1! 


’ 
LADIES’ ACTION FORM . it were in full three dimensional form 
No. FS525 \ Fx When presented privately some time ago 


before a group of ten prominent advertising 


58 


Displays bathing suits, bras, shorts, 
and lingerie. Has unusual neck and 
shoulder treatment. Forms finished in 


a smart shade of flesh enamel. Comes . : a two dimensions 
P The displays are transparencies, litho 


and sales executives, nine of them asked to 
examine the display to make sure that onl) 
were involved 


with metal base 
graphed on flat sheets of vinylite, and can 


$1750 be produced in unlimited quantities i 
each q cause of the “Videx” process, on whicl 
patents are pending, the illusion of actual 
MEN’S ACTION FORM : presence is achieved without the use ot 
No. FS219 lenticular screens or other optical devices 
Sculptured with plenty of action to rherefore there is no distortion, no shifting 
display bathing trunks, tee shirts, un- of the object seen The startling effe ct 
derwear and sportswear. Masculine # remains perfect at all distances and from 
Bermuda finish. Self-standing, needs 4 ’ ill angles, although it was long thought 
no base or support. scientifically impossible to obtain — thre« 
dimensional illusion from a flat surface 


$ 50 without recourse to stereoscopic devices 
h } The displays are economically priced, and 
oo the original color film although shot 


with a special camera can also be used 


M E LV | N S 4 O ‘e) S & C ‘e) fave ee ad plate making In some 
e * cases the advertiser's own color shots can 
The 


be used after special processing 


181 PRYOR ST. S. WwW. ° ATLANTA, (ea tek aca .\ transparencies are supplied in standard sizes 


to 20 by 50 inches. Being press-printed, 





re is no hand-work on individual pic 
but all retouching and artwork is 
t the pre-printing stage. The 


possible it 





transparency Can be changed easily by dealer 


lesman in less than a minute to tre-1n 

special efforts, and can be displayed 

f ired in inexpensive trames_ using 
conventional light bulbs 

Producer of the displays is the Videx 


to be LONG on gig 150 East 46th street, New 
effectiveness and Roman Stripe Contest 
STRETCH your dollars oe contest on a national 


being conducted by Roman Stripe 








behalf of a new shade called 
* The contest is divided 
assifications based on population, 
ling cities of 150,000 and over 
ommunities under that figure 
former is $125, second 

Prizes in the smaller 

5, $50 and $15 fom Lee, New 
t judge 


( nsultant, 1s the contes 


Makers of superior Display 
Blanks . . . Poster Board Remrcwenne ll ——— 
Aetna woo 
Veneer Finish Board . . . and a eda Ride ’ wall paneling has been at 
nounced by Aetna Plywood & Veneer Con 
50" Art Poster Board. pan 1731 North Elston avenue, Chicago, 


ANNIVERSARY numerous display and construction uses 
paneling is parallel-lined cedar in a 


1902-1952 “ . 
rich d-brown color, with grooves of un 


irregular shadows to pro 


CHICAGO CARDBOARD COMPANY ise uouy deden aeammeiaes “Sauk ae 
1240 N. HOMAN AVE. * CHICAGO 51, ILLINOIS oy K be Udaok te sien: ole ale 


Literature is available 








ource 
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[Continued from page 23) — 
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FIELD'S STORE FOR MEN = — 


“a 


approach to obtain the same objective. In 
the 70's and 80's young Field personally 
greeted his customers as they alighted from %) 
their carriages. “Eddie” Anderson was ap- \ 
pointed official “greeter-in-chief’ during 
the Columbian Exposition and served for 
nearly 40 years in that capacity. He was 
known to two generations of Field's cus 
tomers and there are many living today 
who remember his cordiality and genial 
smile. Later Charles Pritzlaff, because of 
his way with the ladies, became a roman 
tic character in the history of Field’s and 
he is the colorful figure about whom Emily 
Kimbrough writes in her most recent book, 
“Through Charley's Door.” 

It is upon this basis of service that 
Marshall Field & Co. grew from a small 
store to the main store of ten selling floors 
covering an entire city block, the Store 
for Men, and stores in Oak Park, Evanston, 


and Lake Forest Field’s recently an 3 4 
<a 19 IN. x 14 IN. 


nounced plans for a new retail project of 
110 acres in Skokie, a suburban shopping ; | RIGID DISPLAY BOARD PROCESSED 3 COLORS 
district development. é 
Display at Field’s for many, many years . ; M1- GULL AND LIFEBUOY 
was under Arthur Fraser, whose lavish r PKG. OF 2 - - - $2.50 
sarge the envy of the profession ] ; M2-GULL AND ANCHOR 
ach year for decades displaymen from 
all over the nation visited Chicago as fre ae PKG. OF 2 - - - $2.50 
quently as possible to see Fraser's latest | 
creations. Truly the dean of American 
display until his retirement and death sev- 
eral years ago, he made a lasting contribu 








tion to his field 
Display today at Field's is under the j \ 

supervision of John Moss, director of de- J . 

sign, and is a highly specialized science of $282-"BEACH FUN” PANEL 

coordinating props and merchandise for 40 IN. x 60 IN. 

dramatic presentations in a total of 105 SMOOTH SURFACED REYBOARD, 

windows and countless interior displays PROCESSED 7 BRIGHT COLORS. 


EACH - - - $5.45 








SSS 


Trowbridge Stanleys 

On European Trip $283-" BAY VIEW” PANEL 
Trowbridge Stanley, president of the | 30 IN. x 40 IN. 

\. Darling Company, Bronson, Mich., and FLEXIBLE WHITE REYKOTE, SILK 
Mrs. Stanley sailed March 14 from New q SCREENED 7 BRILLIANT COLORS. 

York City on the S.S. Exeter for a visit EACH - - - $3.95 

to nine foreign countries, combining busi 


ness with eon — = be oe BUY THEM FROM YOUR DISPLAY MATERIALS SUPPLIER 
Oo ew or different ideas in the visual pre 

preach oa = cern aii other THE REYBURN MANUFACTURING C0., INC. 
countries they will visit Italy, Switzerland, vaseline saneieee 88: 94 ROYERSFORD, PA. 


France, England, Greece, Sicily, Turkey and 
Spain cE 
aes aoe SRA 
\ 


COMING UP! 


National Garden Week April 20-26 
World Fellowship Week April 20-26 USE THE 


Nationa Baby Week pal 27-Mays | OPPORTUNITY ee GnAwi, 
Child Health Day May EXCHANGE FREE BOOKLET 


National Family Week May 4-11 : } 
National Music Week May 4-11 For any WANT AD purpose: “Glowing Displays” 


Mother’s Day May 11 POSITION WANTED 
ae ae age POSITION VACANT plus—fluorescent color cards, complete 
Fishing Week May 17-24 USED DISPLAY EQUIPMENT cost information and story on Lawter’s 
National Luggage Week May 17-24 FOR SALE : “Free Color Service” for planning black- 
I am an American Day May 18 REPRESENTATIVES WANTED lighted fluorescent displays. 

National Buddy Poppy Week May 20-30 " 


Empire Day (Canada) May LAWTER CHEMICALS, INC. 


Memorial Day May $4.00 Per Column Inch 
Flag Day June CASH WITH ORDER 
Father’s Day June 
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3560 Touhy Avenue © Chicago 45, Iil 














FADING 


Original Manufacturers of 
HOLLYWOOD TRANSPARENT SHADES 


* BEST QUALITY (finest materials) 
* BEST WORKMANSHIP (expert craftsmen) 
* BEST VALUE (priced for you) 
*BEST PROTECTION 4 VISIBILITY 


Hollywood Transparent Shades are made 
of extra heavy, treated acetate, 
Custom tailored to fit your windows. 
Easy to install. Easy to operate. 
Easy to maintain. The ultimate in 
Sun fading protection and crafts- 
manship. Join the thousands who 
display the Hollywood way. 


SEND FOR FREE BROCHURE 
TODAY 
Hollywood Transparency Shade Co. 


5917 Hollywood Boulevard 
Hollywood 28, Calif. 


HOLLYWOOD TRANSPARENCY SHADE CO. 
5917 Hollywood Boulevard 
Dept. D-3, Hollywood 28, California 


NAME STORE 
ADDRESS 


CITY 














Vew York 


When in 


Visit 


“The House of Naturals” 
for 
NOVELTIES 
TROPICAL 
BEACHWEAR 


and 


SUMMER 


Items 


ARTS au FLOWERS® 


DISPLAYS, INC. 


Monufacturers 7 Importers +. Creotors 
43 W. 5éth St., near 5th Ave. 
New York City 19, N. Y. 


*U. S. Reg. Trade Mark 
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NADI News 


By JOHN F. BOWMAN, JR. 
Managing Director, National Association of Display Industries 


return 
from their 
spring and 


HE middle of March saw the 
of most display 


initial 


salesmen 


trips on Easter 


Reports are that volume was 


siness 
slightly general range otf 


time 


lower over the 


display items than at a comparable 
last yea Pick-up orders are expected to 
tactor Most 
cates that there will be a steady but not 
spectacular flow of business up to the end 
ot May, then a short period of inactivity 


until the Market Week 


Level of 


offset this information indi- 


business seems lowest in the 
Eastern section where orders are spread to 
than any other region 
South and Southwest 
received satisfactory business and the 

West has been slightly up from the 

of 1951. West 


been recovering gradually with the 


greater degree 


serving the 


ources 


activity has 
step-up 


coast 


f military production expansion responsible 
in part 

Business during the second half of 1952 
should receive a shot in the arm from the 
coming from the Association 
Advertisers. This top organiza- 
tion in the sales promotion field, covering 
major accounts in all reports that 
promotion budgets will be the greatest ever 
used. And display 
the dollars available 

Aphrodite of New York City 
has been approved for membership in the 
NADI by the Pending 
applications for membership are now being 
processed from the American Import Com- 
pany whose headquarters are in San Fran- 
cisco and from Advertising Arts of Chicago. 

Requests for the June Market 
Week have run at a high level since the 
innouncement was March 8. Up 
to March 25 there were 65 members on the 
exhibit facilities 
completed 
space well advanced 


information 
of National 


lines, 
should get its share of 
Displays 


board of directors. 


space at 
released 


precedence list tor 
Processing of requests will be 
and confirmations ot 
at the 

From Market Week 


requests it appears that more space will be 


time this appears 
data assembled on 


used at the coming event than any one since¢ 
June of 1948. Between 90 and 100 members 
will probably show their lines and they will 
use ballrooms, public 
rooms on the second and third floors of the 
Hotel New Yorker as well as all sample 
rooms on the fifth, sixth and seventh floors 
of the hotel. More than 65,000 square feet 
will be used to house the exhibits 

An alphabetical list of members who have 
applied for space at the Market Week will 
be found at the end of this article 

The Display Clinic which is being jointly 
sponsored by the University of Illinois and 
the National Association of Display Indus 
smaller shaping up 
very well. The program which follows will 
form the basis for the event on May 20 at 


parlors, spaces and 


tries for retailers 1s 


the university 


9:00) a.m Dean Paul Green, 


Welcome 
College of Commerce 
9:15 a.m. Introduction to Display 


Tech- 


niques—Robert O. Johnson, display director, 
Commonwealth Edison Company, Chicago. 

9:45 a.m. Window and Interior Display 
Installations Talks and Demonstrations 
by Paul Frizzell, Alden’s, Inc., Karl 
Schlect, Lord's, Evanston, IIL, James 
Cummings, Chicago, and others 

11:30 am. “Sales 
Purchase 
National Supplies 

1:30 p.m. Paper and Fabric 
L. J. Dwiggins, The Reyburn Mfg 


Point of 
Film and 


Catchers” 
\dvertising Institute 
\dvertiser 
Creations 
Com 
pany. 

their Language 
Morgan 


2:15 p.m. Signs and 


Paul Greenewalt, The Company, 
Chicago 
3:30 p.m. Panel Discussions—Two Sec 
tions 
\ Apparel, 
related 
B.—Hardware, 
traffic appliances, ete 
In addition to the 
many other prominent displaymen 
will participate Howard Oehler of Wei- 
boldt’s, Rex Dix of the Lewis Company, 
Rudolph Samuels of Stein & Elbogen, 
and Lou Volz of Walgreen's are a few 
Purpose of this clinic is to present the 
fundamentals of display to store owners and 
operators who do not normally employ spe- 


domestics, accessories and 
specialties 

housewares, major and 
personnel indicated 
above 


cialized personnel. Reservations for the 


received at the Business 
Service office of the College 
of Commerce and Business Administration, 
Urbana, Ill. Initial 
March 24 to 
organizations 
State of Illinois by releases 
letters to state 
representatives in all 


day are being 


Management 


University of Illinois, 
announcement was made on 
all civic and = =community 
throughout the 
to newspapers, association 
retailing lines and 
through spot announcements on the uni 
radio station plus other stations in 


Two days 


versity 
communities all over the state 
than 100 indicated reservations 
Between 300 and 400 
returned 


later more 
had been received 
are expected to attend. Most were 
by local community organizations in blocks 
for their members 
\s Was 


clinic can do a 


pointed out previously, if this 
satisfactory job for the 
ople attending it will be streamlined and 
offered to other 
in other 

some 


universities and colleges 
states 

a job 
NADI 
purpose of screening person- 
a service 


members have suggested that 
clearing facility be set up in the 
office for the 
nel. If members feel that such 
would be a complete file will be 
whereby both job openings and 
recorded All 


should be 


beneficial 
organized 
available personnel will be 
types of job classifications 
covered 
June 1952 Week Reservations 
\dler-Jones Company, Allied Display 
Materials, Inc.. American Fixture & Mfg 
Company, Amplex Corporation, Arrow Dis- 
play Associates, Artistic Displays, Austen 
Displays, William L. Baer Co., Inc., C 
Company, Belmont Display 


Market 


sarrango 
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Products, Inc., Botanical Decorative Sup- 
ply Company, Brunn & Bertheim, Bulkley, 
Dunton & Co., Ine., Capital Merchandising 
Company, Castle Showcase Company, The 
Harry C. Cohen Company, Columbia Dis- 
play Materials Company, Cook & Meier, 
Inc., Crystalline Plastics Company 

L. A. Darling Company, Decorative 
Novelty Company, Display Effects, Doerr & 
Associates, Embassy Mannequin Mfg. Com- 
pany, Everetts-Soper Company, Inc., Favrex 
Designs, Fawnfield Decorations, Formo 
Displays Company, Frankel Associates, Inc., 
Gardner Display Company, Garrison-Wag 
ner Company, Earl W. Gasthoff Company, 
The Greneker Corporation, Henry Hanger 
Company of America, S. Liebmann Studio, 
Lustra-Cite Industries, Inc., A. Lutz, Madi- 
sonia, Inc., Maharam Fabric Corporation, 
The Morgan Company, The Mutual Display 
Mfg. Company, New Style Studio 

Oltmann’s, Park Lane Fabrics Company, 
Plastic 
Tex Company, Radiant Glass Fibers Com- 
pany, The Reyburn Mfg. Company, Rey- 
nolds Printasign Company, Gustave Rubner, 
Inc., Schack’s, Inc., Creations, 
Inc., Sherman Paper Products Corporation, 
Showcard Machine Company, Silvestri Art 
Mfg. Company, Inc., Walter FE. Spaeth, 
Standard Cellulose & Novelty Co., Inc., 
Staples-Smith, Inc., Dave Starkman, W. L 
Stensgaard & Associates, Inc., Swivelier 
Company, Inc., Timely Service, Inc., Ben 
Walters, Inc., Frederic Weinberg, Zaria 


Fabricators, Leo Prager, Inc., R- 


Scheuer 


Llewellyn Lloyd Dies; 
Headed Paper Firm 

Major Llewellyn Lloyd, president of the 
W. H. S. Lloyd Company, Inc., New York 
City, died recently. Major Lloyd entered 
the wallpaper and decorative paper busi- 
ness in 1913 as a salesman for the company 
founded in 1883 by his father, W. H. S 
Lloyd. In 1928 he became president of the 
firm. 

In both World Wars Major Lloyd served 
his country, spending a total of eight years 
on active duty in the infantry He had 


DISPLAY WORLD 


been inactive in the military since August, 
1945, and was honorably retired as a major 
in 1948. 

sorn in Brooklyn, December 16th, 1887, 
he was graduated from Ethical Cultural 
school, and Columbia university. In addi 
widow, surviving are a son 
Lloyd, also associated with the 
Shirley 


tion to the 
Stephen L 
Lloyd company, and a 
Lloyd Thorne 


Glenn Harrod Appointed 
By Larazus, Columbus 


display director at F. & R 
Columbus, Ohio, is Glenn 


daughter, 


The new 
Lazarus & Co., 
Harrod. He had been assistant head of the 
department for nearly four years and suc 
Nancy Davis, who is now fashion 
promotion manager. Miss Davis’ new du 
ties will keep her in contact with display 
since she will deal directly with various 
fashion ready-to 
children’s 


ceeds 


publicity media on all 


wear accessories, and goods 


Son Arrives 
At Labaschins 

\ son was born to John Labaschin, 
Plastic Fabricators, New York City, and 
Mrs. Labaschin on March 10. He has been 
named John Mark. 


Patty Plant Heads Display 
For Minneapolis Firm 
Formerly a display designer for a New 
York City firm and more recently a display 
free-lance, Mrs. Patty Plant has joined 
John W. Thomas Company, Minneapolis, 
as display director. She succeeds Val 
Thomas, with the store for 26 
Thomas has not announced his future plans 


years 


Chicago Firm Issues 
Large Catalogue 

4 164-pege catalogue covering all types 
of retail store supplies has been issued by 
National Clothier Service, 608 South Dear- 


born street, Chicago 5. Items included 
range from mannequins and fixtures through 


gift certificates and pin tickets 





—Called "Scrolls of a thousand display uses," these items have been presented to the field by 


Mold-Craft Company, Milwaukee 12. 


They are made of chip-proof rubber and are three 


dimensional— 





OUR SECOND EDITION OF 


mye 


‘in Exclusive of 


WAT SIEGEL, Inc. 


A MUST ON YOUR NEXT TRIP... 
BE SURE TO VISIT US AT OUR 
SHOWROOM AND YOU WILL BE AMAZED. 


Featuring THE LAMINATED PAPER MASHE 
CONSTRUCTION WITH AN EXCLUSIVE 
PLASTIC COATED FINISH WHICH PREVENTS 
CHIPPING, PEELING AND CRACKING. 


OF COURSE THE PRICE 
WILL FIT ANY BUDGET 


Styled and sculptured by 
HUMBERTO 
Internationally known ertist 


A complete line of forms for 
every purpese, with appropriate stands, 
displayers, tables and plateaus * 
in matching ensembles. 
Write for 
Brochure 


39 West 37th Street 
New York 18, N.Y 


“Where DISPLAY FRIENDS MEET 
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Never Too Hot To Handle | ss" 


[Continued from page 31] 


sign in lemon yellow wicker on deep gray 
Standing free of the background, this wick 


er motif continues up a panel and across 
the valance to be supplemented in the hori 
4 zontal progression of skein-like  wicke1 
ornaments. In the Children’s World, these 


TRADE MARK panels are replaced by three-dimensional 


e round display plattorms consisting of poles 
surmounted by fantastic turn-of-the-century 
The COOLEST balloons of cut-out metal and wood painted 


in brilliant colors. Behind each of these 


SPOT in town _ for WINDOW DISPLAY, | gat! pate damon arm 


Merchandise sections on this floor in 

clude the group of “Robinaire Shops” de 

EXHIBITS, CASES, etc. voted to ready-to-wear, the children’s de 

An inconspicuous all angle Spotlight which may be | partment, lounge, service departments, book 
placed at any angle without adjusting screws ...360 department and a sewing center 

on the Horizontal plane, 230 on the Vertical plane... \ complete home furnishings store takes up 

wires cannot be twisted or short circuited...no Uni- | the entire garden level off the 

versal Joints. Will not change focus due to vibration. | 4... and js illuminated by natural daylight 

GIMBALITE WILL NEVER OVERHEAT. Our temperature) [+ jc an integrated division within the store 

tests prove conclusively that the Gimbalite is from 10 

to 23. F COOLER than any other spot on the market, 

even after hours of burning. Refocused without any 

discomfort. 


sunken gar 


and within itself, yet has separate entrances 
and separate facilities The garden level 
is reached through the garden and a terrazo 
paved area-way. Table settings are displayed 


When used in display windows and cases, will not dis- ; 
near the entrance on a floor covered with 


tract prospective purchasers’ attention from the mer- 

chandise. Coated with neutral crackle finish ...may be : 

painted on the job to blend with the display. Uses | Plan is based on sections projecting into the 

PAR-38 or R-30 Lamp. Mfd. under U.S. Pat. D1234595. | floor center to separate major divisions, 

See Distributor — Write Us. with forward wall screens 7 to 9 feet high 

being used for secondary delineations. The 

ai : combination of fluorescent and incandescent 

Alexander Tagg Industries flush-type ceiling illumination provides fot 

INC. great flexibility in the arrangement of in 

DEPT. AB. HATBORO, PA. terior display and counters. Fixtures are 
| done in light, medium or dark walnut. 

ee e e e The top floor is devoted to employee facili 

The Finishing Touch for Vacation Displays |‘... <0 2% "9 

a quick-lunch restaurant. Decoratively, The 

Direct from the Nation's Resort Center | Pink Tent is lighthearted in the manner 


of a garden party of the Henry IV period 

SEA GULL DISPLAY Facing the elevator doors, a panoramic 
{AS ILLUSTRATED) mural leads the customer to a pink tent 

which rises from floor to ceiling and arches 
Sea gull, 26 in. high. Solid Florida pine over the room. It is skeletal and appears 
with real stump base. Beak slotted to hold 
merchandise. Hand carved by world fa- 
mous Jonathan Jones and painted in natural 
colors. Wings detachable for easy storing. 


a rich, grass-green rayon carpet. The wall 











to be striped. The mansard formed ribs 
are painted to simulate the drape of ma 
terial in each pink stripe, but the next 


PLUS — Large Queen Helmet shell, pink stripe is omitted entirely so that diners sit 
Conch shell, beautiful coral cluster, and under the ribs of the gay tent and ie 
giant Star Fish from the depth of the Gulf through it to the mural treatment of the 
of Mexico. outer walls. Raymond Loewy Corporation 


‘ lesigned not only the restaurant, but also 
10% discount on 3 or . 7 

more atom Money ¢ eciel ? 5.00 the pedestal type tables in bleached oak 
back guarantee P and dark beige, the gold-lacquered metal 
SEA GULL SEA SHELL GROUP butterfly chairs, the table mats, china and 


(only) (only! even the waitresses’ uniforms, 
$2 5.00 $42-5° It is difficult even to begin mentioning all 
the people who had a hand in the exciting 
(All Orders Prepeid) new Robinson store in Beverly Hills. The 
interior design was directed by William 
R. H. GRAINGER Snaith and Raymond Loewy. Architects 
181 CATALAN BLVD. were William Pereira and Charles Luck- 





FRE "al aan ea ST. PETERSBURG, FLORIDA man, and the exquisite landscaping in the 


garden was directed by Florence Yoch and 
Lucile Council. It is, of course, self-evi 
dent that a store of such magnitude, with 











e HI-STYLED MANNEQUIN WIGS USE THE : : has sei 
such innovations not only in merchandising 
tt i WIGS OPPORTUNITY EXCHANGE thinking but in physical concept and design, 
: ‘ies sii < For any WANT AD purpose: could be achieved only with the thorough 
pecialists in renewing ond restyling your o ¢ e Y ; ¢ 2xec 
wigs — Fast service. Write for information to ee a ee Gam Seah enthusiasm and devotion of the 2 ge 
ESTELLE BOBICK MANNEQUIN WIG CO. REPRESENTATIVES WANTED tives of the parent store, particularly d- 


ale . reside 4 Carlos 
964 21s St., Termine! 2-1822, Sen Pedre, Calif $4.00 Per Column Inch— CASH WITH ORDER ward R. Valentine, president, and Carlo 
Schneider, vice-president 
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I first saw your magazine DISPLAY 
WORLD yesterday when I was buying 
some shop fittings at Messrs. Dudley & 
Co. Ltd. of London. I was immediately 
very much impressed by the wonderful 
standard and representation of the maga 
zine and inquired whether I could subscribe 
to it in England. The answer was that 
due to the dollar restrictions it was impos 
sible to do so. Could you tell me if this is 
correct or not?—W. F. Scoones, Phillips & 
Scoone’s, London, England 

(Remittances for technical magazines 
which are of direct service to business are 
permitted in England, where DISPLAY 
WORLD has a great many subscribers 
Any English subscription agency can at 
range for such subscriptions.—Ed.) 


[ sincerely appreciated your International 
Display Contest and know that all other 
displaymen do also. I am very proud that 
I was able to capture one silver and one 
bronze medal in the 1950 contest, and a 
silver medal this past year 

I hope you continue to keep this contest 
going even as is, but I would like to make 
a few suggestions to put the contest on a 
more equitable basis. First, | would limit 
the classifications one could enter to, say, 
about ten or twelve. Ll would award each 
classification the number of points that there 
were entries for first place and do likewise 
for second and third by dividing the entries 
by three. You could even use the fractions 
if any, remaining I would disqualify any 


entries in classifications that did not have 


at least three entries 

| think these suggestions will tend = to 
increase the number of entries, and I know 
it will be on a more equal basis. I would 
also like to see you add classifications for 
family windows, such as footwear, hosiery, 
clothing, bathing suits, etc. We chain stores 
use this type of display quite often.—Gastle 
H. McBride, Sears, Roebuck & Co., Bay 
City, Mich 


We are getting a wonderful respons 
from the ads we placed in DISPLAY 
WORLD. We are amazed at the many 
requests we get from foreign countries. We 


feel DISPLAY WORLD has helped us | 


tremendously in promoting “Celastic.”—-Ben 


Walters, Ben Walters, Inc., New York 


Your magazine has helped me many 
times when | was doing windows _ for 
Gordon’s Department Store here in Casper 


Lou Krusich, Casper, Wyo 


It was with great pleasure that I re 
ceived from you the bronze medal for my 
display in the men’s hat section of the 
display contest, for which I thank you. I 
have been a subscriber to DISPLAY 
WORLD for 16 years and have always 
found it of great interest and inspiration. 

Arthur Sadler, Christy & Co. Ltd, 
London 


DESPLAY WORED 


snd Sof Seat inlay 


UNIT COUNTERS 
& COUNTER TOP 
DISPLAYERS 


SIZE 30%” x 624” inside band, 33%” high. 

TOP hardwood, easily converted from flat to 
tray top. Tray Depth 1%”. 

SLIDING DOORS one side, on metal track 
and sheaves. 

CONSTRUCTED of Northern hard maple or oak. 


FINISH durable, sprayed on, natural lacquer. 
Maple also available in caramel. Samples fur- 
nished on request. 

; SHIPPED f.0.b. Beatrice, Nebraska, knocked 
a, complete line of counter down in individual cartons, easily assembled. 
top display« rs is also avail Several hundred counters in stock at all times 
able. Write for circulars and fF Prompt shipment. 

catalogues on counters, show 


cases and display ers. 


CURVED 
GLASS 


STORE KRAFT company 


DEPARTMENT O, BEATRICE, NEBRASKA 


the best 


compliment 


to your 
fashion 
merchandise 


Write or call us 
today for the new 
illustrated brochure 
featuring the com- 
plete line of Studio 


Beau monde Manikins. 


eau monde 


STUDIO MANIKINS 


44> (0) BD) 2 a dg tt 


541 MARKET STREET SAN FRANCISCO, CALIFORNIA 
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NEW MANIKIN | 
RENTA 


PLAN 


~ 


FIRST MONTH $15. THEREAFTER 


$5 


MONTHLY 


WRITE FOR DETAILS 


MADISON 


Largest Manikin 


& Wig 


America's 
Refinishers Stylists 


NEW YORK—152 West 25th Street 
CHICAGO — 11 South Desplaines 
DALLAS—1209 S. Industrial Blvd. 


FACTORY-ON-WHEELS 








=ROCKET EXPRESS SYSTEMS= 


MONO-RA L TRAINS 





THIS “SPACE SHIP” RIDES CHILDREN 
OVER YOUR TOY DEPARTMENT. SAVES 
FLOOR SPACE. PAYS FOR ITSELF TOO! 


LIMITED NUMBER OF INSTALLATIONS 
AVAILABLE FOR 1%2. WRITE NOW TO 


CLINTON B. CLARK 


179 N. LOMBARD OAK PARK, ILL. 














PLEASE MENTION DISPLAY WORLD e 
WHEN WRITING ADVERTISERS e 


DES? LAY WOrR tD 


Winners Made Known 
In Look Contest 

Prize winners have been announced in 
the display contest Look 
magazine In connection with its promotion 
of Valentine gifts for men 
totalled 120, divided 
for department 
First, 
fourth awards in each section were 
ment $100, $50 


sponsored by 

Entries re- 
into classifica- 
stores and men’s 
third and 
govern- 


ceived 
trons 
second, 


specialty stores 


bonds for $75, and $25, 
respectively 

In the department 
were made in this order: 
Ames & Brownley, Norfolk, 
C. E. Batchelor, Newman's, 
third, Leo Rauch, Buffum’s, 
Calif.; fourth, Leland Martin, 
House, Tucson In the 
division first went to Jess Hallert, Hallert’s, 
second to Cecil Bolton, Rut- 
Fla.; third to Donald A 
Ferguson F. G. Clayton Company, Detroit, 
fourth to Willard Caywood, S. & Q. 
Clothiers, Fort Smith, Ark 

Contest judges, all of New York City, 
were Walter Raymond, editor, Men’s Wear; 
vice-president, Einson 
Morris Welch, visual 
presentation \ssociated Merchan- 
dising Corporation, and Dana O’Clare, dis- 


store class awards 
First, Abe Cohen, 
Va.; 
Enid, 
Long 
The 


specialty 


second, 
Okla. ; 
Beach, 
White 


store 


Evansville ; 
land’s, Orlando, 


and 


Richard Leeds, 


Freeman Company ; 
director, 


play consultant 


Hayden DeVol Dies 
At Age Of 57 

Hayden DeVol, 57, died recently in 
He had been manager of the L. A. 
Company office there for the past 
Prior to joining Darling he 


Los 
Angeles. 
Darling 


seven years. 





—''Nicely formed indeed... 
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headed Art Products Company, Detroit. He 
is survived by the widow and a daughter. 

Appointment of DeVol’s successor will 
probably await the return of Trowbridge 
Stanley, president of the firm, from Europe 
where he is on a business- 
pleasure trip with Mrs. Stanley. 


combined 


Penney Transfers 
David Linn 

Previously in charge of display and ad- 
vertising at the Covington, Ky., store of J. 
C. Penney Company, David Linn has been 
made display director the company’s 
store in Norfolk, Va. 


for 


Charles Boyd Retires 
At Age Of 85 

Still young in spirit but feeling entitled 
to take things easy after reaching his 85th 
year, Charles T. Boyd has retired from the 
display field. He the operator of the 
Display Equipment Center, Terminal Sales 
building, Seattle. The company is being 
taken over by Rudolph B. Rindler and 
will be continued under the name of Boyd's 
Display Center 
with Boyd for the past six years 


Was 


Rindler has been associated 


Announce Circular 
For Hose Forms 
form circular printed in two 
colors and featuring all-plastic forms for 
the display of all types of men, women, 
and children’s hose has been prepared by 
L. A. Darling Company, Bronson, Mich., 
and will be sent on request. 


A hosiery 





but it just happens to be my coat" — 
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—Above, by Sidney Ring, Saks-Fifth Avenue— 


MANHATTAN DISPLAYS 
[Continued from page 25) 


board as adapted for background by Display 
Director Moore. The color of the 
“Toyo straws with a smooth tailored look” 
was appropriately named “Mocha Cream,” 
with the color tones of this label interesting- 
ly complemented in the beige and brown shades 
ot the corrugated The board in its natural 


Gene 


beige tone was used for floor covering, wall 
panels and enclosure of the pedestal Flower 
shapes cut from dark brown corrugated or 
from the 


side were applied to the side and backwalls 


combined with petals cut reverse 
and at the base of the pedestal 

Five “Mocha Cream” hats, each with a 
fragile veil to match, were posed on five white 
egg-shaped millinery heads in this smartly 
simple display 

At Saks-Fifth 
Sidney 
structed of ladder-like sections to form the 
foil for a “Jo Copeland of 
dress news.” 

The coat worn by the manequin was black 


Display Director 


Ring used a white wood frame con- 


Avenue, 


Pattulo’s Spring 


over a red and white striped skirt, with black 
shoes, black hag, white gloves and a_ white 
hat with a single red flower. A black fur 
floor 
ladder, along w:th a black bag, 


under the stylized 
black gloves, 


a red silk scarf, a pearl cigarette case and 


scarf lay on the 


a cluster of red cherries. The floor was car 
backwall was blue and 
lights picked up 


peted in beige, the 
pink, and white and blue 


the detail 


Alabama Store 
Appoints Mims 

Formerly operator of his own display 
Mobile, Earl Mims is now with 


Selma, Ala., as display and 


firm im 
Teppe r’s, 
advertising manager 


Son Is Born 
To Ohlhorsts 

R. A. Ohlhorst, 5Sr., 
City firm of that name, 
grandfather on March 28 when a son was 
R. A. Ohlhorst, Jr, and Mrs 


York 


proud 


of the New 
became a 


born to 
Ohlhorst 


DISPLAY 


WORLD 








MAGNANI 
MANNEQUINS 
in PLASTIC 


made LIGHT— 
priced RIGHT! 


A whole NEW line of the famous 
MAGNANI MANNEQUINS, under 
the supervision of Mr. and Mrs. 
George Magnani offered on a 
POPULAR PRICE level. 


12 NEW MAGNANI 
MANNEQUINS 
—Over 100 Other Styles 
to Choose From! 
JOBBERS: Choice territories still 


open. Write for complete in- 
formation. 


RETAILERS: Contact your local 
jobber for information. lf he 
can't supply it, write direct and 
we will send complete data. 


VISIT OUR NEW SHOWROOM! 


GOLDSMITH & SONS 


330 Broome Street 
New York 2, N. Y. 











INSPECT 


Your Deliveries 


Don’t Accept a 
Substitute 


i 
{ 


29 


REMEMBER ro insist on 
Bulkton SEAMLESS 
Available in 33 colors 


BULKLEY. 


5 MADISO 





It takes 


QUALITY 


to build 


REPUTATION 


Whenever you buy 


Seamless Paper... 
FOR YOUR 


PROTECTION 

each carton of 

Bulkton Seamless 
is sealed with 


BULKTON TAPE 


NTON & CO. ING 
c wew YORK 17. 


es eee 


N AVENU 











USE THE 


Opportunity Exchange 


For any WANT AD purpose: 
POSITION WANTED 


THERMOSTATIC 
FLASHERS 


POSITION VACANT = Pane 


USED DISPLAY EQUIPMENT FOR SALE 


$4.00 Per Column Inch— CASH WITH ORDER 


3055 RIVER ROAD 
RIVER GROVE, ILLINOIS 














MANIKIN 
“Flexi-Shoes” 


FINISHES: Leather - Suede 
Reptile 

COLORS: Black - White - 
Midnight Blue - 
Green - Brown - 
Lime 


$375 


PAIR 
Ask your Local Jobber 


or 


MADISONIA 
in 
NEW YORK CITY 
CHICA © O 
PD A = AAS 
LOS ANGELES 
SAN FRANCISCO 


DAS EAN BOR ts 


BASIC PUMP—Also available with open toe 


Manufactured Exclusively by 


display originals 


312 east 3rd st.- los angeles 13. calif. 














IT'S ANIMATED! 


booster at low cost. Sturdily 

nd heavy art rd. Screened 

Motion jiaper swings 

J fr as head of stork moves back 

th. Operated by wn patented motor 


Widest width 30°, Body and 


$14.95 


F.O.B., N.Y 


STEPHEN QUICK 


BOX 182 ROSLYN, L. I 


Overall height 42 


base Gepth 





You Need 


dimensional-type 
styrene plastic 


New 3rd 
Barron molded 
letters and numerals combine 
high readability and colorful 
sales appeal. Quickly and easily 
affixed to Plexiglas, Lucite, 
glass, metal, wood or cardboard. 
5 sizes—4 colors! For complete 
details, write today for FREE 
illustrated booklet No. 236-C 
ind samples. 


BARROd 


Sign it with 
STYRENE LETTERS 








J. E. BARRON & ASSOCIATES 





PRICE CARD HOLDERS ~ 


ry Cash Alarm Tills, Cone Twine 
Holders, Snap-In Tag Need 
les, Window Trimmer's Tool 


W rite for Illustrated Price List 


Rudolf Orthwine Corp 
418 W. 33rd St., New York } 


110 Power Bldg. © Cincinnati 2, Ohio 








USE THE 
OPPORTUNITY EXCHANGE 
For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
$4.00 Per Column Inch— CASH WITH ORDER 
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HUDSON'S MAKES GOOD USE 
OF DISPLAY SHOWMANSHIP 


[Continued from page 21) 


the attitude of the dozens of display people 

who carried out details of the idea 

Valentine’s Day 
reminding De- 


Two weeks before 

Hudson's displays began 
troiters that February 14 was drawing 
near, and at the time whetted their 


interest in buying something “just 


same 
nice 
because.” 

Six windows were devoted completely to 
proclaiming the Valentine 
Woodward avenue, 
the block long Hudson 
Farmer steet at the rear of 
the building. In addition, many other of 
the store’s windows along the Gratiot and 
sides of the store had Valen- 


Four 
which is 


spirit 
were used on 
the tront of store, 


and two on 


Grand River 
tine motifs. 

Red, of course, was a color used generally 
and it was of a rich, traditional hue. The 
windows had a look-what's-in 
They were covered with starched 
lace appliqued on the glass. A large heart 
section was cut out of the center 
that passersby could look 
glass into the red and pink 
Featured 


SIX Major 
side effect 


shaped 
of the lace so 
through clear 
display merchan 
Woodward 


lingerie, 


merchandise 


dise in the windows included 


candy, stationery, party  tavors, 


albums, and women’s 
kinds Phe 


al Invitation to see 


record accessories 
also carried 


Valen 


many windows 
Hudson's new 
first floor 

space in the 
department and 
items such as handkerchiefs, 
compacts and 
their 
Each 


coloring in 


tine gift center on the 


The Gitt Center took over 


costume jewelry displayed 


many small 
cases, 


because of 


cosmetics sCarves, 


all choset appropriateness 
item had sug 


varying 


for Valentine giving 
gestions of red in its 
degrees 

Possibly the most striking and charming 
little cherub who sym 


“Put Your Heart In It” 


turned up all over the 


iv piece was the 
bolized so well the 
them store 
and in 

On the ledg in the Hudson's 


floor the 


center of 
little fellows 
! 


first were on step 
Valentine 


Hudson 


carts trom a 


ladders, picking 


tree and putting them in baskets or 


gitt boxes \round their bodies they wore 


banners with the words of the theme. These 


re bathed in pink or red 
Iped make 


them quite im 


centers in various first floor selling 
The idea of Valentine’s Day cheer 
sweetness ind giving was con 


in a pleasing rosy glow, and taken 


\ 
shoppers in a_ glance 


windows did not contain the same 


indise for the entire two weeks, al 


the settings remained the same 

windows on the sides of the stores, 
lace look-through idea was 

cherub was to be seen sus 


flying position, wearing his 


of Valentine’s Day 


Harlan Fabrics Corporation 
Opens New Display Rooms 

Harlan ( 
with Andy Viverito and Joseph Puccio, an- 
opening of new display rooms 
Wells street, Chicago 6 rhe 
as Harlan Fabrics. 


Anderson, in association 


nounces the 
Nortl 


firm is known 


it 30) 
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Charles Vetter Dies; 
Was Display Salesman 

Charles Vetter, 59, who covered the ter 
ritory of New England, Canada, New York, 
and Pennsylvania for D. G. Williams, Inc., 
New York City, died on March 18 after 
a long illness. He was with the mannequin 
firm for 15 years, but had been inactive for 
the past year because of ill health He 
is survived by the 
Charles Jr 


widow and a= son, 


Moyer Establishes 
Own Business 

“IT am going into the display creation field 
at this new location, servicing the entireé 
Kast and mid-West,” writes Russell Moyer 
For the past year he was a free-lance in 
hay City and Saginaw, Mich., and prior 
to that time was with Wells & Hoffman, 
Evansville 
the Russ Moyer Studio and will be located 


at 325 Elm street, Reading, Pa 


His company will be known as 


Sylvan Freund Returns 
From Short Vacation 

Sylvan Freund, Plant Cor 
poration, New York City, has returned 
from a short vacation spent with his family 
on Wilmington island, off the coast from 
Savannah, Ga 


Decorative 


Evansville Club 
Elects Gymer 
The Evansville Display Club at its last 
meeting elected Bill 
Marche, to the 
ire Bob Seybold, Schultz's, 


Gymer, The Bon 
Other officers 
vice-president ; 


presidency 


Ray Conners, Lerner’s, secretary, and Bill 


Marra, DeJong’s, treasurer 


Lehr Heads Display 
At Herpolsheimer's 

Formerly assistant to Richard Kester 
until the latter's recent resignation to join 
Rike-Kumle1 Company Dayton Ohio, 
Weston Lehr is now acting display manager 


Kester 


Dayton 


of Herpolsheimer’s, Grand Rapids 
is now assistant to Joe Vent at th 


store 


William Fitzgerald Dead; 
Was Veteran Displayman 

William Fitzgerald, of the display de 
partment of Wolf's, Brunswick, N. J., died 
recently. A veteran displayman, he was a 
charter member of the old Metropolitan 
Display Men’s Club with headquarters in 


New York City 


Hal Prince Added 
To Darling Staff 

Hal Prince has joined the sales ftoree 
of | \. Darling Company's New York 
City office 


Fancher Appointed 
By Interstate 
Wesley \ 
display coordinator tor the new store being 
built by Interstate in Evansville and will 
building is 


Fancher has been appointed 


assume his duties when the 
completed around the first of October. He 


was formerly with Schultz's, Terre Haute 


O'S FLAY WOR EB 


~ 


810 PENN AVENUE 


SELL MORE BATHING 
SUITS THIS YEAR 


NO. FS525 
ACTION FORM 
Display your newest fashions in beachwear on these 
smart action forms. The beautiful sculptured feminine 
lines highlight the selling points of bathing suits or 
shorts. The unusual neck and shoulder treatment add 
a “‘racy™’ touch to your displays. Use them in your 
windows, on the counters or for ledge displays 


Watch your sales grow! Forms are smoothly finished 


in flesh-colored enamel and are furnished with metal 
- 
1730 
EACH 
ART R. COHEN COMPANY 


PITTSBURGH, PENNSYLVANIA 


bases 











A NEW 


MARBALIA 


BOOK IS NOW READY! 


It contains samples of two 
hundred numbers. 


WRITE IN FOR YOUR COPY 
TODAY 


Samples also available of our com- 
plete line of decorative papers and 
coordinated fabrics, including: 

e TORTOISE SHELL 

e PYTHON 

e ZEBRA 

eo LACE EFFECT 

e WOOD EXOTIC 


160 E. 57TH STREET YORK 22 





FIT ANY 
MANNEQUIN 
TO PERFECTION 


SATISFACTION UNCONDITIONALLY 


35 West 36th St., New York 18, N.Y. 








NOW 


Arthur Brown & Bro’s. Encyclopedia 
of Art and Drawing supplies! 


* Silk Screen Materials 

* Artists Supplies 

* Drafting & Drawing Materials 
* Papers, Boards, Pads 

* Airbrushes & Compressors 

* Craft Materials & Plastics 

* Picture Frames 

and hundreds of other art essentials 


FREE: Write on your letterhead— 
® you’ll receive this valuable 
catalog at no charge. re 


— pasion 
Se 


ARTHUR BROWN & BRO. Inc 
2 West 46th St. New York 19.N Y 








e GENERAL DISPLAY CORPORATION e 


@ GENERAL DISPLAY CORPORATION 


GENERAL DISPLAY CORPORATION 
For the finest in 


Artificial Foliages 
A ptificial Flawers 
Artificial Plants 
Display Accessories 


specialty 
Be sure 


for department stores, 
shops and chain stores. 
to see or call: 


Manufaclitets. 
Flowers-Foliage 


(Gienray 





DISPLAY 


CORPORATION 
1460 WEST FOURTH ST. 


Cincinnati 2. Ohio 


OFFICE - FACTORY 





Our salesmen will call on you soon 
with our new and better than ever 
Fall line. 


GENERAL DISPLAY CORPORATION 


© NOILVYOdYOD AVIdSIG 1VY3INIO 


© NOILVHYOdNYOD AVIdSIG TVHINIO 


DIS PLAY WOR Le 


From Offices 


ployed practice 
salesmanship in new 
Chicago 
By means of “Peg Board” 
pany offices achieve a smart appearance and 
focus visiting buyers’ attention 
displayed merchandise walls 
tempered hardboard with 
apart. They offer limitless 
exhibiting the company’s 
of pegs brackets. At 
walls serve as an object 


Sloan, Inc., “sellers of mer 
through 


- what - 


promotion,” em 
they 


executive 


preach 
offices in 


walls, the com 


immediately 
on the 
Masonite 
inch 
for 


These 
are 

holes an 
opportunity 
means or 
time the 


salesmanship 


wares by 
the 
lesson in 
The Sloan 
first to levote 
executive offices or 


same 


the 
expanses of 
walls 
func 


establishment is among 
considerable 
showrooms to 
of perforated hardboard for the dual 
tions of decoration and display 
From the reception room to the office of 
President Albert E. Sloan, the special walls 
incorporated in the design by Herbert 

the advertising 


who 


were 
Baker 


sultant, 


company’s con 


claims for them “customize 


cost, a third-dimen 


all, 


displays can be set 


appearance, reasonable 


sional effect and, above versatile use 


Entirely new 


fulness 
major expense.’ 
the 
immediately 

walls 
streamlined fashion, 


up without any 
On the 


two 


reception room 


is confronted 


entering 
visitor with 


adjacent on which are pegged, in 
a promotion of a house 
The three 


which specializes in promotion 


—A company which sells merchandise through 
promotion does some self-promoting in its 
new offices through the use of perforated 
hardboard walls on which to display products 
and literature. Albert E. Sloan, president, is 
in the picture seen above . . . Right, the dis- 
play panel is used to overcome the cubicle 
effect so often felt in a rectangular-shaped 
space— 
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Into Displays 


some of the 
sold. 

room, open 
markets 
and 


includes 

merchandise which 

adjoining exhibition 
during the semi-annual 
otherwise used for storage 

recreation, one entire wall and part 
of another are made of the perforated 
Masonite. At the opposite end is a 
arrangement of “Peg Board” folding screens 
on which merchandise is displayed for buy 
When the room is returned 
the 
recreation 
into a 


dimensional mural 
items of 
In an 
to buyers 
but 


ployee 


are 


em 


clever 


ers’ inspection 
divide 
Their re 
work 


uses 

the 
the 
office 


to routine storage 


irom 


screens 
space area. 


moval opens room large 


area used by employes 

wall 

lined 
the 
the 

1952 


From floor to ceiling, the expansive 
at one end of the exhibition room is 
with the Sloan offers to 
3,000-odd that comprised 
the start of 


displayed dinner 


merchandise 
retail 
clientele at 
articles 


stores 
company’s 


Among th are 


i 
‘ 
SG sister 
+ Maes see 

“Ev ELepenlet 
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ware, power and hand tools, tray sets, 


comforters, tool chests, luggage, rings, | 


watches, and literature concerning them 
At the opposite end of the room are the 
screens, from which are suspended addition 
al merchandise. Similar screens are util 
ized at jewelry conventions, where they 
serve not only as an exhibit medium but 


as booth dividers Their accordion-like | 


operation adapts them to the size of the 
booth. 

In the offices of company executives the 
same kind of wall has been employed not 
only for display and decoration but to 
create a modern effect by installing the 
panel across a corner at one end of the 
room. Incidentally, steam pipes are con 
cealed by this architectural device, which is 
used in all the executive offices except that 


of the president, Albert E. Sloan. One | 


entire wall of his large office is of per- 


forated hardboard on which is shown liter- | 


ature about the products promoted by the 
company 


Karl Worsinger Dies; 
Well Known In Field 

Karl J. Worsinger, operator of Worsinger 
Window Service for 33 years in New York 
City, died recently of meningitis. His 
company specialized in photographing dis 
plays for leading New York stores, many 
of his color pictures having appeared on 
DISPLAY WORLD covers 

The business will be continued by the 
widow, Mrs. Helen Worsinger. 


Al Salley Joins 
Fleischman's 

Al E. Salley has joined Fleishman’s Big 
Store, Fayetteville, N. C., as display and 
advertising director, a field in which he 
has specialized for the past 25 years. He 
was formerly in charge of display for J. M 
High Company, Atlanta, and previously 
was with Collin’s, Inc., with stores in Nor 
folk and Newport News, Va., and Wilming- 
ton, N. C. At one time he was with 
Rich's, of Atlanta 


Aetna Plywood 
In Expansion 

The opening of an expanded operation in 
Grand Rapids has been announced by 
Aetna Plywood & Veneer Company of Chi 
cago, according to Aetna’s president, Don 
l.. Davis. The new Grand Rapids ware 
house provides 26,250 square feet of floor 
area, double the size of the former build- 
ing. The additional space will enable the 
branch to carry a larger inventory and a 
more diversified line of stock, providing 
faster service than has been possible in the 
past 


European Trip 
By Max Maharam 

Max Maharam, of Maharam Fabric Cor 
poration, 130 West 46th street, New York 
City, left for Europe on March 27. It will 
be a combination business and pleasure trip 
to England, France, Italy, Holland, 
Switzerland and other countries While 
abroad he will seek new textiles, accessor- 
ies, novelties, and other materials for display 


DisPLAY WORE D 


eseseve* 


4 LIGHT FINGER PRESSURE LOCKS OR RELEASES CHARACTERS 


SOLE DISTRIBUTORS REQUIRED 


for the above illustrated “MOVITEX” Patented Display Material consisting of 
Plastic Moulded Letters, Numbers and Perforated Plastic Background. 

Sizes of characters % inch to 2 inches. Showcards up to 24 inches x 26 inches. 
Can be easily made up by any unskilled person. Used in over 40 countries. 
SOLE RIGHTS for certain districts in U.S.A. can be arranged. Please write to Sole 
Manufacturers and Patentees: 


PLASTIC FASTENERS, LTD. miciuno™ Caius: Onna “ionvon 











Announcing 
Two New Lines 
Showeard Boards 


HI-GLOSS CEDAR GRAIN 
7 colors Re 4. color shades 


“Ee 
Startling color brilliance Re A new fine pattern 
UG 


Soil resistant Wood Grain 


Excellent for 


Showcard Machines—Silk Screen Process—Pen, Brush, etc. 
Samples on request. 


NATIONAL CARD, MAT & BOARD CO. 


4318 CARROLL AVE. 11422 SOUTH BROADWAY 
CHICAGO 24, ILL. LOS ANGELES 61, CAL. 

















, a 
I, Here! 


Decoration Day, Independence 
Day, Swimming and Picnic time, 
all offer opportunities for your dis- 
play windows. We have ideas and 
the necessary props and materials 
to help you get the most from your 
summer windows. 

For Summer we have a complete 
line of original and different dis- 
play materials and accessories 
which are the result of our designers 
year long work. 

Write or visit us, and see how 
Hamberger can help you. 


DAVID HAMBERGER, Inc. 


Display Decorations 
115 W. 3ist ST., NEW YORK CITY | 











Demand the Oldest Name 
in Electric Turntables! 


oto-Sho 


ELECTRIC TURNTABLES 


Your assurance of top performance, ROTO- 
SHO Electric Turntables are used by mer- 
chants throughout the world for trouble-free 
action displays. Sturdy steel construction, 
powerful A.C. motor permit load capacity up 
to 200 Ibs. 18” table revolves 3 times a 
minute. Ceiling units and ROTO-WEEL for 
background displays also available .. .- 
Build-up fixtures too. 


MODEL 

"712" for 
LIGHTED 
MOTION 


Two-way electric outle permits novel, self-con- 
tained lighting effects or operation of electrical 
devices while table turns. Will revolutionize your 
window trim! 


MODEL "A" 
ROTO - SHO 
Standard for the 
world! The action 
display-way to 
boost your sales. 


See your local jobber, or write us for complete 
catalog of ROTO-PRODUCTS! 


GENERAL DIE & STAMPING COMPANY 
Integrity Since 1919 
Dept. O, 262 Mott Street, New York 12, N. Y 
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Chicago Display Windows 
Feature Fine Art 

It is estimated that at 2,000,000 
people will see the two-million-dollar art 
exhibition entitled “Art in Your Life’ which 
will be 100 display 
windows in 29 department stores and shops 
on State street and Michigan avenue, Chi 
cago, from April 14 to the end of the month 
The showing is the result of cooperation 
among Chicago stores and the city’s famed 
Art Institute 

There 
the local public 
on view at the Institute 


least 


shown in more than 


have been many requests to show 
certain objects not always 
Chauncey McCor 
mick, president, said in answer to this 
“By all means bring out all the best works 
of art from storage and also, when possi- 
ble, lend exhibit in the 


galleries.” So was born the idea of dis 


from objects on 


playing some great art works in retail win 
dows on the two thoroughfares 

The windows will have on display works 
in all media from all nations and from all 
Among these are included 
etchings, 
bronzes, 


periods of time 


paintings, posters, sculpture, 


jewelry, enamels, 
silver, pewter, porcelain, 
from the 

France, 


lithographs, 
ceramics, fabrics, 
glass, wallpaper and furniture 
United States, China, England, 
Japan, Persia, Indo-China and Mexico 
More than 1,300,000 people annually come 
to see and study the fabulous collections 
in the Art Institute, but it is estimated that 
more than two weeks the dis 
least 


the 


in the little 
plays will be in local windows at 


2,000,000 people who rarely come to 
Institute will have an opportunity to become 


acquainted with examples of great art 


New Selling Display 
For Drapery Departments 
\ real attention-getter for 
| 


ing departments has been devised by Con 


drapery trim 


idated Trimming Corporation, 27 West 
street, New York City, with a series 
injature drapes showing various ways 


trimmings to good effect 


rapery 


on flat boards 


—Gimbel Brothers, New York City, uses to 

good effect the new miniature drapery display 

now being offered to drapery trimming de- 
partments by Consolidated— 
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both sides are utilized to show a greater 
variety of trimmings and their appropriate 
uses. The drapes are mounted to give the 
effect of a small window and are made in 
a series of fabrics covering treatments from 
traditional to modern. Supported by stands, 
they are displayed above storage 
counters at a_height immediately 
catches the customer's eye and shows her 
at a glance applying 
trim 

\lready a marked success in such stores 
as Gimbel Brothers, New York City, where 
have re 


easily 
which 


several methods of 


this photograph was taken, they 
sulted in definite sales gains in every store 
which has purchased this display idea. The 
drapes are available in any number of units 
and may be ordered directly from the com 


pany 


Pork Chop Dinner 
For St. Louis Club 

Members and guests of the St. Louis 
Display Guild held their March 12 meeting 
at the Laclede Gas Company, where they 
were treated to a specially prepared pork 
chop dinner. Host for the company was 
Ed Lamprich, display director 


R wnthCe 


APRIL, 1927 
Matzer, display manager of the 
Lazarus Company, Columbus, was 
one of the speakers at a meeting of the 
Ohio Valley Retail Furniture Association 
Lothar Dittmar, convention director for 
the International Association of Display 
Men, announced that plans for the annual 
completed 


Andrew 
F.& R 


get-together were practically 
show 


continent, San 


Detroit was the site of the 
On the other side of the 
displaymen were 


hosts to the 


preparing tor 
Pacific Coast 


Francisco 


nventiot 

hert ot the display staff 

& Co., Newark, 

to head window display for Orkin’s 
I New York City 


club was formed in Philadelphia 


resigned 
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Hhispuay PHOTOGRAPHS 


Weekly photographic reports of outstanding window 
and interior displays in New York and Los Angeles 
department stores . . . complete with three-dimensional 
color transparencies and full descriptions ... tailored to 
your specific needs . . . an accurate, indispensable help 
for your display department. Write for full information. 


Retail Reporting Bureau, 101 Fifth Ave., N. Y. 3, N.Y. 











under the name Window Sales Producers 
\ssociation W. W. Mayers, Liggett Drug 
Company, was president; R. Elfreth, N MODULE-MASTERS 
Snellenburg & Co., vice-president; I. K 

Harveson, McCurdy & Co., treasurer, and OF 


H. Rosen, Liggett’s, secretary e e 
Space... Time...Design 


Jack Cameron, formerly display manager 
Des 


of the Harris-Emmery Company, 
Moines, formed his own display compan) 
in the same city D é C A = p Oo L e 
Vernon H. Jones, formerly display man 
ager for A. Herz, Inc., Terre Haute, a 
cepted a position as first assistant to | ae D E C A = M Oo D U A j R S 
Richter, display manager for The Fair, 
Chicago 
Joseph H. Marshall, display manager for S$ 5 LF- p A C E X od 1 H t T S$ 
The Boersma Company's store 
South Side, resigned in order to become ° ‘ i 
secieteask af, Deancak Williams, disetean <l Plans and designs for merchandise promotions, sales meetings, 


the window display division of the National exhibits, point-of-sale pieces, processed, lithographed custom- 
\ssociation of Retail Clothiers and ‘x 


Furnishers 





on Chicago's 


built units. 
APRIL, 1942 Created and distributed by 


Leo H. Monsein resigned ; play 
nove Hews eepac Water ioe T ADVERTISERS DISPLAYS & EXHIBITS 
ponder Sings , 2028-32 Washington Ave. Central 3170 St. Louis 3, Mo. 


same city \lex Surasky, who had been 








in charge of men’s wear windows at The 


Hub, succeeded Ford 


E. H. Leeker, in charge of display for 

Stix, Baer & Fuller, St. Louis, announced PARALLEL’S x 

his pending resignation, as did Henry glass mirrors 
st assisti 1 Rieser 

a. Se ee INCREASE DISPLAY BEAUTY WITH FLEXIBLE MIRRORS 


' n . | 
ormerly with the Garrison-Wagner Com Sparkling, sales catching—these glass mirror sheets fit any size and shape 
] background, letters et Mirrors can be cut as 


pany, was named as Leeker’s successo column, pedestal, fixture, 
tl 0 oO g small as 4” to 4” square or rectangle. PaRraLLev’s special backing makes 
f the interior decorating possible its famous “‘Cement-to-Glass Lock cess which firmly “adheres 
and home planning division ot I W PaRarLex Mrrrors to any surface 
Edwards & Son, Buffalo, Marshall Linder Write today for colors, samples ond prices 
became display manager for A. Victor & De E 
an pt. —, 15 SPRUCE ST., 
Co., of the same city PARALLEL MFG. CORP. N. Y. 38, N. Y., CO 7-4332 


lipstick display contest 





Braun, his 


Formerly head « 





First prize in a 
I Stuart A. Raymond, The 


Was won my 
sroadway Department Store, Los Angeles 
9 ee Rit : Saks. Fifth ro nue, Ne . Y = AUTOMATIC woop TURNINGS D & K 
City, placed second | All Types of Finishing 
James Everetts, a past-president of the Dowels and Balls in Stock “The cement that grips before it sets” 
International Association of Display Men, | | H, ARNOLD WOOD TURNING CO. THE DECK 
f the Green 363 Union Avenue, Brooklyn 11, N. Y. P.O. Box ak eet ee 


was the speaker at a meeting o 
Bay. Wis., Displaymen’s Club STagg 2-5693 














NEVER 

BEFORE 

AT THIS 
LOW PRICE 


$ 3 7° 


each 


FLOOR 
STANDARD 


sail ot 1400 letter 

figures 
Use in main lobby 
to advertise sales. 
Use in front of 
elevators on every 
floor for directions. 
Use in every department 
to announce specials. 
Use in window display. 
A hundred other uses. 


Sloan Robinson Equipment Co. 
738 Broadway, New York 3, N.Y 





The 


e Cuts designs to any size 
@ No holes to bore 
@ Simple to operate 
@ Portable 


MODEL 
K-10 
CUTAWL 


SAVE TIME — LOWER COSTS 


Write for FREE Catalog! 


International Register Co. 


2622 W. WASHINGTON BLVD 
DEPT. 42-W, CHICAGO 12, ILL 


FOR ALL CUTOUT WORK 


DUESPLAY Wreorr td. 


LOS ANGELES PARADE 
[Continued from paye 35) 


framed the 
room. The furni- 
sola Was COV 
was the 
material The 
was upholstered in 
this room the 
. with a white 


material of the drapery which 
at the of the 
was of mahogany. The 
lime 
emphasized in_ the 
large 


dued 


Was 0 


doors 
ture 
ered in 


rear 


green, which color 
drapery 
armchair a sub 


beige. In carpet also 


1 be ige and gray all over 
Furniture 
a periwinkle 
were used in the 
the color scheme 
pery material. A 
Wedgwood china 
to the decor Phe 
the front read 
very pleasant it 
The May 
Angeles 
bank of 
display 
Look” as 
lar black 


visible on. the 
blue 
living room, 
of the 
few 


pattern terrace 


was of Lime mats 
out 


dra 


place 
carrying 
and the 
pieces of genuine 
added an attractive note 
sign placed up in 
and 


sola 


well 
“Pleasant Outlook”, 
was indeed 

downtown Los 
interesting 
Stanley F 


used “The 


Company ot 
featured an 
wine 


fashion 
ows Thompson, 

Clear Cut 
always popu 


In the dis 


director, 
a theme to show the 


and white treatment 
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play shown here 
small black 
swagger 
Color 
and flowers 

The clear 


two mannequins 
and white 
coats 


wearing 

hats modeled white 
smart black 
carried out 


over gowns. 


accents were in scarves 
stark feeling of the 
emphasized by the use 
white cubes of the 
a floor 


series was 
of gray, black and 
optical illusion type as 
covering. Some dozen or so. of 
these unusual cubes were placed well in the 
center of the Five 
were from the 
A few feminine 
near the 
as the 
again white 


display 
suspended 
rug yarn 


cubes 
black 
accessories were 
front of the window, as 
sign, distinctive in itself. Here 
against black was used. Flow- 
ers were casually placed here and there. 
Getting back to the field of interior 
decoration, Stanley Thompson gave an in- 
teresting treatment to a small dining room. 
The framed card near the front of the 
display stated, “For Informal Living in 
California it’s Traditional.” In this 
dark brown walls were decorated 
panels of brown, orange, and olive 
Plaid wall paper contrasted well 


cut-out 
ceiling by 


placed 
well 


room 

with 
green. 
with un 





No. 155 








Started DISPLAY CAREER AS FIXTURE BOY WITH CARSON'S 
14 YEARS AGO AFTER GRADUATING FROM THE ART INSTITUTE, 


DISPLAY DIRECTOR - CARSON PIRIE SCOTT & COMPANY: CHICAGO 


| 
} 
; PROGRESSED TO HOME 
b> FURNISHINGS DISPLAY MANAGER 


TWO YEARS BEFORE THE WAR 
.-- THEN SPENT FOUR YEARS 
IN THE ARMED SERVICES, 
INCLUDING TWO WITH THE 
INFANTRY, WALKING & WADING 
THROUGH THE SOUTH PACIFIC. 
AFTER 3 WAR BECAME 
ASHION DASPRRY MANAGER FOR 
IASON ih S$ BEEN DISPLAY 
PREC TORE C IE PAST 4 YEARS. 
7Sw NG. 
: VEL, THEATRE, 
hd FAMESE CATS. 


sir AMES NAMED 

"HIS" NOCTURNAL 

WHO LETS CLEM 

HIM. THEY 
bous Te HOUSEROLD BUDGET 
BY “PM” EATING FILET MIGNON 

WHILE CLEM MAKES OUT 
WITH PEANUT BUTTER. 
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bleached muslin curtains which scal- 
loped on top and held by brass 
brown ball fringe used at the 
of the curtains. The five-piece 
room set and the two sideboards 
knotty pine, giving a pleasing tie-in 
the cocoa walls. This color 
ried out in the cocoa brown rug 


were 

rings. A 
bottom 
dining 


was 


were ot 
with 
was also car- 
Penney’s” was the 
theme of windows planned by Jim 
Solis, display director of J. C. Penney & 
Co. in Hollywood. Children’s dresses 
featured in yellow and 
verdant background 
ground was drawn in with 
and charred and gilded tree 
placed before it. The setting com 
pleted with natural-looking artificial lilies 
and tropical plants. The upper part of the 
yellow background was shaded in with blues 
and greens to harmonizing sky 
effect. Side drapes in muted gray shantung 
added a this 
and spring-like display 


“Spring comes to 


tour 


were 
blue 

This 

colored 


stumps 


against 
back 
chalk, 


were 


pale 
a cool, 


Was 


create a 


note of softness to pleasing 


New Lighting Unit 
Revealed By Silvray 


A new portable spot or flood light fixture, 
involving no installation and de 
signed for use in any porcelain ceiling re 
ceptacle and with swiveling devices, is an 
nounced by Silvray Lighting, Inc., 100 
West Main street, Bound Brook, N. J 
Known as the “Silver-spot Adapter,” the 
new unit is the latest in a line of beamed- 
lighting fixtures recently developed by 
Silvray that make use of the new 100-watt 
A-21 silvered-bowl lamp with an effectiveness 
said to exceed that of conventional equipment 
150-watt reflector or projector lamps. 


expense 


using 
Efficient and economical, the “Silver-spot 
Adapter” is suitable for a wide variety of 
display and accent lighting uses. Requiring 
no installation and equipped with a porce- 
lain screw-in base, it can be used in any 
existing porcelain receptacle in ceilings 
for downlight or in walls for side lighting 
effects. It can be moved from one 
location to another as desired. When used 
in conjunction with portable base, clamp-on, 
screw-in, or box plate swiveling adapter 
fittings, available from numerous manufac- 
turers, the Silver-spot adapter becomes an 
extremely versatile unit, adjustable 
directional lighting applications. 


easily 


to many 
steel housing, porcelain 
aluminum reflector 
new adapter shares 
companions, the 
recessed or surface 
down-lighting, and the 
“Silver-dot” for pin-point down-lighting 
Compact in size, with an overall height of 
new unit provides complete 
light shielding 
and low brightness on the 
re-lamped without 


Consisting of a 
adapter receptacle, 
concentric louver, the 
the advantages of its 
“Silver-spot” for 
mounted beamed 


and 


53¢ inches, the 
shielding of the 
of the reflector, 
louver. It can be 


source, 45 


removing the louver 


Radabaugh Opens 
Decorating Firm 
display 
Brenninkmeyer, Inc., 
son Radabaugh has 
firm at 24 East 68th 


the same city 


ot | & A 
City, Nel- 

interior 
street, in 


director 
New York 


opened an 


Formerly 


decoration 


DISPLAY, WORE O 


Trailmobile Opens 
Special Exhibit 
The role that “Trailmobiles” play in 
present-day transportation ts exemplified in 
a graphic exhibit opened a short time ago 
in Chicago 
frailmobile, Inc., Cincinnati, one of the 
nation’s largest producers of 
truck-trailers, is a 
Inc., which 
three-dimensional 


commercial 
subsidiary of Pullman, 
exhibit The 
large 


organized the 
display in the 
floor showroom in the Pullman 
building on Michigan avenue in 
models of principal types 
map 


ground 

Standard 
cludes 
of “Trailmobiles” surrounding a large 
of the United States and the company slo 
gan, “Friendly from coast to coast.” 


miniature 


service 
Illuminated plant and product photographs 
Trailmobile’s four American and 
plants reveal key manufacturing 
processes. A working model of a 
“Trailmobile” tandem axle 
floor 


from 
Canadian 
scale 
suspension is 


shown as a exhibit 


Venetian Blind Principle 
Used For Whiskey Display 


feature of the 
“Old Hickory” 
whiskey is an elaborate 

blind window display. When the 
closed, the “Old Hickory” medallion 
mark is revealed. As the blind 
opens the disappears, 

lighting for the 
convivial 


drink 


current 
straight 
Venetian 
blind is 
trade 
slowly 


An outstanding 
campaign promoting 
bour be m 


medallion interior 


display goes on, and a 
showing two friends 


flood-lighted for 


scene 


appears, 


warm, 
enjoying a 
emphasis 

and 


shades of blue, brown, maroon 


re the colors used in the display. The 


Rich 
gold a 
Venetian 
an electric 
turning the 
proper 


opened and closed by 
mercury switch 
and off in 


blinds are 
clock motor, a 

illumination on 
sequence 


Shipping Carton Serves 
As Counter Display 

In order to get prominent display and 
product identification for Arrow “Guards,” 
which is the brief-type knitted garment of 
Cluett, Peabody & Co. Inc.. New York 
City, the company recently developed a 
shipping carton package which 
as a counter display. 


also serves 


It contains a complete message regarding 
the features of the garment, thus providing 
selling information at the point-of- 
tickets, and six garments 
method of packaging 

economical as well as 


accurate 
purchase, size 
This utilitarian 
“Guards” shorts is 
sales-stimulating 


Motorized Marionettes 
Offered For Display 
Maronetical Displays, 
Mich., is offering 
marionettes tor 


1622 Owen 
fully 
display pur 
action can be dupli 
custom-made to 


street, 
Saginaw, animated, 
motor-driven 
poses. Any desired 
cated, and the figures are 
fill individual requirements 
units can be had for 
outright 
will be 


Complete 
they may be 
describing 


firm on re 


rent, or 
Literature 
sent by the 


purchased 
its service 
quest 


@ CHANGEABLE PINBAK 
e SANBAK — GLUE ON 
@ CHANGEABLE TRAKK 


MITTEN 
DISPLAY LETTERS 
2 West 46th St., New York 


or Redlands, California 
Dept. D4 








Complete and 
Comprehensive course in 


WINDOW DISPLAY 


and INTERIOR DESIGN 
end DECORATION 


at the Whitman School 


Leads to interesting positions with 
salary ranges. FREE Placement olen 
State Licensed — Request Catalog. 
CLASSES NOW FORMING 


170 RIVERSIDE DRIVE, at 89th St. 
New York City TRafalgar 3-1206 


SRD TKD TAD THD TAD TWD 








DISPLAY PAPERS-— Fancy Printed and Embossed 


Display Papers in a wide variety of Patterns and Colors. 
Rolls 26°x25’. Swatches and prices on request. 


FOIL FANS Can be used very effectively for Back- 
grounds in Window and Showcase Displays. 13 colors, 
sizes 13x13 to 72”x144". 

The Muldner Company, Inc. 


397 BRIDGE STREET BROOKLYN 1, N. ¥ 








USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 

REPRESENTATIVES WANTED 


e 
$4.00 Per Column Inch— CASH WITH ORDER 


























FISH NET—KUT GRASS 


Wood Fiakes — Chips — Pegs — 

Charcoal — Marbles — Plastic ews 

— Sands — Metal Tables — Glo Glass 

Blocks—Palmetto and Cycas—Yucca 
and Bamboo Poles 


ALWAYS SOMETHING NEW IN 
SCATTER ITEMS 
Gives displays color and effect. Ask 
jobber to show you our KEW 
BEE KUT line. If necessary write direct. 





National Sawdust Co., Inc. 
65 N. 6th St., Brooklyn 33, 


Please send me new FREE 


a ed Div.) 
v. 


Summer catalogue 
Name 
Address 


City & State 


Attention of 








RUSTIC DISPLAYS — POLES 
SLABS — BRANCHES — BARK 
CEDAR ETC. ‘BIRCH 


RUSTIC roe 
FURNITURE 


COMPANY, INC. 
Phones: 9-6479 or 9-6103, Williamstown, N. J. 








THENEW “URNA” 


Battery-Moved Display Turntable 
No Wiring, No Winding, No Fire Hazards 


The "TURNA runs on two 
Batteries day and night, 
WEEKS 
diameter Entirely Metal made 





ordinary Flashlight 
uninterrupted, for 5 to 8 
with a well-centered load of 65 Ibs. 7’ 


GOLD 


Quantity discounts 


Hertvy Co., Inc. 


62-41 Alderton Street 
Rego-Park, New York, N.Y. 
Tel.: ILlinois 7-8094 


PICTURES 


FOR ALL DECORATIVE PURPOSES 
Suitable for framing, labels, plaques 
tip ons for display and advertising 


Sizes Up to 22" x 28" 
JOSEPH HOOVER & SONS CO. 


1270 Broadway New York City 


ADD “EYE-APPEAL” with JEWEL 
Salar - Chany FOUNTAINS 


Color - Change 

Sparkling, bubbling streams of 
luminated from below with light beams of 
changing 
to liven up store and 


Color: $7.90 Each 




















water 


be used 
displays 
needed. Send 30c for 


constantly colors — can 
window 
No water connections 
64 page catalog Also ask about 
Electric pumps and turn-tables. Est. 1880 

JEWEL ELECTRIC & MFG. CO. 
No. 504 Fountainai 4. West Kinzie St., Chicago 10, III 


Jewel 








PLEASE MENTION DISPLAY WORLD e 
WHEN WRITING ADVERTISERS e 


DISPLAY WORLD 
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March Medal To England 


ELECTED for the March gold medal 
S award in DISPLAY WORLD’s Inter- 
Display Contest is the hand 

It is by Nor- 
Wallis & 


worth 


national 
some display pictured above 
display manager ot 
England, and 1s 


man Jones, 


Co., London well 
study 

lh briet, the display 
and took for 
window 


featured ladies’ 
its theme “Jewels 
masked off 
attention on a 
display 
giant 


formal wear 


of Fashion The was 


is shown in order to focus 
large 


Was a 


relatively limited area of the 
Around the masking 
made from flittered wallboard and 
chandelier. At the 
display 
“jewel” 


space 
necklace 
parts of an old crystal 
upper right rear of the 
nannequin encased in a large 
stripping 
outlines ot 
simulated 
tickets and 
mother-ot 


stood a 
made 
had 


each 


of cellophane-covered which 


flittered to accent the 
flooring 


narble sheeting, and the 


been 
facet Phe was of 
price 
real 
box at the left 
with a 


copy card were done on 


pearl \ 


was lined 


large-scale jewel 


with satin and embossed 


symbolic crown 


else where in this issue, a 
awarded each month for the 
contest during 
these medals 
Ohrbach’s, 
Mal- 


February 


\s explained 
gold medal is 
best entered in. the 
Thus tar this 
have William Meissner, 
Los Angeles, for January, and to Guy 
1 Neiman-Marcus, Dallas, tor 

Ihe contest) proper continues 
December 15, 1952, and contains 98 


chandise and classifications In 


display 


that time yeal 


gone to 


through 
mer- 
service 
con 


division, at the conclusion of the 


authorities will select the three 


each 
test, display 
awarded a 


best displays and these will be 


medal tor first, 
gold medal will 
points, the silver two, 


medal one point. The in 


and a bronze 
third The 
carry with it three 
and the 
dividual 


old, silver 


second and 


bronze 


whose entries receive the greatest 
beautiful 
runner-up 
plaque, and one 
will go to the person having the 
number of points 
Monthly awards do not count 
final results of the contest. 


There are no 


number of will 
gold plaque, 


will be 


points 
suitably 


recelve a 
inscribed; 
awarded a silver 
ot bronze 
third largest 
toward the 


restrictions on the number 
displayman may make, 
entered 


ot entries any and 


any or all classifications may be 
It is not necessary to be a 


DISPLAY WORLD in 


The contest is 


subscriber to 
order to compete 
open to any displayman in 
any type of store or dealing with the display 
of any merchandise 
Contest entries should be in the 
black and white photographs, unmounted, 
and preferably & by 10 inches in size al 
though smaller not be barred 
Phe name store, and 
address should be written lightly on the back 
of each photograph, with the 
sification in which it is desired to enter the 
Entries submitted at any 


type of 
form ot 


pictures will 
of the displayman, his 


together clas 


displz may be 


time 


Cincinnati Ad Club 
Hears Display Talk 

Speaker at the March 12 meeting of the 
Advertisers Club of Cincinnati was R. C 
Kash, editor, DISPLAY WORLD, who dis- 
cussed “The Circulation and Selling Power 
ot Display ne 
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DISPLUAY 


Wo Rt B 


75 


ortunity Exchange 








Artificial Flower Designer 
with experience in display and 
trimming windows and papier 


mache work. 


Phone Mu 1078 or write 
313 N. Madison Street 


Baltimore, Maryland 


WANTED 


Distributors and Salesmen 


OLDEST AND LARGEST TRANSPARENT PLASTIC WIN- 
DOW SHADE MANUFACTURER HAS SEVERAL TERRI- 
TORIES AVAILABLE FOR LIVE-WIRE SALESMEN AND 
DISTRIBUTORS. LARGE SALES MEAN LARGE COMMIS- 


SIONS. 


IF YOU CATER TO OR CALL ON THE RETAIL 


STORE TRADE YOU CAN QUALIFY FOR THIS TERRIFIC 


MONEY-MAKING DEAL. 


SUNFILTER TRANSPARENT SHADES 


DEPARTMENT 101i, 8573 WEST PICO BOULEVARD 
LOS ANGELES 35, CALIFORNIA 


CORRESPONDENCE INSTRUC- 
TION—In Window Display. In op 
eration for over 40 years with over 
20,000 graduates in nearly every 
country in the world. Write for 
catalog. THE KOESTER SCHOOL, 
Koester Bldg., 3710-12 N. Cicero 
Ave., Chicago 40, Ill. 














WANTED — Experienced Window 
Trimmer and Combination Man in 
Northern Indiana high grade men’s 
! Married 
or preferably single man Give 
references and salary 


ind boys clothing store 


experience 

expected 
Address BOX 4LM 

Care of DISPLAY WORLD 








WANTED 


Capable Window Trimmer 
and Card Writer 


for promotional 
store. Steady 
Good salary. 


department 
employment. 


Seitner Brothers 
Att.: R. Krohn 
Saginaw, Mich. 


Display Salesman 
WANTED 


to carry exclusive line ot 
foliage set pieces and novel 
ties in the tollowing states 
Idaho, Montana, Nevada, 
Utah, Colorado, N. Dakota, 
S. Dakota, Wyoming, 
New Mexico 


Address Box 4BC 


Care of DISPLAY WORLD 


WANTED 
USED SIGN MACHINES 
Must be in perfect condition 

and priced low 

\ddress BOX 4FG 
are of DISPLAY WORLD 





Salesman Wanted 


If you are a young aggressive 
salesman or trainee, with the 
will, ability and imagination 
to be the finest salesman in 
display, we have the opening 
for you. Established South- 
west territory, best in the U. 
S. with fast growing mfg. of 
fine displays 

Give full information, draft 
and marital status, education, 
experience, age, imcome, etc 


Address Box 4MN 





Care of DISPLAY WORLD 




















CLOSEOUTS 


of every type of Display 
Materials at substantial 
savings Tell us your 
needs 


Marcus Window 
Display Service, Inc. 


104 Lincoln Street 
Dept. DW 4 
Boston 16, Mass. 


Position Wanted 


by experienced display man 
ager Excellent background 
in creating and installing out 
standing windows for one of 
Cleveland’s better stores han 
dling men’s wear, ladies and 
children’s clothing for the 
past twenty years Capable 
of handling personnel 


Address Box 4CD 


Care of DISPLAY WORLD 


SALESMEN 


New York manufacturer 
of the most outstandingly 
different line on the mar 
ket, recognized and with 
a big following through 
out the country, desires 
salesmen to cover the 
Eastern half of the United 
States, to take over terri- 
tories with established ac 
counts. Department stores 
ind better tores onty. 


Address Box 4EF 


Care of DISPLAY WORLD 


FOR SALE 
Surplus Stock 200,000 6” letters and 
numerals cut from 4” thick clear 
lumber flat face Kabel style, for 
indoor or outdoor signs, ready for 
finishing. Only 10 cents each. Min- 


imum order $1.00. Cash with order 


REX SIGN CO. of L. I. 
94-88 218th St., Queens Village N.Y. 























SALESMAN WANTED 
to call or 
sideline item every display de 
partment needs State territory 
overed 


Displaymen, to sell as 


Address BOX 4DE 
of DISPLAY WORLD 


Jobbers & Distributors 
WANTED 


Manufacturer of — exclusive 
new display fixture now ready 
for national distribution. This 
fixture has a patent pending 
It is used for ladies’ and 
children’s apparel For tull 
information and_ particulars 


write 
FLARE 
P. O. Box No. 66 
Vanderveer Station 
Brooklyn 10, New York 


SALESMAN 


FOR WISCONSIN, IOWA, MIS- 
SOURI, ILLINOIS AND INDIANA 
If you have a following among dis- 
play managers in department, chain 
and specialty stores in above terri 
are qualified to represent 

we are an old established manu- 
facturer of artificial flowers, display 
settings and decorative novelties; 
opportunity for high earnings on 
commission and long affiliation with 
progressive organization; write ex 
references and _ territory 


tory, you 


perience, 
overed 


Address Box 4HI 


Care of DISPLAY WORLD 








POSITION WANTED Need a 

Display Manager in a hurry? Fully 

qualifed, nine years experience, 

college, original ideas, 

rative attitude, best refer 

Immediate interview. Give 

the word and I'll start in a week 
\ddress BOX 4KL 

Care of DISPLAY WORLD 


two years 











DISPLAY MANAGER 
Desires Change 


Now employed, 20 years dis- 
play experience in all its 
phases interested in perma- 
nent position with brand name 
department or high fashion 
ready-to-wear store. 39 vears 
old, married, three dependents. 
Mid-West or Southern loca 
tion preferred 


Address Box 4IJ 


Care of DISPLAY WORLD 

















WANTED 
SALESMEN 


Old established manufacturer 
of window displays for all 
types of better stores in large 
and small towns has openings 
for salesmen. 

High commission, protected 
territories. Not conflicting 
with fixtures. Give full in 
formation in first letter 


Address Box 4RM 


Care of DISPLAY WORLD 











WANTED 
Window Trimmer 


for three men’s clothing stores 
in Indiana Give references 


W rite 


and experience 


STECK’S 


Crawfordsville, Indiana 








Showcard Writer 


Thoroughly experienced — in 


department store procedures, 
Cut-Awl work 


Prefer Southwest or Western 


process and 


location. Presently employed 


Address Box 923 


Care of DISPLAY WORLD 














76 Dts ? CAN WORD APRIL, 1952 


Opportunity Exchan 


——— 








PARTNER WANTED Position , ee Ambitious dis 

play, card, and ad ants od 

with experience in dramatic I ition la seem Bed pen % 2 USE THE 

display, papier mache, letter- bohe Pe 2 hegre re: = Oo P P O R T U N I T Y E X S H A N G E 


ing, art, woodworking. An ex 29, married, years army service W 
ceptional individual capable Ray-Vogue display school graduate For Any ANT AD Purpose: 
of handling every phase of Best references RUSH R. BERG 


\ St. , Wis. iti W 
production, sales and manage LS : bd Positions anted 
ment. Must invest capital e Help Wanted 
This is an established installa Window Trimmer — Fully experi 
tion service, of high repute, 28 enced in men’s clothing and fur e Salesmen Wanted 


years in the New York metro- aio, ont Han Seen oe e Used Equipment For Sale 

politan area seeks connection itl vette ype Hd 

, Address Box 40P store usbitions Be 9B ve ng wit e Used Equipment Wanted 
relocate e Business For Sale 


Care of DISPLAY WORLD Address 
1”x1lcolumn $ 4.00 2”x1column $ 8.00 


OX 4JK 
Care of DISPLAY WORLD 
CLOSE-OUT 1” x 2 columns $ 8.00 2” x 2 columns $16.00 
ee FOR SALE — WIG BUSINESS 5 
4” copperpla Cash with order 


pe te 
STAPLES in boxes of 5040 at 69c Long-established mannequin wig 
per box. Excellent value for dis manufacturing business for sale at 


play houses. Samples on request attractive price, Fine opportunity May Opportunity Exchange Forms Close 


Address BOX 4GH Address BOX 4NO 
Care of DISPLAY WORLD Care of DISPLAY WORLD May 8th 






































ADVERTISING INDEX 


APRIL, 1952 


A Display Originals L 

Acme Bulletin Co Dorothea Mechanisms, Gale Laverne Originals y RCS Studios 
Advertisers Display & Exhibits Dutch & Son, Samuel’ Lawter Chemicals, Inc 59 Red Wing Products 
_ ; Reinermann Fixture Co 
Aetna Plywood & Veneer Co 3 , M Retail Reporting Bureau Inc. 
Ahrens, Inc. Milton S ines : Reyburn Mfg. Co., The 
Alexander-Tagg Industries, Inc. 62 ; Madisonia Manikins, Inc Reynolds Electric Co 
Ankerum Mfg. Co 5 Maronetical Displays < Reynolds Printasign Co 
Arnold Wood Turning Cc H 71 G Marsh Wall Products, Inc Rocket Express Systems 
Arts & Flowers Displays Inc Garrison-Wagner Co., The u Memorial Grass Co t Roos & Co., Melvin 
Gasthoft’s Mfg. Co., The Mitten’s Display Letters 7 Rustic Furniture Co., Inc 


General Die & Stamping Co 70 Morgan Co., The 





General Display Corp Muldner Co., The 
GoldE Mfg. Co 5 Multi-Fit Wig Co 
Goldsmith & Sons 
Grainger, R. H 4 ‘ Sherman Paper Products Corp. 
N Showeard Machine Co. 
National Association of Siegel, Inc., Nat 
Display Industries Sloan Robinson Equipment Co 
Butler Mfg. ¢ B Hansen Mfg. Co., A. I 53 National Card, Mat & Board Co.. 6 Stensgaard & Associates, Inc., 
Butler Paper Cory 5¢ Hamberger, Inc., David } National Sawdust Co., Inc WwW. L 
Hertvy Co New York Mfrs. Group 54, 55 Store Kraft Mfg. Co 
Herzberg-Robbins, Inc Noel Mfg. Co 
Hollywood Transparent Shade Co 
Hoover & Sons Co., Joseph 


& Bros., Arthur 
Dunton § Ine 


Obthoret. ROA Transparent Shade Co., T 


Orthwine Corp., Rudolph 


P " 
Upson Co., The 
Parallel Mfg. Corp 

Darling ¢ ] er Plastic Fasteners, Ltd 
Decker Cory Phe Ww 
Decorative Displays Display Fixture Co 
Decorative Plant Cor a Mea ' w Walters, Inc., Ben 
DeWeese Displays, Jac sensi: Mihi) Miki Quick Animated Displays, Whitman School 
Display Equipment ¢ Inside front cover Stephen 5 Williams, Inc., D. G 




















The Greatest DISPLAY BOOK 


PRANK 4 B48NARD 
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PRICE +10 POSTPAID 


PARTIAL LIST OF CONTENTS 


Training for Display Work 
Recipe for a Displayman 
Common Errors in Display 
Working Methods 

Application of Art in Display 
Abstract Art in Display 
Technique of Painting 
Technique of Enlarging 
Eye-Catchers 

Paper Sculpture 

Display Materials 

Papier Mache 

Balance and Symmetry in Display 
Line and Form in Display 
Principles of Contrast 

How to Master the Space Problem 
Preparatory Work 

The Window Plan 

Birth of a Show Window 
Display on a Small Budget 


Variations on a Basic Idea 
The Display Calendar 

Layout of Merchandise 
Display of 19 Different Wares 
Small Windows 

The Store Front 

Interior Display 

Expositions and Trade Fairs 
Decorations on the Store Front 
The Flower in Display 

Color 

Paints, Binders and Thinners 
Lettering and Display Signs 
Lighting 

Animation in Display 

Figure Draping 

Display Fixtures 

Economy and Good Housekeeping 
The Workshop 

Windows of the World 


Ever Published 


DYNAMIC 
DISPLAY 


By FRANK J. BERNARD 


...to make your displays sell more goods faster 
... it’s the kind of book you have been waiting for 
... it’s a necessity for everyone engaged in display 
or using displays 


SIZE 9 x 12 INCHES — CLOTH BOUND 


264 pages 


MORE THAN 


600 illustrations 


The publishers of DISPLAY WORLD for years have sought a 
modern text and reference display manual of this kind and now. 
in DYNAMIC DISPLAY. they offer a long-needed beok which 
everyone in display will be proud to own. It is a complete 
treatment of modern display technique and practice. The 
student will find it a sure guide to display techniques and a real 
help toward steady improvement and perfection in his work. 
For the experienced and professional displayman it is rich in 
display ideas and an invaluable reference work in fact, a 
display library in itself. Retailers, both large and small, will 
find it a positive guide to good selling displays. The author 
draws freely on his wide experience to explain each facet of 
retail display and shows by photographs and sketches the 
practical application of display techniques for modern a 
that sell. Display problems and their soluti are explai 
detail. It gives display a scientific background to make te 
medium of display more powerful and effective. Study the 
partial list of contents and you will realize that this is a book 
you MUST have. Its value to you cannot be measured by its 
reasonable cost. 


READY IN 30 DAYS 
ORDER YOUR COPY 


NOW! 





DISPLAY WORLD, Cincinnati 1. Ohio. 


Please send me postpaid a copy of DYNAMIC DISPLAY. for 
which $10.00 is enclosed. 

Please send me a copy of DYNAMIC DISPLAY and enter or 
ex'end my subscription to DISPLAY WORLD for one year, for 
which $13.00 is enclosed, a cash saving of $1.00. ( All foreign 
combination orders, and Pan-American coun 
additional. ) 


except Canada 


tries, $1.00 


NAME 


STREET 


a CITY STATE 


























America’s most complete selection 
of design related racks and cos- 
tumers in all price ranges.'. single 
or double bar, adjustable or rigid, 
slack-skirt racks, children’s racks, 
racks for every type of garment. 
Designed to speed sales through 


easier self-selection. 





Write for photographs and 
information or see your Darling 
Distributor today! Distributors in 


most principal cities. 








‘ laling Visplays 


L.A. DARLING COMPANY, BRONSON, MICHIGAN 
New York Chicago Los Angeles 





